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Incorporated Practitioners in Advertising 


Senseless 
sales talk? 


Sir,—I was extremely interested 
in L. H. Hart's letter (April 21). 
Travelling through Oxfordshire 
recently I saw signs as follows: 
Duckham’'s 
Q 5500 
The first 10w/30 OIL 
The New B.P. Super. Platinum 
processed. + B.P.08 
New for 1955. Highest Octane 
of all time. 
Esso Extra 

With the possible exception of 
Esso, the messages are well-nigh 
meaningless and certainly typical 
of the hysterical note so prevalent 
to-day. 

Is it that there is so little to 
choose between one fuel or 
lubricant and another that adver- 
tising men fall back on such non- 
sensical publicity? The Duckham 
announcement must be a classic 
of inanity so far as sales pro- 
motion is concerned, I think. 

Joun F. Preston. 
Lilliput, 
Dorset. 


Outdoor survey 
proneering 
Sir,—-Without wishing in any 
way to detract from the excellent 
survey carried out by Mills & 
Rockleys Ltd., in the outdoor 
field, I must point out that John 
Mills is quoted (May 19) as say- 
ing that outdoor surveys were 
extremely expensive “as he knew 
from the pioneer work his com- 
pany had sponsored on the Luton 

and Wigan research . 

This pioneer survey was car- 
ried out by Research Services, 
Ltd. on behalf of Outdoor 
Publicity Ltd., the results being 
made available to anyone who 
applied for them 

A. E. SYKEs, 
Director. 
Outdoor Publicity, Ltd., 
London, W.1. 
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To The Editor . . | 


Controlled circulation 
Replies to three 


correspondents 


Sir, 
dents 
(May 
replies : 

(1) Technical Practitioner can’t 
have it both ways. In one breath 
he alleges that all businessmen, 
without exception, deplore the 
number of publications they 
receive because they haven't got 
time to read them ; in the next he 
claims that controlled circulation 
papers, which are sent to these 
same businessmen whether they 
want them or not, pull good 
results. 

Does Technical Practitioner 
really mean to suggest that hun- 
dreds of thousands of British 
businessmen and firms are paying 
for journals year after year which 
they don’t want and don’t read— 


THIS WEEK 


7 & ye Ltd.’s latest study 
of poster audiences—page 464 


NEXT WEEK 
Survey of the Top Executive Press 


-To your three correspon- 
on controlled circulation 
19) I give the following 


whereas they lap up journals 
which are sent to them with or 
without their consent? Really ! 
At least Technical Practitioner 
will admit that he read the last 
issue of ADVERTISER'S WEEKLY ! 

A great many subscribers do 
like to read “personal news” and 
about the methods and experi- 
ences of others in their line. The 
feature of a well-known journal 
which I handle that brings the 
editor the most letters is “new 
equipment.” 

(2) To Fenemore Sleightly 1! 
would also say that he can’t have 
it both ways. A mail order cata- 
logue illustrates and describes, in 
the fewest possible words, a 
variety of goods. The same 
claim is made for c.c. journals, 
which are therefore mail order 
catalogues in the guise of trade 
journals and, like many mail 
order catalogues, sent to pros- 
pects whether wanted or not. 

(3) To Edgar M. Leigh my 
reply is that if it is old-fashioned 
to prefer to sell something which 
gives an essential service rather 
than give it away, then I am old- 
fashioned. But there are an 
awful lot of old-fashioned circu- 
lation managers like me—and 
old-fashioned publishers as well ! 

Mr. Leigh hits the nail on the 
head when he says that no pub- 


lisher in his right senses prefers | 
to give his publication away if he 
can sell it. The fact is that virtu- 
ally every trade, industry and 
profession is already so well 
covered and served by paid circu- 
lation journals that there is verv 
little scope for new ones. Hence 
the development of free circula- 
tion journals 

E.D Byrtecp. 
Petts Wood, 


Kent 
The test 


Sir,—Surely the criterion con 
cerning controlled circulation 
publications is the sending of 
such publications to willing reci- 
pients who are likely to be 
interested in the contents? 

WILL SAMUEL, 
Managing director. 
William Samuel & Co. 
(London) Ltd. 


No TV credits 
from BBC 


Sm.—The BBC television pro- 
gramme on Monday, May 23, 
“Special Enquiry—The Business 
of Beauty ; An Investigation into 
Cosmetics,” contained a particu- 
larly unhappy reflection of the 
BBC's attitude to advertising. 

In this programme, a public 
analyst remarked that “advertis- 
ing draws money from your 
pocket.” This was accepted by 
the commentator, without an 
opportunity being given to refute 
such a one-sided biased state- 
ment. 

There were also incidents in 
this programme showing the 
creative staff of an advertising 
agency at work, but none of the 
agency personnel, nor the agency, 
was named. 

When the commentators dealt 
with the film industry in their 
programme, there was some 
obvious hard name plugging for 
the film technicians, the very 
talented young film actress, and 
the film with which they were 
concerned. Later on, in a very 
telling sequence, a woman hair- 
dresser introduced the name of 
another film actress three or four 
times, although this particular 
actress did not appear, or have a 
place, in the programme. At the 
end of the programme the 
announcer gave a further credit 
to the film. 

Surely it is reasonable for all 
the people and the firms taking 
part in these programmes to 
receive equal credits ! 

It is so difficult to understand — 


. 9 
ATTS 
Chbverlising 
LONDON & MANCHESTER — 


Iincorpora ed Practitioners in Advertising 


the restrictive attitude of the 
BBC toward advertising as an 
idea, and as a fundamental part 
of our economic and social 
system, when it is so willing to 
give straight and obvious plugs 
to personalities and products of 
the film industry. 

Would it not be happier and 
healthier for all concerned if the 
BBC adopted a factual and 
objective attitude toward the idea 
and function of advertising. 
especially as they make such a 
handsome profit from adver 
tisers ? 

And I wonder if we could 
interest the BBC to give us a TV 
Special Enquiry programme on 
advertising, because I always find 
them so courteous and under- 
standing when you sit down with 
them to discuss a problem. 

ARTHUR CAIN 
Crane Court, 
Fleet Street, E.C.4. 


Unite in a 
worthy cause 


Syr,—At the AA Conference, 
Lady Pakenham neatly summed 
up what many of us must have 
felt for a long time when she 
said, “Perhaps the one way in 
which you have failed is in adver- 
tising advertising. I knew noth- 
ing about the advertising code 
until you asked me to address this 
meeting, and I am interested to 
learn of the efforts that are being 
made to lift the great advertis- 
ing profession to a higher level.” 

It should be possible for the 
various bodies connected with 
advertising to unite in a campaign 
that would tell the people how 
essential advertising is in the 
chain of distribution, and of the 
work that is being done to raise 
the standard of ethics. Such 
advertising would, indeed, be 
money well spent. 

K. A. McKenna. 
Hazelwood Drive. 
St. Albans. 
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These 


three 
North-east 
evenings 
give you 
intensive 
local tmpact 
in their 
thriving 


areas 


DARLINGTON : 


Porthern Vespatch 


30,407 A.B.C. A newspaper edited and pro- 
duced to give the reader not only the even- 
ing’s news, but also entertaining reading, 
including vigorous editorial writing and com- 
prehensive reporting of local political, 
municipal and social activities. Circulating 
throughout South-west Durham and in 
North Yorkshire. 


SOUTH SHIELDS : 


Shields Gazette 


Oldest Provincial Evening 
Newspaper 


34,743 A.B.C. The complete evening news- 


paper, th general news, features, sports, 
and all those local items, including shipping 
news, ire of particular interest to the 


South Shie'ds and South Tyneside reader. 


NORTH SHIELDS: 


Evening Dews 


16,266 A.B.C. The Evening News, like its 
sister paper the Shields Gazette, is a complete 


evening newspaper. It serves North Shields, 
Tynemouth and North Tyneside, drawing on 
its local and Northumberland county back- 
ground to produce a newspaper of strong 


domestic appeal. 


The local reader likes them ; the local 
retailer likes them—as reader and as 
shopkeeper. The local and national 
advertiser can rely on them to produce 
results at an economical cost. 


THREE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Press ads top £18 million during first 
quar ter of 1955 | Month-by-month figures 


‘OFF WITH A BANG’ THEN PAPERS na = 
LOSE £600,000 THROUGH STRIKE January 4,828,378 5,864,057 21: 


ESPITE the newspaper strike, which lost seven days’ February 5,121,339 6,124,437 t 19°: 
revenue for the nationals in March, expenditure on press March 6,118,679 6,689,848 + 9 
display advertising for the first quarter of this year was a . 
up by 16.24 per cent on the first three months of 1954, £16,068,396 £18,678,342 t 16-2 
Total expenditure, according to Jesse Scott’s Statistical * 
Review of Press Advertising for the first 1955 quarter. was 


£18.678.342. against £16.068.396 last year. ° ‘Drink More Milk’ ISBA conference 


As Statistical Review says 


Talking ‘planes: <3 {1° quarter 011955 sare to be on TV in October 


off with a bang 


e For January's figure, at Extensive use of commercial The Incorporated Society of 
Council to £5.864.057, was 21.45 per cent up _ televisior ‘ ed by the British Advertisers have an- 


on the same month of 1954 Natior k P ity Council nounced that they will hold a 
ask for ban February, too, with £6,124,437, “We shall have e than one conference of advertisers at 
was up 19.59 per cent. spot a week , 1 spokesman Hastings, from Thursday, 
Lambeth Borough Council is Then came March and the of the Counc week October 6 to Saturday, October 
to approach the LCC asking it to strike. but surprisingly, the Several agenc will be used, 8. 
ban advertising from “talking = month's revenue was still up on including th 'S present This will be the first such confer- 
aeroplanes.” the 1954 figure—by 9.33 per cent agents. Mather ar rowther Ltd ence for a number of years 
a meeting on Tuesday. its at £6,689,848 Contracts w igned later ISBA hope to be able to an- 
town planning committee reported Statistical Review has finally with the additior igencies nounce ry programme shortly. 
a “new method of advertising estimated the strike to have cost Dea ahe 
namely the talking aeroplane.” the papers £604.346 in March Two contracts signed oe a <p — 
In the report, which was alone. This comprised a £326,325 Cont s between the ITA and on foe eae eee & ae 
, caida . § da\ . ontracts betwec erin anc Park Lane Hotel, London, on 
adopted, they state that the (in days) loss by the mornings. ‘ *, as he c 
I an ; Associated-Rediffusion and the the morning of Tuesday, July 
matter should be brought to the £111,921 (in 6 days) by the even Granada TV Network Ltd. were 12 , 
tion of the LCC “for that ings, and £166,100 for one day's . 


signed this week The remaining 

to take such action as Sunday papers, ocmiernct wit? ’ Kemsley It will be followed by the annual 
be deemed necessary. This Media group that gained most Winnick group expected to luncheon, at which Lady 
of advertising, likely to during Jamuary to March was be signed short Tweedsmuir will be the chief 

annoyance, should be dis- the magazine group. With a total Dollar contract for TV Com- guest and speaker. 
uraged revenue of £5,939,837, they were mercials Ltd.: Adaptor campaign First meeting of the ISBA council 
The report mentioned that the 7.11 per cent up on 1954. Three to be launched next week—see will be held the same after- 

Talking Aeroplane Co. had been @ Continued on page 452 page 454. noon. 
ned, and claimed that one of 

machines was recently “in 


vicinity of a Metropolitan THE ADVERTISING MAN'S GUIDE TO ASTROLOGY 


1. D. H. Radford; a director of Ul GREAT GAINS for GEMINI oe ¢' Be brave! And remem 


the Talking Aeroplane Co., Ltd., °o oO et this (Both reading 7) 
told ADVERTISER S WEEKLY LA AA» 
Apart from a 10-minute demon- Art we 
stration over the Kingston area af eX As one of nature's incurable schiz page rate (page rate) of not more 

about 10 days ago, we have never .<—- phrenics you should be pur 
flown over the London area.” promising (or promised”) career as an account Better k space now (NOW) 

His co-director. J. G. C ramp- execulive 

added: “The nuisance re- Lucky number Two 

ferred to may have been caused There's nothing — repeat nothing — that the two of Lucky ur” Indigo 

y another concern not using our you can't accomplish if you are united as one Lucky date” 1984 

lipment. We employ officially 
approved equipment and tech- PUB L 1c re . _ hes . 
niques which have frequents Reginald Harris Publications Lid. ees Row M. viair, Wi GRO w7 
earned us commendation 


May 21 -june 2! ul vice (Public Service) has a 


stron (gm. circulation) and 


per thou. (11/- per thou.) 
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‘CLUB SHOULD PUBLICISE CITY OF LONDON’ 


Cup-winner Hubert Oughton’s plan gy 


to ‘sell’ to young people 


Hubert Oughton—presented with the Publicity Club of 
London Cup by the Lord Mayor of London on Tuesday— 
has suggested that the Club should form an executive com- 
mittee to formulate plans to assist the City in publicising itself 


to the younger generation. 


He suggested this plan at the 
Savoy Hotel luncheon follow 
the presentation at the Mansion 
House 

The Lord Mayor, Sir Seymour 
Howard referred lo Mr 
Oughton's distinguished career as 
1 of the great Crawford 


chairmar 
gency and as a driving force in 
the world of publicit 

Accepting t Cup, Mr 
Oug! said that he was proud 
to t tioned among such 
r he Cup as s lat 
ck Sur W um Crawford, Lord 
Mac sh nd Andrew Mil 
ind ¢ Ar Brow ) { 
“ } He was 
calling ind of the 
P 

I juent lunchcon was 

t al 200 

{ Sy Weinberg the 
Cl ‘ in, reported on the 
healthy condition of the Club 


Other Club News this week is 
on pages 492 and 493 


which she said was due in m 


small measure to the efforts of 
the new secretary Graha 
Blundell 

A questionnaire had revealed 
that one-third of the Club men 
bers worked on j 4 i 4 mis, ore 
sixth were advertisers, and one 
third were in agencis Some 9S 
per cent were over 25 years 
78 per cent had been in adver 
ing for more than 10 years; 70 
per cent belonged , h 
advertising body and 50 { 
cent took no omer par 
organised adverti ny 


They were particularly proud 
that their president, the Lord 
Mayor, was the first citizen of the 
world’s greatest city 


The Lord Mayor said that Miss 
Weinberg, as the Club’s first lady 
chairman, had established a prece- 
dent which he hoped would be 
followed in the years to come 
He claimed that the City had the 


finest press in the world ; it would 
always give a man a fair deal 
“You need never be afraid of 


publicity,” he said 
Mr. Oughton, 

sented with an 

tray a5 a 


who was pre- 
inscribed silver 
memento of the 
that he felt that 
generation needed to 


asn 
occasion, said 


the younger 


know something about the tradi 
tions of the City of London 
out the importance of Green 


wich Mean Time, about the duties 
of the Port of London Authority 
the traditions of the Livery Com- 


panies, the banking system, about 
the fact that the City was still 
the centre of insurance for arr 


nes, railways, and shipping com- 


Then he made his suggestion 
e Club should draw up 
by which the City’s com 


ed interests could publicise it 

Miss Weinberg was thanked for 
her work as chairman by 
W. Harold Butler, immediate past 
cild nan 

During the luncheon, fanfares 
we sounded by trumpeters of 
the Life Guards Match cases 
were presented to the guests by 
he London Weekly Diary of 
S Events. The menu, decor 
d with a design incorporating 


pikemen was designed by 
W. Smith Moir (Saward, Bake 

Co., Ltd.); the blocks were by 
Noakes Bros., Ltd typesetting 

C. & E. Layton Ltd.; paper 
provided by Spicers Ltd.; and 
the printing was carried out by 
C. Lipscomb 


‘Real affection for his fellow men’ 


The citation for the award of the 
Publicity Club of London Cup 
to Hubert Oughton referred to 
the many positions he had held 
in the advertising community : 


“He has been president of the 
Solus Club, president of the 
Thirty Club, and president of 
the Institute of Practitioners in 
Advertising. 


“In this capacity he was very 
largely responsible for inspiring 
the important readership survey 
and for negotiating uniform 
terms of commission with the 
newspapers. 


“Mr. Oughton is to-day treasurer 
of the Advertising Association, 
and a member of its finance 


committee and secretary of the 
advertising agents’ committee 
serving with the National 
Savings Committee. 

“He was one of those whose 
advice was sought by the Post- 
master-General when the pro- 
posal of commercial television 
was being discussed. 

“Hubert Oughton himself would 
probably say that one of the 
positions that he values most 
is that of treasurer for NABS, 
because through that organisa- 
tion he is able to help to do 
good to his fellow men and 


women, for whom throughout 
the whole of his business and 
private life he has shown a real 
personal affection.” 


4t the Mansion House fe r.) are 


Publicity Clut f Lor ip 


from 


®@ Continued 


Miss 
Club; the Lord Mayor Seymos 


( e-chairman 


Hubert Oughton, recipient of the 
Sylvia Weinberg, chairman of the 
Howard Mr 

of the Club 


First press on figures for 1955 


the groups “ n in- 
crease of a ast "9 pe nt 
provincial and suburb klies 
(26.53 per C ‘ pr ‘ lailies 
(25 4 pe nt) I - n cal 
surnais 23 > p ce 

flects ne strik the 

national dailies, Sut and 
evenings ca be see the 
accompanying breakd f the 
expenditure during two 
periods i igt roup 
showed a decrease fr« 14 to 
1955 

“It is interesting t w the 
picture of the quarter endi- 
ture “ 1 have be tered 
if the strike ad 1 red,” 
says Statist Reviev 

“The quarter's tot for the 


London Mornings 

London Evenings 

National Sundays 

Provincial Dailies 

Provincial and Suburban Weeklies 
Magazines 

Technical 

Trade 


Total 


London mornings woul ld be 
£4.820,884, about 11.5 per cent 
more than the figure for the first 
quarter of 1954. The London 
evenings total would be 
£1,283,052, showing a rise of 14.9 


adjusted total 
Sundays would 
about 15.2 


h the same 


per cent and the 
for the national 
be £2,033,677, a rise of 
per cent compared wit 
period of 1954 

“The grand total for March 
becomes £7,294,294, a rise of 19.2 
per cent on March, 1954, and 
almost identical with the figure 
for last October, which was, up 
to then, the highest monthly total 
ever recorded.” 

October's figure was £ 


Breakdown by 


7,295,162 


media groups 


Ist qt Ist gtr Rise 

1954 1955 

i x 
4,322,361 4,494,559 3-98 
1,117,066 1,171,131 4 84 
1,765,767 1.867.577 5 76 
2,383,369 2,980,205 25 04 
$16,572 1,033,247 26°53 
4,672,943 §. 939.837 27-11 
455,589 542.708 23-73 
$34,789 628,078 17 44 
£16,068,396 £18,678,342 1624 


IPEX essay winner from Yorkshire 


Some 100 essays received 
from apprentices and learners in 
the printing and all rades for 
a competition run in connection 


with the IPEX exhibition at 
Olympia in July. It was organised 
in co-operation with the joint in- 
dustrial council of the Printing 


and Allied Trades 

Apprentices were invited to 
write about new developments to 
be seen at IPEX, photographic 
applications in printing. and tele 
vision 

The competition was divided 
nto two parts, London and 
Home Counties, and the rest of 
Britain The first prize in each 
section is two days in London 
(with a free visit to IPEX) and 
book tokens for £10. There are 


second and third prizes in each 
section 
The judges, H. G. Clarke 


(chairman) and W. A. Morrison 
(vice-chairman) of the joint in 
dustrial couricil, and Ernest Tim 
son of the IPEX 
awarded a Yorkshire 
top marks, 269 out of 
wo 

Winners in the competition 
are.—London & Home Counties 
D. T. V. Uridge. of Bordon 


committee 
apprentice 
a possible 


Hants, a compositor apprentic: 
with R. J Acford. Ltd., of 
Chichester (255 out of 300) 
a od Re st of Britain ; D. Akers, of 
Yeadon, Yorks, a _ lithographic 
machine room apprentice with 
Henry Jenkinson Ltd.. of Leeds 


(269 out of 300.) 
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‘Irish Independent’ chiefs pay tribute to 
advertising bodies 


HIGHEST AD TOTAL 
GOLDEN JUBILEE 


ANNOUNCED AT 
DINNER 


) RGANISED advertising in Great Britain was highly 
praised by representatives of Independent Newspapers, 
Ltd., at a dinner held at the Savoy Hotel last week to mark 
the golden jubilee of the company’s “ Irish Independent.” 
Lt.-Col. Alan M. Wilkinson, president of the Institute of 
Practitioners in Advertising, Norman Moore, president of the 


Advertising Association, 


Alan 


Whitworth, director of the 


Incorporated Society of British Advertisers, and H. R. Davies, 
lirector of the Newspaper Society, heard Independent News- 
yapers Ltd.'s chairman, T. V. Murphy, and London manager. 


I 
| ( 
tt various bodies. 
ieties,” said Mr 
have in a very great 
ributed to the remark 
gress made in the arts 
fts with which we are 
ated, 
Our company has been a 
long period of 
these organisa- 
namely the Newspaper 
ty and the Advertising Asso- 
Naturally, we are in- 
f bership of the 


bodies, 


4 nese soc 


e ¢ ver a 


two ol 


tw distinguished 
e and ISBA 

Fact of course, has an 
illy high place in our 
Institute and indeed 


eom-—the 
' 


,dvertising igencies rvecause 
ery intimate business re- 
hip that exists between us 
B I ust stress that to all of us 
the newspaper industry the In- 
rporated Society of British Ad- 


virtually the parent 


tisers Is 
pany 
“Our board has alwavs felt 
pleased at the very 
now so long 
shed between all these vital 
ganisations and 
“We can claim frankly that 
we have always tried hard to 
honour the code of ethics and the 
high standards of practice set out 
by these representative organisa- 
tions in the conduct of our busi- 
ness. 
Indeed, the formation of such 
surely 
given all of us a much-improved 


particularly 


appy relations 


urseives 


sary directives has 


Blennerhassett, pay tribute to the work and ideals of 


status in the minds of the various 
business interests we seek to serve 
in these highly competitive days.” 

Mr. Murphy went on to say 
that newspapers had little to fear 
from the other media of com- 
munication one always wants 
to sit down in peace and quiet 
and read about it in one’s favour 
te newspaper,” he said 

“So also with 
feel confident that wireless, tele- 
vision and advertisement hoard- 
ings do not sell goods to the 
purchaser in the same penetrating 
way that newspaper advertise- 
ments do 

“This has recently been borne 
out as far as the /rish Independent 
and all the newspapers in our 
group are concerned. 


advertising. | 


During 1954 we carried the 
greatest volume of advertising 
ever in the history of the com 


pan 

In proposing the 
British advertising agencies, Mr 
Blennerhassett stressed the high 
regard in which his company held 
the IPA primarily,” he said, 
‘for the high ethical principles 
embodied in its splendid code. Its 


toast of the 


professional purposes committee 
ire most exacting in relation to 
gency practice among its mem- 
bers.” 


* Revolutionary reforms’ 


Remarkable reforms in adver- 
tising had been effected through 
the joint copy committee of the 
NPA and the Newspaper Society 
and the pioneer work in the same 
field by the advertising investiga- 
tion department of the Advertis 
ing Association The operations 
special committees had 
achieved revolutionary reforms in 
virtually all phases of advertising 
practice, he said 

The Independent group of news 


of these 


papers had always not merely 
commended these valiant efforts 
to clean up advertising, but, in 
deed, within its own right, and 


t meet the special conditions of 
the Irish market. had even gone 
somewhat further in enforcing its 
own list of “taboos” as to certain 


fs nm), F.H el 
den! ador ] | Mur y (cha 
mar , & News y 
Lid.), Lt.-Col. A Wweeu 
(president IPA) i? C hance 
( e-chairmar ’ Nev 
paper l ) b McFer 
(director ] Vewspa 
types ofl id copy and 
illustrations 

Referring | volume of 
trade betwee countries 
Mr. Blenner 1 that last 
year £100 1 f British 
goods was | ch meant 
that for ev f oman and 
child in the x counties 
an average of : h of British 


Whether 


goods was | 


is distribut advertising 
agents nat market 
on the doors t be of vital 
importance 

Col. Wilkis gto Mr 
Bler ern > { it the ’ 
were pl } ignt mem 
bers of the that ver 


Fair number was 
largest ever 


With 204 pag 10 in gravure, 
the Ma 18 { Amateur 
Photogr ij r \ ited Iliffe 
Press) covering the British Photo 
Fa ‘ i j th largest 
ever | iny photo 
gray world 

The print ord ver 110,000 
Copies was | old out 

At the Farr ournal co 
operated with | ganisers in 
providing a nu 7 services, 
including the ip and staff 


ing of a special information 
kiosk ; prov of an interpreter 
service. and the arrangement of 
daily lectures 


“ gan sed a 
competition, 


The journa 


On the main Amateur Photo 
grapher stand, from which thou 
sands of copies of the British 
Photo Fair numt were sold. 
professional mode gave ama 


teurs the opportunity of securing 
their own picture 

The attendance at the Photo 
Fair during the six days it was 
held was 70,174 Peak day was 


last Saturday. when 17.205 mem 
bers of the public attended 


Irish Incl 
which has been built up 
I traditions o 


great newspaper, the 
pendent 


ghest 


lan Moore told Indepen 


dent Newspapers Ltd. that a 
newspaper like the /r Inde pen 
jent, which went to half the 
homes n the count “ i 
mediun which would iiwavs 
hold its own, whateve ippened 

The Irish Ambassad I Mr 
F. H. Boland, who also attended 
the dinner, said that the Jrish 
/ pendent could justly claim to 
de a great lam newspaper, 
possessing great influence, both 
po C ind cultura 


The head office of Independent 
Newspapers Ltd. was represented 


b I Murphy (chairman) 
1) ©. Chance (deputy chair 
man); E. M. Murphy (director) 


J. Dunne (director and manager) 

K McFerran (director) I J 
tor, Irish Independent) 
Maguire (advertisement 


Model 


Vicki Page at the ‘ 
Photographer’ stand 


Imateur 


Profits up 


An illustrated annual 
ssued by The Southam 


port 
repor 


Com 


pany, Ltd., publishers of the 
Ottawa Citizen Medicine Hat 
New Hamilton Spectator Cal 
gary Herald, W nni per Tribune 

imonton Journal and Van 

uver Province shows net 
profits for last year as 2,327,780 
d irs as Cc mmpared with 


2,196,682 dollars for 1953, 
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FURNITURE 
BODY MEETS 
ON PUBLICITY 


The British Furniture Trade 
Confederation has called a con- 
ference to discuss collective trade 
publicity. 

Object of the conference, which 
will be open to manufacturers 
and retailers who are members of 
all constituent organisations of 
the Confederation. is to assess 
the degree of interest in, and 
likely support for, such a scheme, 
and to secure a representative 
expression of opinion on the 
desirability, or otherwise, of col 
lective publicity 

The conference will be held at 
the Piccadilly Hotel, London, on 
Wednesday afternoon, June 15 

Scope of the discussion is ex 
pected to cover the possibilities 
of a scheme to cover the furniture 
and bedding industries generally 

Assurance was given at the 
National Bedding Convention 

cent that collective publicity 

ould be reconsidered by the 
Bedding Makers’ Executive Com- 


the conference on 
nclude Dennis Clive, 
i of trade promotion for 
International Wool Secretariat, 
who will explain the organisation 
and conduct of the carpets pro- 
motion scheme 

Henry J. Sutcliffe, chairman of 
a committee set up by the Con 
federation to investigate collec 
tive publicity, will give the results 
of his committee’s survey, and 
tell of what is being done also in 
other countries to further the 
interests of the furniture trade bs 
joint action 

General discussion will follow 


Speakers at 
Jul >Ww 
" we 


Monotype move in 


Over 300 guests attended the 
Monotype Corporation's “house- 
warming” cocktail party to cus 
tomers at the new Monotype 
House in Fetter Lane last week 


‘ ao” <a 


Edward Hulton lays the foundation 
stone of the new Hulton House in 
Fleet Street With Mr. Hulton is 
John Powell, of the Davidson 
Development company 


An historic occasion 
hetween an advertising agency 
room of Colman, Prentis & 
and Associated Broadcasting 
ontractors for the London area 


CPV, 


them 


lirecto 
dire r 


Adapter drive 
launched 
next week 


The public will be given full 
details of how to get their sets 
converted ready for the ITA 
transmissions when next week the 
£50,000 advertising campaign will 
be launched, and distribution wil! 
start of 1,250,000 pocket-size 
explanatory leaflets 

Spearhead of the campaign will 
be full pages in the Evening Stan 
lard, The Star and a 15-in by five 
column space in the Evening 
Vew A series of 11 in. triples 
will follow 

Almost every 
circulating in 
by the ITA’s 
will 
adverusements 

Quad crown posters will 
appear on the London Under 
ground and railway stations. 


Dealers warned 


The distribution of leaflets, 
which are in question and answer 
form, will be handled by 3,200 
TV dealers who have already 
been notified of the scheme 
They will be sent containers to 
display the leaflets on their shop 
coumters, and window bills. Ren 
tal and relay organisations wi!! 
also help with the leaflet distri- 
bution 

Space is being booked in the 
wireless and electrical trade press 
Agents for the campaign are the 
J. Walter Thompson Co., Ltd 

TV set and component manu 
facturers and the programme con- 
tractors are to share the cost of 
the campaign 

It is understood that set manu 
facturers have contributed 
£20,000 to the campaign and 
acrial manufacturers £5,000. The 
contractors themselves are be- 
lieved to be providing the rest of 
the money 


local newspaper 
the area covered 
Croydon trans 


mitters also carry large 


The first exchange of a commer 
and 
Varley 


receives the contract fri 


‘ial Th 
ntractor took place in ft 
Lid Monday It wa 
Ce the 
ol. A c 


ym Patri 


niract 
board 
elween 
week-end programme 
Varley (eft), managing 


k Henry, sales director, ABC 
A Eon: 
Two evening TV 
news programmes 


Aidan Crawley, editor 
of Independent Televisix 
told a press conference Mon- 
day that ITN will provide two 
evening news programmes for al! 
stations, the first at 7.5 p and 
the second at 10 pm. The pro- 
grammes wil! last 8+ minutes and 
134 minutes respectively Both 
programmes wi! 

It is also expected that 
will prov de an dday news 
gramme during the week (Mon- 
day to Friday inclusive) for 
Associated Rediffusion on the 
London station 

Mr. Crawley said that 
ITN programmes might 
different from each other 
will be no g 

Headquarters of the 
be in Adastral House, K 

This building w 
occupied by Associated 
casting Co., Ltd., and wil 
called Television House 
next Wednesday 


chief 


News, 


nclude film 
ITN 
pro- 


the two 


advertising in 


from 


Contractors’ 


Major Leslie I Goldberg, 
managing director of newly- 
formed Televisuals Ltd. told 
representatives of agencies, adver- 
and the press on Tuesday 
that his plan for commercial TV 
films combining medium and 
small-scale advertisers had not 
been favourably received by the 
two London contractors 

Major Goldberg, who intro- 
duced a number of pilot films 
already made for Televisuals, 
said: “Here is a way that any 
advertiser can become a TV 
advertiser, providing the con- 
tractors will accept ¢<his form of 
advertising.” 

The films are shared between 
non-competitive advertisers, who, 
it 4s planned, could share the 
production cests and TV time 
rates 


tisers 


‘No’ 


May 26, 1955 


U.S. pays dollars 


for Goodman’s 


TV commercials 


TV Commercials Ltd. have 
been commissioned to produce 
108 commercials for a New York 
manufacturer of medicinal pro- 
ducts. The commercials are re- 
quired for American television, 
and will be paid for in dollars. 

This is claimed to be the big- 
gest number of commercials ever 
ordered at one time. The con- 
tract was signed in New York 
yesterday (Wednesday) by Leon 
Goodman, chairman of TV Com 
mercials Ltd., and Roger Proud 
lock, the managing director 

The contract is worth 157.000 
dollars. It was placed with TV 
Commercials Ltd. by the Peter 
Elgar Productions, on behalt 
the Sterling Drug Company of 
New York, whose products, in 
cluding aspirin, tooth powder 
cleansing fluid and milk of mag 
nesia, will be featured 

Mr. Elgar is coming to Britair 
next week with Mr. Goodn 
and Mr. Proudlock, and will ac 
as co-producer on the contract 

Shooting of the commercia 
will take place at the Barnes 
studios of TV Commercials Ltd 
and will begin on June-6. The 
are scheduled to be completed 
the record time of eight weeks 


Leon Goodman (left) and Roger 
Proudlock before taking off for New 
York. 


~) . 

to Televisuals 

Asked what actual objections 
the contractors had to the tech 
nique, Major Goldberg said that 
the contractors had suggested 
that advertising was 
against their policy 

“Why it should be against their 
policy I do not know,” he added 
but said that Televisuals 
continuing to accept bookings 
from advertisers. 


composite 


were 


‘Dummy’ spots 


What a typical half-hour of 
commercial television will be like 
has been shown by a “dummy” 
programme at the British Indus 
tries Fair, Birmingham 

They were produced by Bir 
mingham Commercial Films Ltd 
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BAIE ANNUAL CONVENTION 


‘House magazines an aid 
to gaining loyalty’ 


House magazines are an important channel of communications for 
industry, said Lord Crook, chairman of the National Dock Labour 
Board, in his presidential address at the annual convention of the 
British Association of Industrial Editors at the Red Horse Hotel, Strat- 


ford-upon-Avon, over the week-end. 


“You can buy a man’s presence 
at work by the hour,” he said, 
“but you cannot buy his en- 
thusiasm, initiative or loyalty ; 
these you have to obtain by 
leadership. And in achieving that 
leadership the job of the indus- 
trial editor plays a very big part.” 

Lord Crook, who also told of 
his own experiences as the editor 
of house magazines, is the first 
president of the BAIE, and his 
address was warmly received by 
the 90 delegates at the conven 
tion 

A. L. Burnell, secretary of the 
South Eastern Electricity Board, 
in a paper which delegates found 
stimulating and constructive, pul 
the managements’ point of view 
on employee magazines. 

“Managements have the re- 
sponsibility to create the atmo- 
sphere in which work can be 
done,” he said, “ and in creating 
that atmosphere an employee 
magazine is of the first import- 
ince 


No accident 


Loyalty does not come by 
ccident, and an internal maga- 
zine serves to bring employees 
closer together and tell them 
ibout each other and the or- 
ganisation they serve.” 

Management should encourage 
criticism in employee magazines, 
he told the conference, as it 
brought discontent into the open, 
and offered an opportunity to 


| Gum-point pen | 


Pen Co. are 


trade 


ixit Gum-Point 


’ “ ippiving tne 


with this 
gned unter display 
mit whict miair one dozen pens 
The unit is printed in biue, red, and 

’ When opened, the lid bends 
wk to form a showcard, on which 
displayed 
Pen Co. Ltd 
ompany in the 
& Sons group 


ne of the pen in be 
t Gum-Point 
formed « 


Tuck 


answer criticism, as well as to put 
things right. 

“The editor of an employee 
magazine should be responsible 
to management, but he should be 
left free to edit the magazine so 
that it can influence management 
and employees for good,” con- 
cluded Mr. Burnell 


Experts talk 


C. A. Norris, director of Hud- 
son and Son Ltd., printers, and 


W. Shewell, Kalamazoo Ltd., 
staged a discussion on costing, 
editing and printing a house 
journal 


Lex Hornsby, president of the 
Institute of Public Relations, and 
E N. Parker, editor of Far and 
Wide, also addressed the con- 
vention. 

A clinic session, when house 
magazine editors discussed lay- 
out, typography, colour and illus- 
trations with experts, was judged 
an outstanding success by the 
delegates. 

There were 158 entries in the 
1955 National House Journal 
Competition, an increase of 30 
over the 1954 entry. 

Awards of Excellence in the five 
classes were made to : 

[he Shell Magazine, which was 
also awarded the Industrial 
Editors’ Annual Trophy, pre- 
sented by the Monotype Corpora- 
tion, for the best house journal 
of the year ; 

Indoors (Trust Houses Ltd.); 

The New Mechanick Exercises 
(The Surrey Fine Art Press Ltd.); 

Linotype Matrix (Linotype and 
Machinery Ltd.); and 

Expression (Gestetner Ltd). 

Owing to pressure of other 
business, John P. Wynn has re- 
signed as honorary secretary of 
the BAIE. The new secretary is 
Geoffrey Alan Phillips, editor of 
57, whose address is c/o H. J. 
Heinz Co., Ltd.. Waxlow Road, 
Harlesden, London, N.W.10 

At the annual general meeting 
held during the convention, the 
following officials were elected 
for the coming year: 

Chairman: Sidney Smith ; vice- 
chairman, ia J. Durman ; 
honorary treasurer: R. B. Yates: 
editor of Association's journal 
J. W. Hazzlewood. B. S. Abrams. 
J. S. Boyle, E. N. Parker, E. W. 
Sharp, K. B. Showler and J. P. 
Wynn were elected to the 
national executive committee 

The British Association of 
Industrial Editors is preparing a 
directery of house journals in 
this country, for publication 
later this vear 

The directory will carry adver 
tusements 
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No import mark 
on umbrella: 


Firm fined £5 


F. W. Woolworth and Co., 
Ltd., were fined »y the Man- 
chester City Stipendiary Magi 


strate, Mr. F. Bancroft Turner, 
last week after being found 
guilty of selling and exposing for 
sale, in their st 1 Piccadilly, 
Manchester, vbrella the 
frame of whic! not stamped 
as imported 


The case was brought by the 


Manchester Yorkshire 
Umbrella Mar turers’ Asso- 
ciation, under Merchandise 
Marks Act 

Mr. John da ¢ i, prosecut- 


ing, alleged that mbrella was 
bought in the st n March 17 
for lls. 6d Its me was not 
stamped as imp although it 
was stated in ; have come 
from Hong Kong 


James Russon huying super- 


visor for Woolw 8, gave evi- 
dence that a tr rder for 500 
dozen umbre from Hong 
Kong was placed in February, 
1954 A requ vent of the 
order was the stamping on the 
frame : “Empire made” 

These umbrellas, said Mr. 
Russon, were sent to 20 stores 


no complaint 
Further 
rdered later 


and there had beer 
about markings 
umbrellas were 
from Hong Kong, but he had 
no knowedge that anything was 
wrong with the markings 

The Stipendiary Magistrate, mm 
imposing the fine, suggested that 
the company's method of inspect 
ing such goods was inadequate 


ADVERTISER'S WEEKLY 


window display boards are being used to promote the classified 
Bournemouth Times 
roup’s three branch offices in Bournemouth, Poole and 
ase the title of the applicable newspaper is carried 
rent promotional slogan every three weeks 


series The boards 


DOUBLE WINNER 


The National Association of 
Boys’ Clubs’ poster competition, 
in conjunction with 1955 Club 
Week in October, was won by 
Gordon T. King, 15, of Caver- 
sham, Reading, who works as ap- 
prentice at the studio of Gran- 
thams of Reading. His poster will 
be nationally displayed during 
Club Week and is also to be used 
as a cover of the special hand 
book to be published for the 


event 
Recently, Gordon King won 
first prize in another poster com 


petition in connection with boys’ 
clubs activities 


eee ae bars: 


2 


Bush Signs Lid. have recently 
patented this interior neon display 
and advertising sign. They state 
that it has already found favour 
with certain chain stores and adver- 
tisers, and claim that it represents 
a “modernised and cleaned “p ver 
sion of what has in the past been a 


rather cumbersome form of sign 


US PRIZE FOR HAWKER ‘REVIEW’ 


A second award for one of this 
country’s house organs has been 
announced in the contest organ- 
ised by the International Council 
of Industrial Editors in the United 
States The Hawker Siddeley 
Review has won an Award of 
Excellence in the category for ex- 
ternal journals “promoting under- 
standing of the company, good- 
will, sales promotion and product 
information.” 


Ingot, quarterly magazine of 
the RTSC group, won first prize 
in its class 

Hawker Siddeley Review is 
published by Hawker Siddeley 
Group Ltd., and edited by Gisbert 
D, S. Garrett. For cight years 
Mr Garrett was air correspon 
dent of Meccano Magazine and 
later was chief copywriter of T. G 
Scott & Sons Ltd., for a number 


of years 
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John Cuff joins 


IPA council 


The council of the Institute of 
Practitioners in Advertising has re 
ceived with regret the resignation 
of H. G. = This left a 
vacancy im the egory of those 
representing incorporat ed pract 
tioners in advert ising on the coun 


cil, and John Cuff has been co 
opted in this vacancy 
The council also received with 


regret the 
Barnes, 


resignation of Howard 
und Cyrus Ducker has been 


co-opted to fill the vacancy in the 
category of associate members 
* * * 

Hugh Sweny is leaving G. § 
Gerrard Lid » join J. M. Green- 
Wt j A 1\ r Zz I td early in 
Jur He } been responsible for 

n f tt rv d yn 
Gerrard ind hopes t tak i 
at resi in l in the future 
* * * 
J. H. Ferguson has linquished 
' ’ yn vf 


i Newspapers group &. ms. 
Oram has become circulation man 
, W. H. Anderson has bec 


cl wauon mat 


H. C. Melachrino, wt 
pecial interests will mor par 
irly be devoted to the sales and 
dministration sides respectively 

Another senior memb of th 
circulation staff, E. Green, is leay 


ng the department to uperv 
publicity for the paper 


Leaving Britain 
H. F. Hudson has ieft St 


Clements Press Lid.. where he was 
iSsistant general manager 
row (Friday) he w 
by air for Salisbury 
sia. to take up an ppoirntmen 
general 


manager of the Rhodesian 
Printing and Publishing Co., part of 
the Argus Group of South African 
Newspapers 

* * * 

Mrs. Christine R. Taylor, chav 
man and managing director of In 
dustrial “wo Publications Ltd 

\ 


and editor of Transport Man 
ment and Transport Diar . 
being treated 


for a long-standing 
illness. She has cancelled all en 
gagements Last Novemb Mrs 
Taylor completed 20 years’ editor- 
ship of Transport Management. 
. 7. * 
J. S. Milburn, a director 
Manchester mailorder house of 
John Noble Ltd.. has been elected 
chairman of the Manchester branch 
of the Incorporated Sales Managers 
Association. He has been honorary 
secretary for the past seven years 
H. Kaill Jones (Howard 
Roberts & Leete Lid.) has 
elected president of the 
for the ensuing year. R. G. Con 
nell (Metal Box Co., Lid. paper 
roducts group) and H. W. Under- 
ill (Eden Fisher & Co., Lid.) have 
been clected vice-presidents, with J 
Graham Williams (Williams, Lea & 
Co. Ltd.) reelected as honorary 
treasurer 


of the 


Jones 
been 
Association 


Peter Paine, who has been genera! 
manager of Simpkin Marshal! Ltd.. 
as jomed the advertisement de- 
pas ment of Odhams Press Lid... 
for special duties on Ideal Home 

er war, he returned to Punch 
tant circulation manager 
1946, and in 1948 he was 
€ >d in the sales promotion 
department of the Newnes-Pearson 
deputy to the 
motion manager 


4 if as 


sales pro- 


H. E. J. Skinner, who joined 
the advertisement department of 
Odhams Press Ltd. last September 
and has been working on 


Ideal 
Home, will now undertake special 
duties on Woman 

. * * 

Bertie Joel, chairman and man- 
izing director of the Kemp’s gro 
of ars ishing companies, will 
to P this week-end. During his 
Slay ther he will discuss reciprocal 
advertising schemes with Maurice 
Hamel, managing director of Didot 
Bottin, the French directory 

* * * 

G. C. Hollowell, hitherto pub 

t ind advertising manager 
Brothers & Harland Ltd 
has been appointed pub 

y lanager and PRO of D 
Naf and Sons, London 

* 

Ronald Kelly has joined Reid 
Walk Advertising Ltd. as space 
1y Mr. Kelly. a diploma holder 

Irish Advertising Associa- 

formerly with Domas Ltd 

© Kennedy-Brindley in Dublin 
oe 

ee. Blundell, who was with with 

Press for th years as 
ment represen ive on 
U mn and semor advertisement 


tative on Everywoman, has 

Hulton Press as a_ senior 

itive on Housewife, and 
Peter Walker, who red ~Hulton 
P out eighteen months ago as 
id ment representative on 
i Girl and Swift, has been 


d advertisement 
Housewife 


Irish officers 


I Associated Irish Newspapers 

elected C. J. Kenealy, Kil 

enny Journal, as their president for 

forthcoming year Also re- 

ted were W. H. Swan, Northern 

ard as Vice-president and 

L. D. Bergin, Nationalist, (Carlow), 
is honorary secretary 


representa 


The executive 
for the year is Ister 
O'Hanlon, Anglo-Celt; Mrs. Met ar 
roll, Derry Journal; L. D. Lynch, 
Derry People; C. A. King, Donegal 
Democrat Miss M. Koaeafsey, 
Monaghan Argus. Munster: D. J. 
Nolan, Kerryman J. Kelly, 
Limerick Leader; J. J. Walsh 
Munster Express; Lt-Col. M. Cane 


commiuttee 


elected 
F. 


ley, Nenagh Guardian; W. Mylea 
Tipperary Star. Leinster Cc. fF. 
O'Donoghue, Drogheda Indepen 


dent, W. M. Corcoran, Free Press; 


F. M. Keane, Kilkenny People 
J. L. Fanning, Midland Tribune 
M. J. Lucking, Wexford People 
Connacht; Mrs. O'Reilly, Connacht 
Tribune; P. Dunne, Leitrim Obser 
er P. Nerney, Roscommon 
Herald; C. G. Townsend, Sligo 
Champion; and W. D. Peebles, 


Sligo Independent. 


Col Warden sees 
President 


Col. George Warden, managing 


director of Armstrong-Wa Lid 

il Americ the 

last Thu has 

ar n y with 

we Vy hite 

’ w it ay) 

- SA 

for a r ga 

visit to the New York c of 

Armstrong-W j witl hort 

holiday in New Orleans 

* * * 

Following staff re-orgar » at 

Radio Lux irg t r | cer 

Geoftrey Everitt w Mrs. 
Dorothy Turner S nior 
producer John Pain, Miss 
Winifred Stewart Pro 
duce Peter Fox, Peter Prit hett 
Brown ! d Joy Sharpen. Pro 
gramm the 
hands of Derek pe con A Mis. 
Jo Aldridge Alan 
Keates sa nag the 
chief recording ne 4. ©. Kent 
with A. J. Willis as his d 
* * * 

Roy A. Nunn oined tors 

Ltd. as pub y Manager 
* * * 

Mrs. Gerald Legge reen 
appointed women’s in con 
sultant with Saw i, Bak Co 
Ltd 

~ * 

B & Wakerley, SSIS vertis- 
ng manager f Max | has 
oied A. N. Holden & ¢ d. as 
space buye Mr. Wak who 
was with Max Fac f ght 
years, was pre sly w Arm 
strong- Ward Ltd d Amalga 
mated Publicity (now Chadwick 
Latz Ltd.) the direct-ma . 

* + * 

The managing director of Geo 
J. Smith & Co. Litd.. H. S. Lipkin, 
has left England for a trip to Spain 
for two to three weeks 

* 

Peter Collins, 4 London PRO. has 
taken over the editorshiy the 
bi-monthly entertainment magazine 
The Showgirl, published Hart 
Publications (Midlands) Lid in 
I Cie ster 

* * 

David 1. King, editor of The 

British Steelmaker and of The 


Master Builder, is to join the | d 
Stee! Companies Ltd $s technical 
press — 
* * 
Paul H. "Berent has been appo ointed 
to hanc ncreasing m eting 


and = moerchar ind sing acti at 
G. S. Royds Ltd He will work 


closely with A. B. MacColl, head 
the company’s research division 
eviously Mr ~ nage was a senior 
marketit g cxeculive h Pepsi Cola 
Ltd.. and for some years manager 
of ¢t research department of 
Green! ys Lid 


HH. #. 


Hudson 


P. Paine 


e.- H. Carsewelll, adverts 
ent representative of The Scots 
man in Glasgow, has joined Rex 
Publicity Service Ltd., Glasgow, as 
an account executive. Mr. Carsewel 
started his advertising career with 
Howat Advertising Service Ltd 
* * * 
Geoffrey Whyte has joined the 
studio staff of Stuart Advertising 
Agency Ltd 
* * * 
Frank <A. Sherry has 
appointed assistant to the 
relations officer to the British Road 
F ederation 


* +. * 
Derek A. Younghusband, for tw: 


years assistant to Neal Kirby at J 
Arthur Rank Screen Services Lid 
has been promoted to account 
executive im charge of his owr 


group of accounts. Before joining 
the company, Mr. Younghusband 
was with The Star as an adv 


ment representative 
* * * 
T. E. Price, assistant publicity 


manager for Raleigh Cycle Co., has 
married Miss Sheila Margaret 
Watson. 


Obituary 
M. Nicoll 


Samuel M. Nicoll, who 
from the position of 
manager 


of General! Billpos 


Ltd last year, died in Edinb 
last week. He served for many yea 
on the council of the British Post 


Adver Association, of which 
he was president 1938. On his 
retira the council in 1952 he 
wa n 


A. R. Taylor 


Arthur R. Taylor 


who joined th 


advertising staff of Cadbur 
Brothers Lt in 1925, and becam 
a member oi the senior executive 


staff, has died suddenly at his home 
at Edgbaston. He was 51 


L. J. Sineock 
L. J. Sincock, a director of Met 


Re y Ch 


died in Hu gdon Hospital 
hm a 


was $0. 


F. P. Franklin 


The death has occurred of I P 
Franklin, for many years managing 
director of the South ( his 2 Morn- 
ing Post Ltd ublishers of the 
Sunday Post Herald and C hina Mail. 
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Nothing so dense 


in the whole U.S.A. 


N THE WHOLE of the U.S.A., home of mammoth- 

circulation magazines, there is no publication with a 

circulation-density to compare with that of the Radio 

Times in Britain. What is “‘circulation-density’’? It is 
the circulation of a publication compared with the popula- 
tion of the area in which it circulates. In Britain the Radio 
Times sells 163 copies for every 
1,000 people. In the United States, 
Life s« lls 36 copies and the Reader's 
Digest 67 copies for every 1,000 
people. In fact, no publication in 
the world beats the Radio Times 
figure. 

What is the significance of this 
fact? It means that British business 
men have an absolutely unique 
advertising medium to help them 


sell their goods orservices——and the = sa I 


uniqueness of the Radio Times ' ’ ==/\8 
doesn’t end with its circulation , ‘S 7S 
, ey 
density. 
: ) 
Pound for pound, the Radio OL = 
Times will put an advertiser's , t 
message before more total readers BUS 
—- 


and more readers in the higher 
income groups for a longer period 
of time than any other publica- 


tion or group of publications. 


These are big claims but reader- 
this 


country is unusually well supplied, 


ship with which 


surveys, 


substantiate their validity with 
statistical emphasis. With a cir 
well 


culation of over 8,000,000 


LARGEST SALE OF ANY 


A BBC PUBLICATION. ALL ENQUIRIES TO 


LIFE 


(U.S.A 


DENSITY PER 1,000 
PUBLICATION CIRCULATION POPULATION 
RADIO TIMES 8,223,612* 163 


READER'S DIGEST 


10,500,000 67 
5,615,000 36 


TOM BESS. HEAD OF ADVERTISEMENT DEFT. 


copies a wee k ’ 
people than ar 


eight homes o 


man and wom 


any number 


publication I 


end of its a 
know, ( Oupe 
turned by 
months 
What is mor 


clement inat 


of the editor 
pears. It is lil 
address, o1 
transterring 


the BB( Owl 


to the pages 


any produ t 


Unfortu 


the Radio Time 


will come whe 


the Radio Times is bought by more 
other publication. It goes into almost 
t of fourteen. It is read by every other 
n the country. Its pages are consulted 
mes a day for nine whole days after 
mn this period of nine days is not the 
life as those who ‘key’ their advertising 
rom advertisements continue to be r¢ 
rs in Significant numbers over many 
lerable ‘bonus’ to advertisers. 
flicult to weigh, but nevertheless acritical 
ertising medium’s worth, is the authority 
ontext in which the advertisement ap 
trying to « valuate the benefit of a good 
iting the bonus in sales derived from 
ptoastreet of high reputation, Some ol 
ithority, universally envied, carries over 
its major publication to the benefit of 
ertised there. 
newspfint shortages continue to make 


i ‘hard-to-get’ publication. But the time 


n this unique magazine can be the back- 


bone of every national campaign. 


*Average Wee 


vles (A.B.C.) Jan.— Dec., 1954, 8,223,612 


RADIO TIMES 


BRITISH PUBLICATION 


BEC PUBLICATIONS, 36 MARYLEBONE HIGH STREET. LOWLON, Wi 
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‘Sell to individuals’ US 
expert tells BDMAA 


Users of direct mail are inclined to look upon “ prospects” as 
companies—*“but a company never bought anything; it is always an 
individual in that company who does the buying,” Orville E. Reed, a 
leading American direct mail expert, am the British Direct Mail 


Garvey gift to 
eancer fund 


The Advertising Benevolent 
Society of Ireland has established 
a fund to provide medical care 
and treatment for persons en- 
gaged in advertising or ancillary 
occupations, or their families, 
suffering from cancer. It is to be 
known as the Margaret Garvey 
Cancer Fund, and was founded 
with a subscription from D. J. 
Garvey (Janus Ltd.) as a 
memorial to his mother. 

By-laws covering the adminis- 
tration of the Fund were 
adopted by the annual general 
meeting of the Society at which 
he following were elected to the 
council 

G. §. Childs (Irish Assurance 
Co.), Gordon Clark (Montford 
Publications), Horace C. Denham 
(lrish Press), A. J. Gairn (David 
Allen & Sons, Ltd.), D. J. Garvey 
Janus), Jim Kane (Sun Adver 
tising), William G. King Urish 
independent), John McConnell! 
(McConnell’s Advertising), J. J 
McCann (Radio Review), Dan 
Nolan (The Kerryman), Michae! J 
O'Connor Urish Times), R. M 
O'Hanrahan (O'Kennedy-Brindley), 
Brian D. O'’Kennedy (O’Kennedy- 
Brindley), J. J. O'Leary (Cahill & 
Co., Ltd.), and Frank W. Padbury 
(Padbury Advertising) 


Milhado parties 


Albert Milhado, overseas 
advertising specialist, held a 
reception in the Central Hotel, 
Glasgow, on Friday, for directors 
and executives of Scottish adver- 
tising agencies. The French and 
German consuls were present 

Earlier in the day Mr. Milhado 
held a similar “get-together” with 
the agencies in Edinburgh. 


ertising Association last week. 

In his talk, entitled “People buy 
from people,” he said that the 
object of a letter was not neces- 
sarily to get action ; it was to get 
a reaction. Very often it was 
written in order to create a buying 
atmosphere. 

Getting “you” into the letter 
did not necessarily achieve a 
warm personal appeal. “Get 
down to the individual's own 
problem,” he said. “Write as you 
talk” was not possible, and 
should not be attempted. The 
letter should be conversational 
in tone, but the media of speech 
and writing were entirely 
different. 

Mr. Reed described as “punch 

drunk” many letters that were 
full of “punch.” But he quoted 
approvingly the definition: “A 
good piece of writing is one that 
it is easier to read than to pass 
up.” 
“Write the letters you don't 
have to write,” he urged, and as 
an example he quoted an insur- 
ance company that was having a 
new building erected in a busy 
centre. The company wrote to 
many people nearby apologising 
for the inconvenience which the 
noise of building was causing 
them. “And if you don't think 
that sells insurance, you're 
crazy,” he said. 

Before beginning his talk Mr. 
Reed presented the BDMAA with 
a plaque bearing a message of 
goodwill and greeting from the 
Direct Mail Association of 
America. 


Book League talk 


Norman Collins, depyty chair- 
man of Associated Broadcasting 
Co. Ltd, will speak on “The 
writer in TV™ at a fork lunch of 
the National Book League at 
Albemarle Street, W.1, next 
Thursday. 


Designed by London Press Exchange and posted by Outdoor Publicity Lid.. 
this 50 ft. by 10 ft. board in Southampton Row is part of a 13-week London 
display campaign, involving 12 bulletin boards and 13 48-sheets. for 
Shippam's Meat and Fish Pastes. Sites include positions in Oxford Street. 


High Holborn, and Kensington High Street 


The poster, in two fluorescent 


colours on a black ground, is being followed by a similar design in other 
media during the summer. 


Orville E. Reed, American direct mail expert, addresses the British Direct 

Mail Advertising Association. Left to right are J. P. O'Connor (secretar) 

Institute of Practitioners in Advertising), Leslie Hardern (vice-chairman, 
BDMAA), Mr. Reed, Frederick T. Day (chairman) and Mrs. Reed. 


Large audiences expected for 


Tele-Luxembourg programmes 
By Our Paris Correspondent 


Télé-Luxembourg, Europe’s latest 30 kW commercial television 
station, located at Dudelange, just beyond the French frontier, has 
begun regular operations after four months of experimental trans- 


missions. 

Operated by the Compagnie 
Luxembourgeoise de Radio- 
diffusion, which also owns and 
operates Radio - Luxembourg, 
Télé-Luxembourg uses the stan- 
dard French high-definition 819- 
line system. It provides reliable 
reception up to a 95-mile radius, 
within which are included the 
rich industrial region of North- 
Eastern France, a large part of 
Belgium and, of course, the 
Duchy of Luxembourg itself—a 
total of over four millicn inhabi- 
tants, 

Although no accurate figures 
are at present available, it is esti- 
mated that within the range of 
Télé-Luxembourg there are at the 
moment something like 6,500 tele- 
vision receivers—about 5,000 of 
them in Belgium and 1,500 in 
France (including 500 in the city 
of Metz). 

It is almost certain, however, 
that the number of viewers will 
increase considerably in the com- 
ing months ; for the buying power 
of industrial workers inthis 
region is relatively high—about 
twice as high as that of the 
average French worker—and 
there are few outside distractions 
to tempt the Working man and his 
family in the evenings 


Agents confident 


Télé-Luxembourg is therefore 
likely to be a valuable advertising 
medium for consumer products 
and services, and Informations et 
Publicité, the Paris firm handling 
advertising for this station, are 
confident that by the end of 1955 
there will be no lack of clients. 

Rates are, initially at least, low, 
ranging from £10 for a 20-second 
spot in a three- to five-minute 
programme to £50 for a two- 
minute plug in a half-hour pro- 
gramme during peak hours. 

So far, contracts have been 
signed by two advertisers: Lam- 


bretta motor-scooters and Bel 
cheeses. The inaugural pro 
gramme on Saturday, May 14. 
lasting four and a half hours and 
including top-ranking stars and 
personalities of the French stage 
and screen, contained only two 
10-second spots: the time-signal at 
the beginning, sponsored by Lip 
watches, and a programme of 
interviews with screen personali- 
ties at the Cannes film festival. 
sponsored by the popular screen 
magazine Cinémonde 

Télé-Luxembourg’s Dudelange 
transmitter, work on which was 
begun only last August, is located 
on the Ginsterberg plateau, 1,410 
feet above sea level. The antenna 
mast is 660 feet high, so that the 
actual height of the transmitting 
aerial is 2,070 feet, giving an un 
obstructed direct radius of 62 
miles. 

Paris recordings 

The programmes themselves 
are beamed to Dudelange from 
the studios in Luxembourg, a few 
miles away ; some of the recorded 
programmes are made in the 
company’s Paris studios. 

In addition to the Compagnie 
Générale de TSF and the German 
firm of Fernseh, the British Pye 
company supplied part of the 
equipment for this new station. 
notably for the outside broadcast 
vans and the amplifying equip 
ment. 

At present Télé-Luxembourg 
is omni-directional, but it may 
later beam its transmissions to the 
most profitable viewing areas. 
and it is also planned to increase 
the power of the station. 

The inaugural programme, 
which I viewed at Metz, some 30 
miles away, was of a high stan 
dard, both of entertainment and 
technically. 

Some 30 hours a week of pro- 
grammes are to be sent out 
regularly from now on 
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Clinch a sale 


POSTERS compPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION © LONDON POSTER ADVERTISING ASSOCIATION LTD 
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Design award 
forms delayed 


The sending out of the 
application forms for the 
1955 Annual Award for 
Newspaper Design is being 
delayed to allow entrants to 
recover from the effects of 
the newspaper strike. 

The scheme is sponsored 
by “Printing World,” and the 
awards are presented § by 
Linotype & Machinery Ltd. 
Inquiries should be addressed 
to James Moran, “Printing 
World.” 


‘Help women 
shoppers more” 


Retail stores are mistaken in 
expecting a woman to know 
xactly what she wants when she 
“niers Miss Audrey Withers, 


ditor of Voeue old the Incor- 
vated Sales Managers ASso- 
tion . Women g0 

t ¢ tempted, and 

lis ild be styled and 

designed to that end 

M ! 1ould be taken 

n the presentation of merchan 
jising, she said, and she also in 
“is { » necessity for ensul 
ing that staffs had the right atte: 


tion and training. The reputation 
of a store was in the hands of the 
people who did the serving, she 
said 


- 
~ 


> 


a 


The British Van Heusen Co. Ltd 
recently introduced this display and 
storage unil in contemporary design 
for Van Heusen shirts. Finished in 
light oak, the unit holds 48 shirts 
while an additional three are promi 
nently displayed The new units 
have been designed and constructed 
by Willings Press Service Ltd.'s dis 
play department 
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How to fight 
inflation— 
‘ADVERTISE’ 


How can insurance companies 
fight inflation? “By advertis- 
ing” Colin Crofts, the local 
corporation’s press officer, told 
a luncheon of Industrial Life 
Offices at Scarborough recently. 

He advised an advertising and 
public relations campaign, 
directed at both sides of indus- 
try, which would primarily 
emphasise that the higher wages, 
profit and prices were pushed, 
the lower the value of fixed in- 
comes, superannuation ~ benefits, 
and al! other forms of insurance 
would fall. 

It would bring home to the 
wrdinary man in the street, said 
Mr. Crofts, the fact that endow- 
ment policies and retirement pay 
“are going to look pretty srily 
inside a couple of decades unless 
somebody calls a halt soon.” 

‘Publicity pays’ 

“American insurance com- 
panies have known for a long 
time that it pays to run publicity 
campaigns on the avoidance of 
linesses and accidents,” he said 

‘I'm sure it would pay you to 
do something like that in this 
matt f inflation. 

. equally sure that once 
t your message thoroughly 
the politicians of both 


sides uld at last be able to stop 
¢ ng against each other 
“ their bigger and better 
offers for the electorate and take 
the asures they know to be 
necessary, but which they at 
present think would be so un- 
popular as to be _ political 
suic 


Prestige booklet 


Moss Bros. have published a 
booklet, Windsor 1955, which 
gives a background to the Three- 
Day European Horse Trials. It 
is written by Wilson Stephens, 
editor of The Field, and illus- 
trated with many drawings by 
Peter Biegel 

The booklet was printed for 
.. B. Brown Ltd., by Fosh and 
Cross Ltd 


Neilsen expansion 


The A. C. Neilsen Co., Ltd., 
the market research organisation, 
has established a new associate 
company in Switzerland and 
also a branch operation in Ire- 
land, with headquarters at 
Merrion Square, Dublin 


A large crowd waiched the manne- 
quin parade at the Grand Hotel 
Bristol, recently, when the “Bristol 
Evening Post’ held their prize 
giving and mannequin parade as a 
region in the National Sewing Con- 
test. Between 400 and 500 seats 
were filled for both performances. 


IMPORTANCE OF 
‘LITTLE THINGS’ 


Warren Seymour, of the 
Warren Seymour Company Ltd., 
and a founder-member of the 
Institute of Public Relations, 
spoke to members of the British 
Sales Promotion Association re- 
cently on “Little Things Mean a 
Lot in Sales Promotion.” 

He described the _ reception 
resistance given to the unknown 
caller in this country as “a hang- 
over from Hengist.”. We had 
been invaded so many times that 
we never knew what a stranger 
had in store for us, he said. 

“Big little things” he listed in- 
cluded bad internal relations; 
dingy waiting-rooms; indifferent 
reception; brusque telephone 
manners and letters of the 
“second lieutenants of industry” ; 
and dirty, obsolete posters. 


SEWING WEEK 


Despite the cold weather of 
early March the eighth successive 
Sewing Week proved a great 
success, the National Needle Arts 
Bureau reports. 

Of the stores and shops that 
reported results and _ stocked 
fabrics, patterns and _haber- 
dashery, 68 per cent reported in- 
creased sales of haberdashery 
during Sewing Week; 54.3 per 
cent imcreased sales of fabrics; 
and 62.4 per cent increased sales 
of patterns 

Of the stores and shops who 
reported their results of the week, 
91 per cent promoted window 
displays and 76.9 per cent sup- 
ported them with additional 
interior displays. Some 75.2 per 
cent stated that Sewing Week 
raised public interest 
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Old Ben’s £2,000 


from soccer 


At the May meeting of the 
committee of management of Old 
Ben 61 applications for aid were 
considered, and the sum of 
£879 10s. was granted in aid 

The chairman of the football 
appeal committee handed the 
chairman a cheque for £756, the 
final balance of profit for the 
1954/55 season. The total profit 
for the season amounted to 
£2,024. 

Amongst receipts from area 
committees were two sums from 
Aberdeen, one for £47 from a 
dinner-dance and the other. £97 
from their film show From 
Gloucester came a cheque for 
£130 from the St. Valentine’s Day 
ball and from North Midlands a 
cheque for £63 from the presi- 
dent's ball 

In addition the committee 
received from R. J. O'Connell, 
editor of Woman's Illustrated, a 
further cheque from subscrip- 
tions sent by his readers. The 
amount raised now totals £66 11s 


SUCCESS CLAIM 


To the questions: (a) did you 
promote Sewing Week by window 
displays? . (b) did you promote 
Sewing Week by interior dis- 
plays? : and (c) did you feel 
that Sewing Week made your 
public more interested”, the trade 
answered as follows. by areas 
A B Cc 

A 


® 


Singer Shops 100.0 72.7 926 
Southern Counties (in- 

cluding London 89.2 73.2 68.2 
Midlands 904 81.7 683 
West of England 95.5 82.1 70.1 
Northern England 898 748 724 
Scotland 882 882 804 
Wales 895 842 842 


“These figures must prove con- 
clusively that Sewing Week has a 
profound impact on the buying 
public for fabrics, patterns and 
haberdashery,” say the Needle 
Arts Bureau. 


ABC. Figures 


CAMBRIDGESHIRE TIMES GROUP 
jan io ne 195490, 63 


Copies 


Weekly 


London Representotive: WW. H. WALMSLEY 


69 Fleet Street, E.C.4 


Northern Representotive: ARNOLD ELLIS 
64 Cromford House, Manchester, 4 Tel. Blackfriars 6967 


Head Office: TIMES BUILDINGS, MARCH 


Tel. March 2368/9 


. Tel. Central 9353 
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Who holds the key to ‘Mon Repos’: 

It isachastening thought, if not anew one, that we of advertising have These t tributions to success in screen selling offered to 
only to be able to afford to use the medium of television to gain admit- vlvertise r agents by the Pearl & Dean Group. To its 
tance to private houses that might well be our own. What matters understa ¢ fundamentals of visual selling have been added 
most, of course, to practitioners as to private citizens, is how we studi t tele technique ; incre used studio « pacity (including 
behave when we get there —whether weare assured or arrogant, smooth the well-k ithall studios); guaranteed processing arran 
or stumbling, competent or clumsy whether we have in our hands the ment spanding creative service covering live-action, 
kev or the cre w bar Upon this ce pends acceptance everything cart ; ts (including an exclusive agreement witl J op 

If we, the advertising men, discover the kev of gold, it will not Geesink of \. tame, world’s leading puppeteer) 7 
be by chance It will be because we have been able to put as much Alrea tive und tor what Pearl & Dean sist, in the interests 
into our television Commercial as we do into any other advertisement of quality, 1 1 controlled quantitative output, is nearing the 
of which we are pr rud creative ti vught, technical interpretation, limit of i I i; have not yet settled your television adver- 
pre luctive Capacity an 1, above all, know how’, tisin prot len rake plans to do so SOON, 
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harnessing the screen to commercial enterprise 
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COMMENT 


STAFF PROBLEMS 
INCREASING 


Increasingly alarmed by the 
shortage of creative staff, ad- 
vertising agency chiefs are 
spending much time in com- 
mittees of the Institute of Prac- 
titioners in Advertising and at 
private meetings discussing 

ble solutions to the prob- 


With extra calls on talent from 
commercial television the posi- 
tion by Christmas will be des- 
perate indeed for all but the 
biggest marketing organisa- 
tions. 

Already there are medium-sized 
agencies secking two or three 
top-flight copywriters apiece. 
And the position will become 

ogressively worse, for there 
no regular flow into the 
business. 

In such circumstances it is per- 
haps only natural some firms 
should try to find a short-term 
answer to a long-term problem. 
But this outlook is leading to 
some wild suggestions. 


No solution 


for example, there has been a 
proposal that agencies should 
“freeze” their staffs for a 
period. In other words, hold 
what they have got and take 
no one from another agency 

That might be a salary pegging 
device, but it would more than 
likely freeze some of the best 
men right out of the business. 

Such measures would solve no 
problems in the long run. They 
would be contrary to the free 
enterprise nature of advertis- 


ing. 

The fact is that the agencies are 
now suffering acute staffing 
problems because they failed 
immediately after the war to 
visualise the potential of their 
business and to prepare to 
meet its demands. 

There must be a new approach to 
staff recruitment. It must be 
appreciated that copywriting is 
not a mystical art, and that 
young artists can be trained to 
commercial requirements in the 
agency studio. 

Of course there are dangers in 
this approach, but standards 
need not fall if supervision is 
adequate. 

In fact there is no alternative, un- 
less agencies are prepared to 
wait for the first graduates 
from a College of Advertising. 


Talking Points 


Praise from overseas for 


of Advertising scheme 


UPPORT for the Advertis- 

ing and Marketing Techno- 
logical College scheme revived 
by president Lt.-Col. Alan M. 
Wilkinson, at the IPA annual 
dinner in March, comes from 
Turkey, from the pen of Faut 
Erul, an importer of advertis- 
ing materials in Izmir, Turkey. 

Mr. Erul describes the plan as 
a “noble ambition.” When it 
becomes a reality, he says, adver- 
tising will have done something 
of vital importance for the 
country. 

But from Mr. Erul comes an 
even wider implication of the 
scheme. For then, he says, some 
of the more ambitious English- 
speaking young. students jn 
Turkey will have a “golden 
opportunity of availing them- 
selves” of the facilities which the 
College will have to offer. 

Such sentiments open up an 
even wider vista for the clear- 
thinking and far-seeing pundits of 
organised advertising. Speakers 
from abroad, especially the 
Middle and Far East, have always 
been quick to praise the British 
system of advertising, with its 
ideals, and its rigid and strictly 
observed codes of ethics and 
standards 

The conferences of our adver- 
tising bodies have been attended 
by overseas delegates who have 
not failed to express their appre- 
ciation of the lessons they have 
learned from the speakers, and 
probably even more important, 
trom their fellow delegates 

The organisers of the con- 
ferences have also been glad to 
welcome foreign visitors And 
no less gladly should organised 
advertising welcome students 
from far and wide to an advertis- 
ing college. 


BEER SAVING 
YT EVER again will you need to 
N 


force down an_ unwilling 
throat (preferably yours) that 
extra mouthful of bottled beer 


which you would rather save for 
another occasion. 

To save you from this over 
indulgence comes a new idea 
from Charrington’s—-a plastic 
bottle top supplied free “in any 
reasonable number.” When the 
crown cork top has been removed 
and sufficient of the beer poured 
out, the plastic top is slipped onto 
the bottle and there you are, with 


some beer parsimoniously saved 
for a rainy day 

But really, do beer drinkers 
buy a quart when they know that 
they will only want a pint at a 
time ? Or any other arithmetical 
combination, from half pints to 
hogsheads, if your like 

Or do Charrington’s plan to do 
away with any bottle smaller 
than a quart? 


SMALLS BAROMETER 
DVERTISING, we have oft 


been told—and we believe 
it—is the barometer of economic 
well-being. A new, and very 
true, version of this theme is 
expressed by the London Evening 
News. 

Last Thursday the 
ried for the first time since the 
outbreak of war 14 pages. In 
those 14 pages were 23 columns 
of small advertisements under the 
heading of Situations Vacant 

Says the Evening News 

“Could there be a clearer indi- 
cation of the vigorous and boom- 
ing state of our economy? As 
Sir Winston Churchill said 
Britain is more prosperous than 
ever before; and one manifesta- 
tion of that prosperity is full 
employment The re are jobs for 
all ; and there are more jobs than 
men 


paper car- 


BOTTLES ON TAP 

OT only, it 
does the 

like the 


service 


would seem, 
British housewife 
efficiency of the self- 
system (this column last 
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our College 


Eton. 


And now 


week) but so does her husband at 
the factory work-bench or office 
desk. 

How many soft drink distribu- 
tors would reject, or ignore, an 
outlet for 500 extra bottles of 
their product a day? That is the 
figure which Coca-Cola claim 
their new  dispensers—British- 
made, incidentally—are selling at 
strategic spots on the factory 
floor. 

Soon the vendors are to be in- 
stalled by Coca-Cola at airports, 
offices, hospitals and schools 
among them, believe it or not, 
Eton. 

Automatic vending is just one 
facet of self-service, and self- 
service, despite the Cecil Notleys 
who dislike it for its “awful stan- 
dardisation,” is here—to stay. 


TO-MORROWS TOPICS 


@ The end of 1956 is the date by 
which the ITA hope to have 
their Yorkshire station on the 
air—if they are granted a third 
frequency. 


@A protest at the advertising of 
patent medicines is expected to 
be voiced at the annual repre- 
sentatives meeting of the 
British Medical Association 
next week. 


®@ A wider use of industrial films 
is planned by committees of 
the British Productivity Council. 


@A tie-up between a _ leading 
Sunday newspaper and Butlin’s 
holiday camps for a sports pro- 
motion is expected to be heavily 
advertised this summer 


@ Extensive market research into 
consumers’ views of the cake 
mixes now on the market is 


expected to begin in the near 
future. 


@ More advertising for mortgages 
is being considered by leading 
insurance companies. 


@ Increased output of man-made 
fibres will lead to bigger selling 
drives by the leading firms. 


@ Now entering the carpet field is 
Cyril Lord, who expects to be 
marketing carpets by next year 
They will probably be backed 
by large-scale advertising cam- 
paigns. 


ROUND TABLE 
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ADVERTISING consists, as any modern schoolboy knows, of telling people 


something at one time in order to affect what they d rtly afterwards. 

If people see your advertisement and then forget about it, then it hasn't 
done its job. Obvious? Of course—but true of an awt.! lot of advertising. 
So your advertisement has to get thought about. But firs it has to get read. 
That fact— plus a million circulation—is why The Reader's Digest is one of 


the great advertising media of Britain. For The Reader » Digest is written to 
be read, bought to be read, passed on to others to be r The story you tell 
in The Reader’s Digest will not be ignored. It will get the attention it deserves. 
The Digest reaches several million influential men and women, well above 
the national average in income. Millions of readers receptive to your story; 
millions of heads, ready for your tale. 


NO WONDER THEY CALL IT 


The Reader’s Digest 


A MAGAZINE FOR READERS, WITH A GUARANTEED MILLION SALE 


CERTAINLY! Any second colour you want at only 
£25 extra per page —-£15 extra for half a page. And 
tull colour printing em The Reader's Digest heat-cot 
retary press costs only 20°/, more than bicck and white. 
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Latest audience survey gives formulae 


HE outdoor advertising 
medium has come a long 

way from the days when rival 
fly-posters battled it out in the 
dawn beside some rather desir- 
able gable end. Over the 
years the medium developed, 
set its house in order and 
became a powerful advertising 
force. Then came a growing 
insistence on the part of the 
advertisers and their agents to 
know more about the people 
their advertising was reaching 
and the impact it was making. 
The press reacted relatively 
quickly to this demand and 
advertisers now know a good 
de about the characteristics of 
the audiences provided and some- 
thing about the comparative 
attention value of various posi- 
tions in the paper or magazine 
Ihe more details became avai! 
able about the press medium the 


for poster coverage 


By 


L. W. DESBROW, 


director, 5S. T. Garland Advertising Service Ltd. 


more advertisers began to seck 
details about their poster adver- 
tising Up to this point the 
poster medium had always the general title of “The Size and 
seemed a simple one to under- Nature of the Poster Audience” 
stand, but when it became neces- in 1948. This study, which was 
sary to establish some facts about initiated and sponsored by Mills 
its nature, its audience and its & Rockleys Ltd., dealt primarily 
impact, it became realised that it with the advertising audience, 
was far from simple. Indeed, it checking the percentage of people 
may be said that poster advertis- who remembered posters which 
ing research has presented more had been shown in their area 
problems than all the other media The results were valuable, but 
put together. : 
The earlier forms of poster re- 


into media research in the poster 
medium by the publication of the 
first study which appeared under 


search were limited to standing Repetition te 
by a poster station and counting A 
the number of people who went Cover 

by This was a_ well-meaning A 


endeavour to provide a factual 
basis for poster scheduling, but 
it was virtually impossible to give 
the evidence thus acquired any- 
thing more than a relationship to 
the particular poster station under 
review 

A sharp change was introduced 


the operation could not be 
regarded as very much more than 
a pilot survey undertaken to 
explore a technique which sooner 
or later will have to find a place 
in the poster research field 


What is wanted 


There are, after all, two things 
we want to know about media 
= = when we are comparing them 


; it has 


HEAD OFFICE, 


LONDON 


MANAGER: GEORGE ]. STUDD. 


————————————————————————————— 


‘Started to 
support a party 


grown lo represent 
a nation ” 


WESTERN 3 
| MAIL 


The National Daily of Wales 


CARDIFF, 
ADVERTISEMENT MANAGER, R. H. HARRISON 


OFFICE, KEMSLEY HOUSE, W.C.! 3 


The first is the size and the nature 
of the audience and the second is 
the characteristics of the impact 
At present the general weight of 
poster research 1s on the size and 
nature of the audience and to this 
study Mills & Rocklevs have now 


made a most notable contribu 
tion This is study two, The 
Size and Nature of the Poster 
f{udience series (Published 


to-morrow.) 

It deals with “A new assess- 
ment of the opportunities to 
see posters” and is based on the 
close analytical work of Brian 
D. Copland, now of Lambe & 
Robinson, following a field 
work investigation carried out 
by Research Services Ltd. 

The findings of this study are 
summarised in the preface to the 
book as follows 
Posters are an efficient mass 
advertising medium the audi- 
ence for an extensive poster cam 
paign follows the pattern of the 
total population. It is quite easy 
to build a poster campaign which 
will provide in the first weck a 
coverage of 80 per cent and more 
of a town population 

Posters ensure 

repetition of a 
message. On an average as many 
as 20 opportunities-to-see per 
week are common for any indi- 
vidual in the audience 

A campaign using a selec 
tion of sites spread over an urban 
area provides a combination of 
maximum coverage and high fre- 
quency. This does not mean that 


South 
Wales News 


and 


frequent 
selling 


simple 


TEL. 33022 


Tel. TERminus 1274 


sites cannot be found to reach a 


particular section of the popula- 


tion, but coverage of 80 per cent 


and more of the population with 
a repetition factor of as much as 
20 per week are only obtained by 
poster campaigns using several! 
sites covering an area 

4. Poster campaigns providing 
relatively the same audience and 
frequency in different towns can 
now be planned; the formulae 
being : 


number of locations x 100 
number of locations = 100 


number of locations + 4 


The author suggests that the 
definition of these formulae is 
probably the most interesting out 
come of the research so far 

Io some advertising men such 
formulae may seem a little off 
putting and, indeed, some of the 


mathematics with which Mr 
Copland supports his argument 
are not quite what the simple 


space buyer usually encounters in 
his day-to-day work. This study. 
however, has to do two jobs. On 
the one hand it has to provide a 
working tool for the advertising 
man and, on the other hand, it 
has to justify the validity of that 
tool mathematically. 


Jobs well done 


It must be said that it does both 
these jobs very well indeed 

It is now possible with the 
aid of two tables to calculate 
what coverage is necessary in 
any town with a population of 
between 20,000 and 300,000 and 
how many sites are mecessary 
to provide a coverage greater 
than 80 per cent, plus a repeti- 
tion factor greater than 20 per 
cent between the same popula- 
tion limits. 

The method of work which led 
to the establishment of these 
formulae was based on research 
carried out by questioning a 
random sample of people about 
their journeys past a random 
sample of poster locations in the 


area. The towns investigated 
were Cambridge, Coventry, 
Dunstable, Gloucester, Goole. 
Ilkeston, Ipswich, Northampton 
and Nottingham 

In these towns, informants 


numbering approximately 1,000 
in the Nottingham area, 900 in 
the Coventry area and 500 in 
each of the other areas, were in- 
terviewed. They were questioned 


@ Continued on page 466 
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BIA mailing lists are more 
up-to-date, more accurate, 


and more specific than any 
other. They offer you the 


best coverage at home 
and abroad. And theyre 
thoroughly dependable. 


Write or phone today for BIA’s free Mailway catalogue listing the thousands of home and 
overseas classifications in general use. Lists can be specially prepared to suit a particular sales 
problem. 

Only Mailway shows prices as well as the number of addresses available. Complete details are 
also given so that you can readily learn the costs of a campaign. Write to BIA House, Dept. B 
Chalton Street, London, N.W.1, or phone EUSton 5262/6. 


BRITISH & INTERNATIONAL ADDRESSING LIMITED 
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we like 
our share 


of cream 


The big ten-shot-in-six-colours 
creative jobs are the cream of direct mail and of 
course we like working on them. But CL isn’t an 
agency that thinks only in terms of fabulous campaigns. 
We devote just as much of our time and care to 
facsimile letters, list building, addressing and mailing 
—in fact our departments for handling these everyday 
jobs have been developed to give a specially good 
service. That's a point to remember when you're 


planning your next mailing. 


Cl 


CHADWICK-LATZ LIMITED 


Creators and Distributors of Direct Advertising 


In the past so-odd years we've 
grown roots without going to 


seed. FACTS AND FIGURES will 


prove it. We'd like to send you 


@ copy. 


Alexander House * Shaftesbury Avenue - wo2 - Temple Bar 264! 
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A valuable study for the 


media research experts 


about their shopping localities 
and then about the number of 
occasions had passed a 
sites. Naturally 
were not named as 
ind the purpose of 
the inquiry was ostensibly a sur- 
vey of traffic past key points. The 
information was then punched on 
cards and the pattern of move- 
ment of people past poster sites 
was tabulated 


the 
thev 
series Of poste! 
these 


poster giles 


points 


Rate of increase 


On the basis of the field work 
results it was now possible to plot 
On graphs the rate at which total 


opportunilies-to-see and oppor- 
tunities-toO-see per person (repe- 
tition) increased as the number of 
locations was added Both 
graphs consisted of straight lines 
with slopes varying according to 
the population of the towns. 


Another graph based on the field 


work findings shows the rate at 
which the “cover” increases as 
the number of locations increases 
For obvious reasons this graph 
consists of a series of curves 
which rise steeply and then flatten 


out quite considerably after a cer- 


tain point 

From these graphs equations 
were prepared and it was on the 
basis of these equations that the 
basic formula for expressing 
“cover” was calculated Obvi- 
ously there is function which 
represents the rate at which aver- 
age} oOpportunities-to-s< and 
“cover ncrease as cations are 
added This funct: lenoted 
in the study as “A The accom- 
panying table (which gives values 
for “A” according to population) 


it therefore pivotal to 
irgument. 


the whole 


Valuable time-saver 


It will readily be seen 
valuable table this is to the 
ing space buyer 
ground for hope that 
research will enable thiz kind of 
assessment to be extended to 
larger areas of populatior 


what a 
work- 
provides 
further 


It als« 


What may be regarded as a 
valuable by-product of this pre- 
sent research is some additional 


information about the marketing 
hinterlands of the towns in which 
the surveys were conducted 


Too little work has been done 
on this important aspect of the 
marketing structure of this 
country. It has been realised for 
some time that large towns exer! 
a considerable influence on the 
retail pattern of the areas sur 
rounding them. It follows thai 
the poster locations in these 
marketing centres will themselves 


exert an influence beyond the 
immediate boundaries of the 
town. 


An example is provided in 
Northampton where the estimated 


adult population in the hinter 
land is about half the estimated 
adult population in the centre 


With a poster campaign with 18 
locations it is possible to achieve 
a cover of 86 per cent in the 


centre and 63 per cent in the 
hinterland. This, in fact, repre 
sents, in a sense, a bonus audi 


ence of nearly 40 per cent pro 
vided from the hinterland 


Changing the rule 


There is little doubt that this 
study will receive the very closest 
attention not only by the media 
research experts but also by the 
man whose job it is to go out and 
buy poster space. It may well be 
that the application of the formu 
lae developed in the study wi! 


enable us finally to dispose of 
some of the rule of thumb dec 
sions on the number of poste 
sites needed in any town, whicl 


have been handed down throug! 
generations of billposters 

It may be argued that in pro 
viding formulae and a set of 
tables the Mills & Rockleys stud 
has substituted one rule of 
thumb for another There is, 
however, a very obvious differ 
ence between the development of 
formulae based on the facts indi 
cated by research, and the per 
petuating of a piece of guess 
work which, in many I 


cases, had 
its justification only in its anti 
quity 


We look forward to seeing the 
next poster study from this fruit 
ful source. 


Approximate values of ‘* A ’’ for urban populations of 20,000 — 300,000 


in steps of 10,000. 
Derived from Log A 


Population Population 
000 4 U00 
20 2 98 120 
wo 2-29 iw 
4 1-90 140 
sO 16 180 
cat) 1 46 160 
70 1-32 170 
80 1-21 180 
wo) 1-12 190 
100 1 04 200 
110 0 98 210 


0.6513 Log population — 1.3215. 


Population 

A” ‘000 es 
93 220 62 
88 2380 61 
a4 240 59 
80 250 $7 
77 260 $6 
73 270 55 
72 280 $3 
9 290 $2 
66 wo $1 
64 - 
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guaranteed for 
3 years 


The Cowling ne 


Every Cowling sign is guar- | 
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CHALKING 
DISCOLOURATION 

or DETERIORATION | 
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Review of Advertising 


Here’s a job for the 


PRO 


VER since I set eyes on it 
and hefted it in my hand 
I have been thinking at inter- 
vals about that trade journal 
with 500 pages of advertising 


and 90 pages of editorial 
matter 
Without having made an 


exact count, | estimate that nine 
out of 10 of the advertisers 


simply showed a drawing or a 
photograph of their product— 
naked ind unadorned—even 
when the product was something 
as familiar and standardised as 
a | k-saw blade 

With this stark picture, there 
would be a caption, brief and to 
{ nt Hack-saw blades 
I r nguiries invited.” And 


+} ‘ 


e name of the makers and 
As a mailing list 
‘ prospects for a lean and 
hungry 


address 


advertising agency or 
free-lance creative team, it should 
be almost perfect 


But there is somebody else 
who should be far more busily 
compiling such a mailing list 
and making good use of it : the 
public relations officer of the 
advertising industry. 

In this and other 
ire the names and 


trade journals 


addresses of 


of advertising 


By COPYTASTER 


perhaps 3,000 firms who, for 
their own inscrutable reasons, 
have spent money on advertise- 
ments, and at the same time have 
demonstrated either that they 
don't really believe in advertising 
at all or that they are completely 
unaware that some advertisements 
are more effective than others. 
- 


Probable conclusion 


They need to be educated 
about advertising, and there is 
not a great deal of time to lose 
Many of them are quite new to 
the uses of advertisement, and 
when they find that nobody has 
even noticed their advertising 
they will say: “Advertising? It's 
no good for our kind of trade. 
We've tried it.” 

What could advertising’s public 
relations officer do about this ? 


One thing he can do Is to 
send out a series of letters and 
folders to a mailing list of 
advertisers in trade and tech- 
nical journals, telling them 
some of the facts of life. But 
he could do much more thas 
this. He could arrange for a 
series of informative illustrated 
articles on the elements of 
advertising to be written and 


Man whe qvide the destinies of the | 
world weer Rolex weaiches 


There are no airs 
and graces about 
this advertisement 
but, in Copy- 
tasters opinion, if 
rings true 


supplied free of charge to trade 
journals. 


The writers of the articles 
should be concerned nor in per- 
suading readers that it pays to 
advertise but in showing them 
how to make advertising pay and 
where to find help and advice if 
they need it 

Far too many people think that 
the job of our public relations 
Officer is to take the defensive, 
and snarl and whine at anybody 
who criticises our noble profes- 


sion. It would be far better to 
concentrate on the positive task 
of helping more people to 
become successful! allies of adver- 
tising. 
What we need is big battalions. 
- * * 


ALTHOUGH I must often seem 
to be something of a sourpuss | 
can smile more broadly than 
most when I find a really splendid 
advertisement such as this Punch 
page for Rolex Watches 

It is a beautifully produced 
advertisement, with a magnifi- 
cent photograph and worthy 
blockmaking, fine typography 
and setting, and copy that 
speaks in just the right tone of 
voice for the job. 

Buying a good watch is no 
light-hearted matter, for there is 
too much money involved and 
one hopes that it will last a life- 


time A few pretty or witty 

phrases are not nearly good 

enough. The reader needs meat 
The best people 


So this copywriter has filled 
his fountain pen and settled down 
to do two things: to say without 
being too blunt and blatant that 
the best people wear Rolex 
Watches, and then to explain in 
simple terms why two particular 
Rolex watches are almost 
irresistibly attractive 

“You know their names as 
you know your own You 
know their faces from a thou- 


sand newspaper photographs 
their life stories from a 
hundred magazine articles 


You have seen them and heard 
their voices on news reels and 
on your television § screens 
Their actions and decisions 
influence the pattern of our 
lives. 

“We cannot mention their 
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SAVE! Enclose 16/- onty with coupon— 
same rotund gueraniee 


Meme 

Address 
This advertisement has so im 
pressed Copytaster that he is 
thinking of having a couple of 
hours with the book. The ques 
tion. however, is whether the 


system can compete against new 
potatoes when in season. 
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she’s always foraging in HOUSEWIFE cookery features for something good, 


—~—eele something new, something economica!. Says Rosemary Hume and 

Helen Jerome are always so practical. P -unces like a hawk on 
anything labour- or money-saving ‘or the kitchen. Says she’s never 

regretted buying any of the stringently tested 


household equipment she’s seen reviewed in 


Joan Storey’s Home Service. 
Though she rcads HOUSEWIFE 
for plecsure, she relies on it for guidance 


all round. M: de herself and the girls the 


prettiest «.mmer skirts and blouses—out 
of HOUSEV The money she saved went towards 
some really love! rtain material—seen in colour in 
HOUSEWIFE. Ad having jogged her to get 
\ sandal: for the family in good time 
for their holiday, |: .USEWIFE 
is now giving her ideas about a rotary iron. 
| Via 
HOUSEWIFE’S A.B.C. figure for July to | HOUSEWIFE is one of the few monthly 
December 1954 went up to 180,588. The figure women’s magazine members of the Audit 
for the current half-year will show a consider- Bureau of Circulations. | 
| able increase—a further reflection of HousE- The April, May and June issues of HOUSEWIFE 
| wIiFe’s editorial liveliness and all-round appeal. | carried an average of 100 pages of advertising. 
| fel : sts cibeacildiedl 


IS AT THE TOP OF THE MASS MARKET 


A HULTON PUBLICATION *!Advertisement Manager: REG LEVI, 43-44 Shoe Lane, London, E.C.4. « Telephone: CENtral 7400 
Advertisement Controller: George A. Cooper 


| be ~ /?DasWhat does she see in Wile 
. oes 
1 fa PN? With a gourmet for husband and ravening wolves for children, 
al fm ee 
> Ws 2s 
Wile ee 
ee 
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RE VIEW OF A D VER TISIN G—continued 


that the performance of these 


watches is, in the highest 
degree, accurate and depend- 
able 


You will have noticed, of 
course, that in fact the copy does 
not state categorically that even 
one of these people wears a 
Rolex watch. But even if the 
casual reader notices it he will 
not be concerned, for the copy’s 
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Dip you see this Solex Carbu- 
rettor advertisement in Punch 
Like the BBC programme that 
caused such a fuss, it pokes fun 
by parodying and exaggerating 
the claims of a number of adver- 
tisers, and without being hilari- 
ously funny, it certainly earns a 
smile. Will the agency that pro- 
duced it be solemnly reproved for 
making fun of sacred subjects ? 


quiet confidence is convincing in I particularly liked National 
tself There are no airs and Benzole’s diagnosis of the un- 


graces hete, but it rings true. happy motor car’s complaint 
. * * * “You're suffering from a surfeit 
THERE'S a lot to like about this Of Sedative additives I'll give 
advertisement. for a book on you a mercuric rise in mpg. 
slimming with the attractive title A: TR 
Eat, Drink and Be _ Slender 
Copviaster is won ae = . Pe 
, . ne distorting rror emect oO 
— og the sketch is more than a mere 
duced this adver ; : stunt to catch the fat reader's 
tisement which ike ror we the book 
2 ie , gi a like the diet perhaps—will cer- 
Ft h 4 ves he grvnaae) is 6) 6) 7 tainly not be stodgy, and it makes 
admonished {or a aes {- UA sure that even the most casual 
hind of blasphemy | P (oy - a | reader's glance wil trave down 
‘ay {i iNve } to the magic words, Special 
eo ay 7 Offer.” and the coupon with its 
or _— disarming promise of a week's 
1 - trial reading free for the dis- 
oe satisfied 
_ —— Perhaps my praise w gain 
extra force when | say that after 
names, or show pictures of will notice that in = almast a rude shock from an unpreju- 
F them. It would not be fitting every case they wear a wrist diced but outspoken weighing 
is to do so, for they include watch. That watch will most machine I am thinking of having 
royalty, the heads of States likely have been made by a couple of hours with the book 


great service commanders. But 


we invite you to look carefully 


Rolex of Geneva 


mvself 4 
We are proud of the ser 


view of the BI sfand for 
But I have never yet heard of 


British Celanese Ltd. designed b 


t the next pictures you see of viven by Rolex watches to a slimming system that bore con- Misha Black and _ Alexander 
them. at their wrists as well as many eminent men lt is templation while new potatoes Gibson, of the Desien Research 
their faces and clothes You scarcely necessary to point out were in season li nit 
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N June Ist the — 
\ \ address of the | 
ine " Swe y Boro Billposting 
; ® ~~ SS §=Company's offices in & 
\ N Swe 8 =6Birmingham will be 
“ \ . 176-178 NEWHALL ST. 
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\ A change of address but 
\ ~~~ no change in the high quality \ 
S S e - S . . 
. . : \ of the sites and the service 
\ B N N NN . N S 
. § N N \ \ which have made BORO] | 
\ N S WX ef: LKHKR@Q 
\ \ \ —™\\._—sBritain’s largest outdoor §=S0 
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Public Relations 


Telling the US the facts 


about British workers 


OMEBODY in America has 
been saying nasty things 
about British made bicycles. 
The age-old fable of “sweated 
labour” in British factories has 
been brought out once again 


It is alleged that certain 
organised bodies in the US are 
really fighting to prevent the 


import of the British bicycle 


which has proved itself such a 
valuable dollar earner for this 
country during the past few 
years. 

The British counter attack is 
taking the form of a campaign 
which is telling the truth to 
10,000 American cycle dealers 
about conditions in British 
factories 


But if any cycle dealer in the 
States should get hold of a recent 
issue of the Birmingham Sunday 
Mercury they would be provided 
with added assurance as to the 
sort of conditions which the 
workers in cycle factories in 
Britain have to work under 

The paper carried a double- 
page spread of editorial. It con 
sisted of photographs and pithy 
captions built up from a visit to 
the local Hercules cycle works 


Defending the rate 


Sweated Labour? 
answer to America” 
heading A frame setter was 
quoted as saying “A man here 
gets a good day's wage for a good 
day's work” while a pretty young 
wheel lacer (a prospective candi- 
date for ‘What's My Line?’) 
added a comment of: “Condi- 
tions are good. The work is not 
hard.” There were also photo- 


Here is the 
was the 


graphs of one of the workers 
getting free sun-ray treatment 
and three young girls playing 


tennis in the firm's grounds 

This is an instance where 
efficient public relations has been 
brought in to play a leading role 
in defending Britain's dollar life- 
line 


” * ~ 
CaR RACING and road trials 
play an important part in the 
work of public relations officers 
with oi companies. One of the 
latest tie-ups is a Mobilgas 


Economy Run The first to be 
held in this country, it is being 
organised by the Hants and Berks 
Motor Club and will take place 
on Saturday and Sunday, June 
18 and 19 


The run will start and finish at 
Great Western Motors, Reading 
The competition route will be 
about 550 miles long and will 
cover the Midlands, Wales. the 
West Country and the South of 
England. There will be speed 


No pushover 


HIS 


be seen at 


beach ball will 
some 40 seaside 
resorts this summer with an escort 
of Outspan’s Nell Gwynn girls 
They tour with Gordon 
Marsh, who will judge the “Out 
span National Concert’ Party 
Trophy’ and the “Bucket and 
Spade Oscars.’ Watching the bail 
heing inflated are James Stratton 
(left) and James Dowdall, of 
Mather & Crowther Ltd 


six-foot 


TT 
will 


and acceleration Silver- 
stone. 

The event is designed to de- 
monstrate the fuel economy of 
which well-tuned, well-main- 
tained and = carefully’ driven 
modern cars are capable, when 
run over varied public roads and 


tests alt 


using a premium grade pump 
fuel 

The Hants and Berks Motor 
Club has been granted an RAC 
national permit making the 
Mobilgas Economy Run an 
official addition to the national 
calendar. 

* * * 
MORE AND more advertisers are 


arranging tie-ups with the Mecca 
chain of dance halls. The latest 
s Cellucotton Products Ltd 
One night, not long ago, 15 
Mecca halls thoughout the 
country featured a Kleenex Tissue 
evening as part of an anti-cold 
drive. In each dance hall there 
were Kleenex displays, samples 
hand-outs and prizes to catch the 
eye of the thousands of dancers 
who head for the Mecca 
each evening Cone and 
Belding Ltd. are the advertising 
agents and public relations execu 
tives for Cellucotton Products 


Lid 


local 
Foote 
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@ group of nine 
influcntial newspapers 


A.B.C. NET SALES 


HB.oi4 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. EC4 
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‘ HOLLAND 


Powers 
give you 
Service 


Scandinavia 
North America 


and in Latin America 
Africa 
Brit. W indies 
Switzerland 
JOSHUA B. POWERS LTD.  (internatione! Publishers’ Representotives) 
14 Cocksp Street, London, $.W.1. WHi 3366 
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Packaging and Point of Sale Display 


Sales go 


up with introduction 


of film-packed produce 


[HE selling difficulties facing 
the meat men now that the 
public can once again pick and 
choose what it wants was high- 
lighted in this journal a month 


ago (ADVERTISER'S WEEKLY, 
April 28, page 174). It was 
then stressed that a big adver- 


tising opportunity was to be 
found in the sale of meat ready 
packed and under brand 

Now comes the “ 
from Prideaux (London) Ltd 
who have very efficiently de- 
veloped film-packed self-service 
techniques for the selling of fresh 
meat at their South-West London 
branch 


success story” 


First day's record 


On the first day of the new 
5 pera oT more cus- 
were served than on any 

lay in the shop's his- 

n end has been main- 

i the latest news 15 that 

P 1uUxK Ss est ate i ecord 
tu ver As we s tresh meat 
which composes about 50 per 
cent of their total sales) the firm 
sells poultry, cheese, margarine 
butter, cooking fat, and eggs. All 
these commodities are now sold 
seli-service ind the information 
is that, compared with a similar 


period last year, overall sales are 
up by 20 per cent 
The 


new lavout of the store 


was suggested by Parnall & Sons 


By OUR PACKAGING CORRESPONDENT 


Ltd., shopfitters of Bristol, and 
the service engineers of British 
Cellophane Limited co-operated 
extensively with Prideaux on al! 
aspects of the packaging problem 
The film specially developed by 
the British Cellophane organisa 
tion for meat packaging was em- 


ployed. Carcases of pork, veal. 
beef and lamb have been very 
carefully “charted” to ensure 


standardisation of cuts, and film 
sheet sizes and the capacities of 
waxed board and fibre trays like- 
wise worked out for all the main 
cuts and items. 

Clear, attractive 
been applied to all the items 
offered for sale. Each unit car- 
ries the exact weight, price per 
pound, and the total price—the 
latter being given great promi- 
nence 

Is this the shape of meat selling 
in the future? Many believe that 
itis. They would find their belief 
strengthened by the Prideaux 
story 


labelling has 


Ll * > 

[THE STOCKING company, Char- 
nos Ltd., are carrying out an ex- 
tensive inquiry among hosiery 
retailers in order to find out the 
most practical—and at the same 
time the most attractive—form of 
packaging for their product. This 
; siseworthy initiative. Along 
with the pretty massive question- 
naire, the company have sent out 


Film specially de- 
veloped by the 
British Cellophane 
organisation has 
been used in meat 
selling by a London 
self-service estab- 
lishment An up 
ward trend in sales 
has followed 


a statement of what, in their 
opinion, the ideal consumer goods 
package should be like 
It should, it is maintained 
(1) Carry the article and pro 
tect it from damage until the 
buyer is ready to use it 
(2) Make the storage, carr.age 
and handling of the article as 
simple as possible, particularly 
at the point of sale and for the 
buyer 
(3) Show as clearly and 
attractively as possible those 
parts of the article which pro- 
spective buyers afe particularly 
keen to see 
(4) Not cost more than is 
justified by the price that the 
article will fetch and its pro 
duction costs 
(5) Of itself, because of its 
pleasing shape and colourful 
or novel surface design, and in 
some cases a selling message 
it should attract the public to 
buy and esteem the article 


Practical and aesthetic 


The Charnos people have then 


gone on to point out that items 
(1) and (3) “are concerned prin 
cipally with practical issues 


Item (5) is concerned principally 
with the part that is plaved by 
@sthetic considerations in deter- 
mining attitudes for or against 
buying anything Item (4) is 
applicable to both of the other 
two main aspects 
“While both esthetic and 
practical considerations are 
important, it is always neces- 
sary to give more weight to 
one or other of them: we 
should value your opinion on 
this matter.” 
This packaging inquiry is a 
sign of the times indeed and the 


results will be noted with con- 
siderable interest There is little 
doubt but that other companies 
will be following the Charnos 


example ere long 


= 


Ji: 


Three 


des ened 


of the newly 
pa ks for 
sheets This 
has formed part of 


an entire re pat kK 


Osman 


aging programme 
in the hands of 
THM Partners 
for all Osman 


products 


The 


Elizabethan motif is 


pr ymninent 
New packs 


for sheets 


IMPLICITY and eas) 
identification of the 
various qualities of Osman 
sheets were the twin aims ol 


THM Partners when they set 
out to re-design the packs for 
Barlow & Jones. 

The colour scheme for the red 
label wrapper has been made red 
white and black The ribbon 
and guarantee seal with washing 
instructions inside also comes in 
red 

With the blue label wrapper a 


royal blue has been made to 
redominate but black was felt 


to be too heavy for the lettering 
‘Guaranteed sheets” the 
centre This was therefore 
changed to grey. In this case the 
ribbon and seal have been made 


across 


r Val 


( blue 
rhe 


“Super Osman”™ being the 


@ Continued on page 474 
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A Rotair is a revolutionary development of the 
‘abstract ' mobile. Like the original mobile it 
possesses the free power and fascination of 
perpetual motion. Unlike the ‘abstract’ mobile, 
however, the ROtair makes practical use of free 
movement and original design to animate a sales 
message. This Nescafé Rotair illustrates the 
strong visual impact of ‘“‘Rotair design ”’. 
Perpetually powered by air currents, it 

becomes a brilliant point-of-purchase animated 
display—at showcard cost! Today more 

than three million ROtairs are selling every 


type of product in 30 different countries 


A few of the world famous Rdtair users include 
British Thomson-Houston Co Ltd ' CWS Ltd 
Cadbury Bros Ltd * Gillette Industries Ltd 
Thomas Hedley & Co Ltd * Hoover Ltd ° Hovis Ltd 
J Lyons & Co Ltd * Ronson Products Ltd 
Schweppes Limited * Shell Petroleum Co Ltd 
Spratt’s Patent Ltd * Trans-Canada Airlines 
Time-Life Inc * Messrs W D & H O Wills 

Let us show you how we can translate your sales 
message into our medium. For further 
particulars and samples please contact The 
Miles Griffin Company Ltd, 4 Seaton Place, 


Hampstead Road, London NW1, Euston 7411/4 


Rotair animation sells at showcard cost 
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its quicker — 
more brilliant — 
longer lasting 


Our unique experience in 
rranster technique can help to 
solve your marking and display 
problems in the modern and 


economical way. 
HUNDREDS OF 
INDUSTRIAL 
APPLICATIONS 


Our clients include 
HOOVER (WASHING 
MACHINES LTD 

SWELL MEX & B.P. LTD 
SHELL PETROLEUM 

CO. LTD 
ALEXANDER DUCKHAM & 
cO., LTD 
INTERNATIONAL 


HARVESTER GREAT 1 . 
BRITAIN) LTD. include nameplates, operating 
instructions, diagrams, warn- 


ing notices, etc. 


MASSEY -HARRIS-FERGUSON 
MANUFACTURING LTD. 


| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

ESSO PETROLEUM 

., tm. | BRILLIANT POINT-OF- 

CN A EE. SALE TRANSFERS 
| are the most effective method 
| of window advertising. 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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j. &. SHAY LTO 
NATIONAL BENZOLE 
cO., LTD 
REGENT OIL CO., LTD. DESIGNS 

Our process with the use of 
brilliant colours ensures per- 
fect reproduction of the most 

intricate designs. 


LONDON TRANSPORT 
EXECUTIVE 


ROAD HAULAGE 
ASSOCIATION 


SINGER MANUFACTURING 
a EASY TO USE 
No special skill is required for 
application. 


j. LYONS 4&4 CO., LTD 
THE BRITISH LEGION 
PEPS! COLA LTD. 


Solve your marking and sales 
problems— 


Write or ring today: 


| ' 
associated PY | transfers Itd. 


176-188 Acre Lane, Brixton, London, S.W.2. 
Telephone: Brixton 2057 (4 lines) 


HELENA RUBINSTEIN 
LTO 


TRADE MARKS - WINDOW PUBLICITY » PRODUCT LABELLING 
BULK CONTAINER MARKINGS ~ VEHICLE MARKINGS 
INSTRUCTION AND OPERATING PANELS CALIBRATIONS 
WIRING DIAGRAMS » WARNINGS - NOTICES . ETC 
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PACKAGING SURVEY continued 


When Mrs. Marguerite Patten (right) visited the Canned Foods 
Advisory Bureau in search of new items for her television appearances 


and cookery articles for women's 


magazines, Christine MacNab 


principal of the CFAB, showed her the wide range of canned foods 


now generally available. 

top quality in this range of 
sheets, a slight departure from 
the use of colour employed in 
designing the two othe was 
felt mecessary The colours are 
therefore black, white and gold, oo otal 
but instead of a black ribbon : 
and seal following on from the <> 
predominant colour and name of 4 
the label (black), both ribbon and ~ 
seal are gold m4 

The “Queens!ynt sheets are gas 
another first-quality Osman pro- = 
duct, but are not part f the En 
“coloured label” range In de ——e 
signing the new wrapper, THM } 


Partners retained the same colour 
scheme—black, white and gold 
as used for the black labe! sheets. 
thus maintaining the association 
of these colours wit! i top 
quality product The width « 
the wrapper, which takes ‘ 
of the total length of the folded 
sheet, also adds to this id 


Historical connection 


The Elizabethan moti n the 
centre of the diamond made by 
criss-crossing four n w gold 
lines on black was designed to 
tie up with the historical con- 
nections with Queensiynn 

This sheet operation was part 
of an entire re-packaging pro 
gramme for all Osman products 
upon which THM Partners are 
working 

* * * 

THE DESIGN requirements for 
the new Eno’s Fruit Salts bottle 
were for a neck opening suffi 
ciently wide to take a normal tea 


choose 


VINCI artists 


Ask your dealer for VINCI brushes or 
- te now 


u P. Brush Co. Led., 
5! St. Stephen's Gdns., London, W.2 


Label colours are red and black 
on white for the new Eno bottle. 


spoon which also dictated a re 
duced bottle height and a deeper 
bottle to accommodate the new 
neck. Moreover, the less angula 
shape improves production and 
handling 

The label has been re-designed 
for a clear and more easily ident 
fiable form of the word “Eno 
and simplification of typo 
graphical layout for legibility 
in relation to the reduced label 
area. The existing colours of 
red and black on white have been 
retained 

The designer was Milner Gray. 
of the Design Research Unit and 
the printers McCorquodale & 
Co., Ltd The bottle manufac 
turers were Rockware Glass Ltd 


BLOW-UPS- 


YPE 
AUTO! 3 


AUTOTYPE COMPANY LTD.. 
Brownlow Rd., London, W.13. Ealing 269! 
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Review of House Organs 


Holiday picture contests 


attract the readers 


BY now holiday 

competitions should be 
well in_ hand. [his is an 
editorial feature that editors of 
internal magazines ought to 
reject only after serious con- 
sideration It combines two 
appeals: pictures and love of 
competitions 


snapshot 


here is nothing difficult about 
organising one. The rules should 
be few and simple. I think it is 
a good plan to divide the com- 
petition into at least two classes 
@ People 

s Places 

The first is for photographs in 
which people are the chief in 
terest, whatever the setting. The 
second is for photographs in 
which scenery or setting 
dominate, whether there are also 
people in it or not. However, 
t requires very little ingenuity 
to devise other classes if the 
editor wants to make a real 
plash 

Do give worthwhile prizes 

yuu will not interest the 

erious amateur with a top prize 
f a guinea—it costs more than 
that to produce the entry The 
ideal set-up is to offer a really 
good first prize (certainly not 
ess than five guineas and as 
much more as you can afford), 
second and third prizes in pro 
portion (if the first is _ five 
guineas then three and two), and 
half a guinea for every othe: 
picture reproduced. 

If you are dividing the com- 
petition into classes then treat 
each section as a separate com 


says BRIAN HILTON 


petition. I am not in favour of 
attempting to give a super-top 
prize for the best photograph in 
the show, since one photo then 
wins two top prizes--its own 
class prize and the best overall 
If you are taking your com- 
petition seriously you must have 
independent judges. They can be 
people of national or of local 
standing, but they must be people 
of repute and might well include 
a professional photographer and 
perhaps the art (or picture) 
editor of a newspaper It is not 
as a rule necessary to pay judges 
a fee, but you should not expect 
them to be out of pocket, and I 
have found that the final judging 
s often conveniently and 
smoothly done after a lunch 


Waste no time 


You may agree with me that 
there are always some entries of 
so low a standard that the time 
of the judges should not be 
wasted on them. The editor and 
1 small sub-committee could 
swiftly sort these out and put 
them on one side, but they ought 
to be available for the judges to 
rifle through if they wish—-some 
judges insist on seeing the lot 

When vou announce the com 
petition do it as if you thought 
it was really worth while, not 
grudgingly as some editors do 
(perhaps they are ashamed of 
their niggardly prizes) 

Now is the time to get your 
judges interested. Ask each of 
them to write a couple of 
@ Continued on page 476 


a 


Lies 


ADVERTISER'S WEEKLY 


a 


Media men 
complain that 
they cannot 
keep pace 
with these 
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aston ishing 
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rures 
figures 


The audited net sale of 


the Glasgow 
Evening News 
shows an increase of over 


24% 


in twelve months 


March 1955 the audited net sale 
of 177,562 shows an increase of 
34.409 over March 1954 

Since the paper was restyled in 
August last year it has gained over 
100.000 extra readers. 


lour is being carried by “Iraq Petroleum 
Lid., and a recent ue had a 


enes In Brian Hilton's 
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HOUSE 
ORGANS 


continued 


Cut out this 


A recent issue of 
“Goodyear Gaz- 
ette’ featured a 
number of attrac- 


ras. Information Sheet 


No. 5 


Latest ABC figures for the Glasgow 
Evening News show yet another increase. 
February: 173,403; March: 177,562; 
an increase of 34,409 over March 1954. 


How has it happened? 


People within and without Kemsley’s agree that, 
since it was restyled in August last year, the 
News has developed a unique ‘ personality’. The 
people who write in the Glasgow Evening News 
have ‘made friends with Glasgow’—and here 
are some of the journalists who are the new 
personality of the ‘new’ News. 


JEAN MACAULAY writes 
her women’s pages in such a 
way that her readers feel she is 
writing specifically and person- 
ally to each one of them. She C2 
has played a notable part in 
building up the ‘new’ News. 
Women of Glasgow and around 
no longer say “What's in the 
News this evening?” Instead 
they ask “and what has 
Jean got to say to me today?” 


The same goes for 
SANDY ADAMSON 
doyen of Scottish sports 
writers and as * friendly * with 
his huge following as Jean is 
with hers. Once again his 
public al those readers 
interested in golf and football 
don't just read his sports 
reports to know what is going 
on. They like to read what 
Sandy Adamson has to say ‘ to them personally ’. 


JACK ROBERTSON Manuging Editor 
returned to the News when 
was restyled last August. TI 
News was the paper he had 
Started his career on, risir 
from copy-boy to Editor 

in the six years he was away 
from it in Manchester 


London he still kept a father 

eye on what he called 

baby Jack was convinced 

that the Personal to you’ q 
theme could result in larger sales and how right 


he was. In his own words “ there are complaints 
from readers of the restyled Evening News that 
there's too much to read in the paper. That sort of 
complaint an editor feels he can justifiably produce 
as evidence that he’s giving value for money. . .” 
.and that, of course, means that you are 
getting value for money when you advertise 
in the Glasgow Evening News 


For further details phone the Advertisement Manager 


Glasgow - City 7000 London - Terminus 1234 


Evening News, Glasgow 


KEMSLEY HOUSE, GLASGOW KEMSLEY HOUSE, LONDON 


File this sheet with your rate card 


tive pictures of 
Violet Pretty in a 
London theatre 
dressing room. 
The company 
found she wears 
rubbers to avoid 
slipping on the 
stage 


hundred words on their criteria 

so that competitors know what 

is expected of them. 

Get a competent photographer 

amateur or professional—to 
write an article on how to pre- 
pare prints for exhibitions, be- 
cause I have found that medium 
entries that are well presented will 
often steal a march on entries of 
higher intrinsic photographic 
worth but less well presented. 

Incidentally, since house 
organ editors are not in competi- 
tion with each other and there 
is small overlap of readership, I 
see no reason why the British 
Association of Industrial Editors 
should not syndicate a standard 
set of competition rules and the 
articles I have suggested 

* * * 

I am sent a copy of the Dorstel 
News-Letter with a suggestion 
that I might feel like reviewing 
it in the appropriate section of 
ADVERTISERS WEEKLY But | 
am not sure which section that 
isthe house organ review 
section, or the print review. This 
Newsletter could be either a 
house organ or a booklet about 
the Dorstel Press, for though the 
copy has a March dateline its 
coments consist entirely of a 
history of the firm. It is very 
well written and most interesting, 
but the booklet lacks the topi- 
cality of a periodical Since, 
however, there is a reference to 
a later issue in which the story 
will be concluded, I have put it 
into the house organ pile 

This raises an important point 
of principle. I have said before 
that a house organ must have the 
character of a newspaper, 
periodical or magazine. It must 
have a past and a future, and the 
two must meet in each issue. The 
production of a series of book- 
lets, each wholly individualistic 
and complete, does not constitute 
publication of a house journal 

* * * 

With ITs usual statesmanship, 
Murphy News (Murphy Radio 
Ltd.) supported the Chancellor 
of the Exchequer on his re 
imposition of hire purchase 
restrictions, pointing out that 
they conform with the practice 
of most Murphy dealers anyway. 

* * * 

ALL AMBITIOUS industrial 
editors should see /rag Petroleum 
Iraq Petroleum, Ltd., and asso- 


ciated companies). It is carry- 

ing more and more colour A 

recent issue had a collection of 

most magnificent transparencies 

of Mediterranean scenes taken 

by A. R. Tanner of Fox Photos 
* * oa 

I am asked to expand a com- 
ment made in a recent article in 
this series to the effect that the 
address and telephone number ot 
publishers ought to be on the 
cover or editorial page of all 
magazines. I was not concerned 
with the requirement ef the law 
which insists that the name of the 
publisher is included, but with 
common sense. Surely house 
organs should not appear as 
orphans? The name of the 
sponsor should be prominent, 
and the means of communicating 
with him should be apparent. 

* * * 

Director of promotion for 
Time, Nicholas Samstag, told 
the conference of the Inter- 
national Council of Industria! 
Editors that although house 
organs in the United States claim 
a monthly circulation of 70 mil 
lion, nowhere near 70 million 
people were actually reading 
them. Maybe so. But Pye Ltd., 
tell me that sinze their first issue 
last December the demand home 
and overseas for High Fidelity 
Newsletter has increased from 
19,000 to over 25,000. It looks 
as though somebody wants to 
read it. 

* * * 

NATIONAL NEWSPAPERS can get 
away with dressed up stories be 
cause their readers know no 
better. Local newspapers can- 
not, the readers know too much 
Nor can house organs, for the 
same reason. Together (Royal 
Arsenal Co-operative Society) 
did a feature on a staff training 
school for new and young em 
ployees. When the photographer 
arrived, very few students were 
resent owing to the incidence of 
a public holiday, so he pressed 
into service some older men trom 
a nearby branch shop to fill up 
the class. A reader who recog- 
nised the “photographer's 
models” wrote :— 

“I've always believed in the 
truth of all articles printed in 
Together, but after reading last 
month's issue I know different 
The details of the training school 

are mostly false.” 
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Newspaper star features 


in new promotion 


N evening newspaper, The 
44 Star, returns to the cinema 
screen with its spotlight 
sharply focused on Veronica 
Papworth, whose notes and 
advice on feminine topics, 
accompanied by line drawings, 
have given her a big following 

This intimate interview and in- 
sight into the double life of 
Veronica Papworth revealing 
that she successfully combines 
the duties of a housewife and a 
career is a certain circulation 
builder. Regular readers of “I 
Say” will also revel in this closer 
avquaintance with their column- 
ist. 

This is the second two-minute 
film that J. Arthur Rank Screen 
Services Ltd. have produced for 
this evening newspaper. 

The same producers number 
two new clients in their latest 
series of two-minute films : Ray- 
O'Vac, and Readicut Rugs. The 
ast-mentioned is beautifully fea- 
tured by film star Eunice Gayson, 


By PALL NUGAT 


who is first seen beguiling the Three years 


time by making a rug in her Monica Stevens 
dressing room on a film set, and was in chargé 
then displaying some finished de- the Bath inforn 
signs in a home setting tion bures § 
Under the same banner, Gleem now stars in Pe 
Toothpaste and Air Charter Ltd Cola films 


are two newcomers to the film- 
let field. As star-studded as ever, 


“Tips No. 28,” with John Greg ability to study for their en- Guild Running time is 20 
son, Michael Medwin, and gineer's certificate a cabin and)== minutes 
Adrienne Corri, gives a_ clever none of the ber's home * * * 
and amusing boost to Horlicks tes. The story the progress COMBINING ANIMATION with a 
and Capstan cigarettes. These of a recruit un has sat and live-action ending Screenspace 
“Tips” issues have a unique , Passed his exan uon for his Ltd have produced the first of a 
quality of apparent casualness second certific he presenta series of three one-minute films 
and intimacy tion of life ab tankers has for Babycham (agent Masius & 
* * * the authentic gestion of Fergusson). This is the first film 
IT 1s uncertain when a young "odest comfort produced under a new policy of 
man's thoughts turn to the sea, Intended prim isa recruit- Shooting the live action scenes in 
but “Tanker Engineer” should ing film for sh : in schools Britain and the animated ee- 
ensure that its sponsor, British and colleges. i have con quences in Paris The caperings 
Tanker Co., Ltd., gets its quota siderable prestis x for its of a baby chamois on the piano 
of serious-minded young men sponsors Tt ~oduction was 8 all the charm of a Disney 
This is a careers film for those by Harold G . n associa creation attractively set to music 
with a bent for machinery, an tion with the | Producers’ @ Continued on page 478 


PICTURE YOUR PRODUCT THROUGH 


PRESBURYS 


CINEMA ADVERTISING FILMS AND TELEVISION COMMERCIALS 


Presburys are fully equipped for the production Our charges are economic for the production of the 
of cinema advertising films and television com- finest quality black and white and colour films. The 
mercials in live action, cartoon and puppetry. prices for I-minute and 2-minute cinema advertising 
Every facility for live action productions is films range from £750 to a maximum of £2,500. Our 
available at Twickenham Studios and our own charges for teley | commercial productions range 
animation unit, staffed by experts in this field, from £250 to £750 per single film and from £50 to £250 
is In Operation at our West End Studio. for a series. 

In the realm of puppetry we have secured the We have made cinema and television films for many 
exclusive services of Ivo Caprino, the fantous leading advertising agents and national advertisers 
producer of puppet films, who received a major and are renowned for the high quality of our 
award at the 1953 Venice Film Festival. productions 


We are always pleased to discuss your Production requirements in both media and 


vour Distribution needs in Independent Cinemas. 


CONSULT PRESBL RS for preference 


Member of the Screen Advertising Association and of the Association of Specialised Film Producers 
S. PRESBURY & CO., LTD., GLOUCESTER HOUSE, 19 CHARING CROSS ROAD, LONDON W.C.2 Ielephone: Wiiltchall 46! 
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“Advertisements 
inserted on our 

behalf in your 

Journal have 
proved advan- 
tageous and 

we are most 


impressed. " 


Research Equipment 


London) Ltd 
ABORATORY QUIPMENT 
MANUFACTURERS 


*Paint, Oil & Colour journal 


Advertising rates from the 


Paint, Oil & Colour Journal, 
83-86 Farringdon Street, 
London, E.C 4, City 4788 


oe The 
DUMFRIES 
and GALLOWAY 


STANDARD” 


has the 


LARGEST 
CIRCULATION 
of any Newspaper 
in the 
SOUTH OF 
SCOTLAND 
and the LOWEST rate 
per inch per 1000 copies. 
the only Newspaper 
and published in 
DUMPRIES 
Ask for Specimen Copy, Rate 


Card, and Map showing where 
the “ Standard" circulates 


ABC Weekly Circulation 
35,128 


HEAD OFFICE : 

133 High Street, Dumfries. 
Telephone 19. 

BRANCH OFFICE: 

Castle Street, Kirkcudbright. 
Telephone 145. 

LONDON OFFICE : 


E. Greenwood, Ltd., 
Strand, W.C. 


Telephone, City 9906-8 


231-2 


An invitation 


to film-minded 
advertisers 


to consult the specialist producers 
of 16mm. films im colour, for sugges 
tions on the use of films for publicity 
and propaganda, public informatior 
taff recruitment and = instructior 
Stanley Schofield Productions Ltd 
sre equipped for every phase of 16mm 
film production, from the initial 
preparation of the script to the final 


recording of the commentary. Exam 
ples of the company’s work for 
nationally known clients (including 
the Rootes Group, Cow & Gate 
Lid., C.C. Wakefield & Co. Ltd 


\ristoc Ltd. and others) will be gladly 


hown to intending sponsors 


Principals invited to 


phone 


STANLEY SCHOFIELD 

PRODUCTIONS LTD. 

6-7-8 Old Bond Street London W.!. 
MAYfair 4642 3 


are write or 


THEATRE & 
EXHIBITION 
CONTRACTORS 
LIMITED 


26, PROGRESS WAY, 


CROYDON. Phone 2624-5 


Specialists in Exhibition 
Feature Construction, 
Stage Decor, Scenery 


Why not put your TV 
Feature or Exhibition— 


ON ICE! 


We have complete equipment 
available as supplied to 
RADIOLYMPIA 
RADIO EARLS COURT 
DAILY EXPRESS FOOD FAIR 
No. | THEATRES 
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REVIEW OF ADVERTISING FILMS—cont. 


Another one-minute film 
which is also the first of a series 
—is “Kit-e-Kat Capers,” with 
four very animated and be- 
whiskered cats in pinafores bub- 
bling with excitement at the pros- 
pects 

* * * 

THe Girt in the current Pepsi- 
Cola advertising films (and bus 
sides) is 19 year old brunette 
Monica Stevenson Less than 
three years ago she was in charge 
of the Information Bureau at 
Bath 

Her smile and, of 
Pepsi-Cola accessories, feature in 
“Love Story” and “Jitterbug,” 
now on release. These films were 
also made for Masius and Fer 
gusson by Screenspace 

Since coming to London two 
years ago, Monica Stevenson has 
modelled for several national 
magazines and appeared on the 
front covers of Woman and John 


course, the 


Bull A Scot, she learned to act 

in repertory, and appeared, so to 

speak, in her own right on the 

front cover of TV News while 

taking part in a television series 
* * * 

ANIMATION AGAIN does service 
for “White Fish,” a 15S-second 
filmlet, also in Eastmancolour, 
for the White Fish Board The 
sight of grilled sole, surrounded 
by green peas, etc., should stimu- 
late the appetite The agents 
were Mather and Crowther 

- Pd ” 

FROM STRENGTH to strength is 
the only way to describe the 
entertainment and interest value 
of “Ingot Pictorial No. 22.” 
Having negotiated wider cinema 
releases for this cine-magazine. 
the audience is treated to the fun 
behind the scenes of a dramatic 
society preparing to put on a 
show and to a full coverage of a 
Welsh children’s choir iking a 
return visit Germany The 
children’s itinerary receptions, 
and recitals, will make all the 
parents of the participants proud 
A fine effort in the service of 
public relations 

- - * 

With THe film “Mermaid 

Magic,” Basic Films Ltd. have 


eS 


the mol 
Nurburering 


Tense 
racing film 
sored by 


moment from 


Lid 


4nglo-lIranian Oil Co., 


The 
Clock and 1,’ made by Halas & 
Batchelor Cartoon Films Ltd., to 


A section of a scene from 


promote Bird's custard 
completed their second one 
minute cartoon for Dulcet Con 
fectionery Ltd. Colour is again 
very satisfying, but the fairy-tale 
underwater atmosphere makes 
for a much softer impact than 
the “space ship” theme of 
the first, even though there is 
some semblance of a tie-up by 


virtue of the same cartoon char 
acters being featured once again 
A touch of wit, which is not 
easily out of place in cartoon 
films, might have been added 
ALL PRAISE to Scarborough’s 
publicity committee for setting 
out to attract ther 
resort through the film medium 
The committee prides itself on 
possessing an expert knowledge 
of psychology and it may well be 
80 But psychology is a broad 
subject—-and a very exacting one 
Unable to see the film for my 
self, it can yet be criticised on 
one is too long. View 
ing any resort for 40 minutes will 
just about exhaust all the amen) 
ties. Instead of titillating a 
holiday-maker’s palate, the film 
will tend to remove all joy of dis 
covery I am confirmed in my 
opinion by the decision of the 
committee to put the publicity 
material—i.e.. the Scarborough 
hooklet and the postcard with an 


visitors to 


score 


inquiry address—at the end of 
the film instead of in the middle 
(which was the original place) 


The reason for this alteration is 
that the subsequent shots of Scar 
horough were “something of an 
anti-climax.” 
* ” * 

THe ReceENT BIF was not 
notable for its exploitation of the 
sales 


film with one exception 
Evertaut Ltd.. of Perry Barr. had 
sponsored the first 16 mm. 3-D 
sales film in Kodachrome, for 


their stand at Castle Bromwich 


Produced by Birmingham 
Commercial Films Ltd. the film 
demonstrated the use of steel 
shelving in a London bank, in a 
way that could not have been 
achieved so effectively by any 


other medium 
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Belgian retailers study 
new promotion methods 


HERE was recently a sub- to Belgium should take note of 

stantial rise in the produc- the fact that, at the invitation 
tion figures of most industries of the Belgian Productivity 
in this week’s “Focus” nation, Office, a delegation of five 
and for the first time in the United States experts in the 
Belgian steel industry's history field of non-food products 
a monthly output exceeded lately toured the country. De- 
half a million tons. Coal out- monstrations and lectures were 
put was also high but restricted given on the newest techniques 
by a shortage of labour. in retail sales promotion, sales 

efficiency and salesmanship. 


At this point it is worth stress- 
ing that there ts even more in- 
volved in the Belgian market than Belgium has devel ! a considerable helicopter service which has 
simply selling to Belgians, highly the effect of cutt down travelling times between the main cities. 
important though that task is. This is a scene fr the new film, “The Helicopter Goes To Town 
which has been s; wed by Sabena air line and the United Aircraft 


Role of Luxembourg Corporation 


The Benelux group of coun The rapid rise the value of for high quality consumer goods, 
tries includes Luxembourg and the fair since neeption in is greater than would normally 

As to prices, the latest figures no one in Britain with anything 1948 can, in the n, be attri be expected in a country of only 
available indicate a drop of two to sell should overlook this area buted to the p onal estab 300,000 inhabitants even although 
points in the average wholesale of Europe: it may be small but lishment in the niry of the the country enjoys one of the 
price index with the comparable " has an importance quite out of High Authorit f the European highest living standards in 
retail index declining by 1.4 Proportion to its size. Joined as Coal and Stee! Community and Europe. The principal industry is 
points—butter, coffee, eggs and it 1s by an economic union to the consequential development of steel but the contribution of agri 
pork were among the foodstuffs Belgium it can, for all practical — the city into the caprial of “Little 
for which the Belgian housewife PUrposes, be counted a part of Europe.” 
had to pay less that market The next Luxe: urg fair is 

Higher output and easier British manufacturers and ad scheduled for Ju 4 

prices point, of course, to in-  vertisers should especially note As a result of tt untry’s new 

creased market competition, the value of the Luxembourg In international significance, the 

and those interested in selling ‘ternational Fair Luxembourg market, especially @ Continued on page 480 


culture to Luxembourg’s economy 
is Important, and there is a good 
demand for agricultural equip 
ment. Other industries are leather, 
slate quarrying, textiles, chem: 


MARKET 
RESEARCH RADIO om 
- 


Parlez-vous francais... 


Well, perhaps not 
TECHNICAL But if you eaiies aa yaar ideas over SALES 
EDITIONS in Belgium, we'll do it for you - or, i GUIDANCE 


you prefer, we'll supply the ideasas well. 
PUBLI-SYNTHESE 170, Av. Louise - Brussels 


PROMOTION 
SCHEMES “DISPLAYS. 
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of Norway's 


population reod weeklies and that 


most of them, read them regularly? 
| Statistics tell us, that 59% of these 
| readers are women and 41°% men. 
50- | The interest for magazines is evenly 
divided between the various age 
groups. 
' The unsurpassed popularity of maga- 
| zines and the goodwill that goes with 
40. them, is passed on to the advertised 
products and offers. 


Thus the way to the customers’ 
heart, is through these good 
advertising media 


NORSK UKEBLAD - 269.998* 
30- NORSK DAMEBLAD - 110.607* 

VI MENN - 56.846* 

TEKNIKK FOR ALLE- 15.841* 

* Net sales in 1954, 


ERNST G. eo ue Tee FORLAG 
Ovre Voligt. 13, Oslo, Norway 


= Site sepshininations Sits Wied Wagon.) 
ALBERT MILHADO & CO. LTO. 
140, Cromwell Rood, - London $.W.7.- Tel. FREmontie 8592/3. 


Trade fair for regional 
centre of Middle East 


ITH a favoured geo- 
graphical situation in the 
heart of the Levant Cyprus is 
establishing a claim to recogni- 
tion as an outstanding regional 
centre in the Middle East for 
business activities 
Covering an area of 3,500 
square miles Cyprus has a popu- 
lation of more than half a 
million. Nicosia, the capital, 1s 
the largest town and situated in 
the centre of the island. All this 
lends significance to the Cyprus 
Trade and Industries Fair which 
is to be held in Nicosia from Sep- 
tember 9 to October 9 


Expansion of trade} 


The value of Cyprus overseas 
trade has expanded considerably 
over the last eight years and is 
now 12 times greater than in pre- 


war years Imports in 1954 
amounted to £24 million and 
included machinery diesel 
engines, iron and steel, hardware, 
electrical goods, motor cars and 
cycles, building materials, 
petroleum products, cement, 
glass, fertilisers, textiles, leather 
goods, stationery, drugs and 


pharmaceuticals and foodstuffs 

It is the policy of Cyprus to 
promote imports as well as 
exports and the aim of the 
Cyprus Fair is to encourage such 
multi-lateral trade 


Recent visitors to the island 
have reported that the various 
incidents that have taken place 
have had no effect upon the trad- 


FOCUS ON BELGIU M_— continued 
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Pickle promotion 


O stimulate interest in the 

recently held National Pickle 
Week in the United States, the 
Owens-Illinois Glass Company 
distributed miniature glass barrels 
in the form of piggy banks, filled 
with pickles, to leading personali 
ties in television and_ radio 
Animated pickle characters in 
green and w vhite appeared on the 
band of the banks. The slotted 
closure carried the message “You 
can always bank on pickles!’ 


ing life. It is maintained that 
confidence has not been impaired 


cals, beer, rubber and tohacco 
United Kingdom firms 
manufacturing machinery and 
supplies for these industries 
might find the Luxembourg 

Fair an effective introduction 

to the market. 

The 1954 Fair aroused wide- 
spread interest, not only in the 
Grand Duchy, but in neighbour- 
ing states. Of the total of 50,000 
foreign buyers the majority came 
from Belgium, France, Holland 
and Western Germany. The total 
number of visitors passing 
through the turnstiles was given 
officially as 230,000, about 20,000 
more than in 1953 


Wide ranging exhibitors 


Exhibitors, who came from 19 
different countries, numbered 
1.374 compared with 1,208 in 
1953 and 824 in 1952. Western 
Germany headed the list of 
foreign participants, being repre 
sented by 472 firms Belgium 
came next with 287 participants 
The UK came sixth in order of 
importance with 40 representa- 
tives. The Commercial Depart- 
ment of the British Embassy at 


| Brussels, in reporting these 


figures, has pointed out that the 
exhibition of British goods was 
due to the initiative of Luxem- 
bourg, or, in a few instances, 
Belgian agents, and it is to be 
hoped, they suggested, that UK 
manufacturers might consider 
more favourably the possibility 
of exhibiting in this important 
and growing fair. 


Broadly speaking, the fair is 
organised in the following sec 
tions :—- 

@ Exhibits of consumer goods 
mainly by retailers of articles 
in current demand 
Exhibits of foodstuffs by 
manufacturers to popularise 
their products and thereby 
encourage shopkeepers to 
stock them 
Trade exhibits of agricul 
tural machinery and imple- 
ments, contractors’ equip 
ment, industrial tools, office 
machinery and equipment, 
etc 

Although the official language 
of Luxembourg ts French, the 
language most understood, apart 
from the dialect Letzeburgesch, 1s 
German. Publicity and display 
material should be in German 
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The 1955 BIF confounded | 
all the ‘dismal Jimmies’ 


By OUR EXHIBITIONS CORRESPONDENT 


ys year’s British Indus- 
tries Fair at Olympia, 
organised for the first time by 
private enterprise, proved a 
success and confounded the 
‘dismal Jimmies” who fore- 
cast a thin time in view of 
the many new _ specialised 
exhibitions that have sprung 
up recently. 

During the 11 days of the fair 
more than 62,000 people, includ- 
ing 8,600 overseas buyers and 
27,000 home buyers, _ visited 
Olympia The overseas buyers 
came from 100 countries. The 
largest contingents were from 
Australia, the United States, 
South Africa, New Zealand, 
India, Scandinavia, France and 
the Netherlands 


More definite orders 


I understand that, generally. 
there were more “hard” orders 
and fewer tentative inquiries from 
buyers. One exhibitor, Smiths 
Electric Clocks, took orders 
valued at £700,000. The firm's 
previous record was set up last 
year when £500,000 worth of 
business was done at Olympia. 

One exhibitor I spoke to (whose 
firm was one of six who have 
been showing at the BIF since 
ts inception in 1915) said “This 
year’s fair has a slickness that it 
has never had before.” 

This slickness that he spoke of 
was certainly shown on the pub- 
licity side. The official opening 
by Earl Mountbatten on May 2, 
and his tour of the stands after- 
wards, was specially filmed and 
the negative together with a com- 


One 


f the stands at the 
he 


five 


BIF that 
longed to the Hedley organisation 
a feature was a large-scale map 


mentary, flown to New York 
within six hours of the ceremony 
taking place. As can be 
imagined, this meant split-second 
timing between the BIF press 
office, British Films Ltd., and the 
Central Office of Information 
(who arranged for the film to be 
given special ‘plane priority). 

The operation went through 
smoothly and the result was that 
many millions of _ television 
viewers across the Atlantic saw 
the opening a day or so after it 
had taken place. 

The same arrangements were 
also made when Sinclair Weeks, 
US Secretary of Commerce, and 
Winthrop W. Aldrich, US 
Ambassador to Britain, paid an 
official visit to the fair on May 6. 
This coincided with the visit of 
a party of 30 editors of leading 
American weekly newspapers. 

They were very impressed 
when told that their visit would 
be seen back home the next 
day—and also when prints of 

a group picture taken just 

before they sat down to lunch 

was handed to them before they 
had finished their meal. The 

London News Agency, the 

official photographers to the 

fair, were responsible for this. 

The press officer of BIF Ltd., 
Denis Inchbald, told me _ that 
1,150 home and overseas journa- 
lists signed-in at the press office, 
which was staffed by experienced 
journalists to provide informa- 
tion 

Talking to one of these I 
gathered that he was rather sur- 


@ Continued on page 482 


came in for a lot of attention 
Spacious, colourful and informa- 


showing the scope of the 


company’s export market. 


_ Under the auspices of the Scottish Federation of Grocers’ 
_and Provision Merchants’ Associations. 
_ Organised by : 


| Scottish Trades Markets and Exhibitions Ltd. 


16, Chester Street, Edinburgh, 3. - 
Telephone Edinburgh 32382 


SCOTLAND'S 
FOOD 
EXHIBITION 


KELVIN HALL, GLASGOW 
April 10-21 


For complete particulars apply 
CITY HALL, DEANSGATE, MANCHESTER 


Telephone DEAnsgate 6363. (4 lines) 


London Office: Telephone : Vandyke 5635/5807. 


Sponsored by the Glasgow Evening Citizen 
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es 
| Announcin 
See 
in July, 1953, ANGLING TIMES was born. It 
is now selling well over 80,000 copies weekly— 
os and still rising fast 
a Now we intend to cater for the trout and salmon 


a angler with a different sort of publication, but 
one with the same sure guidance, the same 
service and co-operation to the trade. It will 
be another NEW source of income for them, 
and for the advertiser. ... 


A NEW MEDIUM FOR 
THE CLASS FIELD 


Trout and Salmon 


MONTHLY ONE AND SIX 
First issue July 
Printed and published by 
Angling Times, Newspaper House, Broadway, 
Peterborough 


W. H. Lumby, 8 Breams Buildings, 
Tel: CHAncery 4175 


Advertisement Manager 


London, E.C.4 


—3 out or 4— 
Retailers 


ORDER AND READ 
the independent trade Journal 


NATIONAL NEWSAGENT 
BOOKSELLER, STATIONER 


By far the largest net sales 


| re 
MUL-TYPO 


PRINTING COMPANY LIMITED 
(Incorporating the Postal Advertising 
Company? 


Facsimile and General Printers 
Vari-typing Specialists 


Ribbon ° Lithography ° Letterpress 
148 WEW BOND STREET~ LONDON W.1 df 
MAYFAIR 1828 meneen oF ree 


Send for details and rate card 
Advertisement Manager, 
N.N. 
149, Fleet Street, E.C.4 
Tel.: CiTy 2604 (5 lines) 


b nOWCARD 
Ww pt CARDS: STREAy 
eosmts 


; (ons 


a 


-.a symbol of 


97 SHIRLEY ROAD. CROYDON 
AOO;mMCOmBE SBi47-8 


MIGHEST GRADE SPEEDY SERVICE 
CLEAN & SHare ) EXPRESS ¢ 
CRAFT MANSHIP DELIVERY 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C.2 HOLborn 252! 


PADDINGTON 
ADVERTISING 
COMPANY 


——_ ae ae . 
37 SPRING STREET Ww. 2. 


THE 1955 
BIF continued 


The 

world 
fo taste 
Duke 


of the 
invited 

Royal 
Madeira 
and Chartreuse 
produced by Mark 
Gilbey & Co. at 
the press bar of 
the Bit Seen 
here is Dorothy 
Brewster 
and Stanley Po 
(who was in charge 

of the bar) 


press 
were 
the 


model 


wricn 


prised that some of the public re- 
lations officers representing large 
firms exhibiting did not take full 
advantage of the opportunity to 
contact the record number of 
pressmen who covered the show. 
They seemed to think that the 
placing of a bunch of hand-outs 
on the press counter covered 
their job. Those who did take the 
trouble to co-operate with the 
press office and individual journa- 


lists reaped a good reward. This 
conscientious fraternity included 
J. B. Powell-Jones of John Wad- 
dington’s, Margarite Reckie of 
British Nylon Spinners, Cyril 
Hay of Raphael Tuck's, and J 
Hutton of Smiths Electric Clocks 
~ a a 

JOURNALISTS who travelled up 
to the BIF at Castle Bromwich 
for a pre-view were very amused 


at this press notice displayed in 


the press ri } 

To all editors 
dyspeptic creat 
the can for that 
correspondents 
underpaid 

“Please the 
Steel Stand 
you will meet Charles Hervey 
the most idle and unluckiest 
member of the PR-er-profession 
This is resents 
the largest steel producers in the 
British (¢ and 
therefore always has a story to 
give to the press. And, in ad- 
dition, he can offer to tired and 
overworked journalists the 
following: (a) an hair 
(b) suitable refreshment ; (c) a 
telephone ; (d) good « ompany. 
| was among the many who 

could not resist Hervey’s most 


and other 
who « arry 
for which their 

have been 


ures 


United 
Here 


at 
ompanies 


cau 


because he rep 


ommonwealth 


arr 


I found that all 


original appeal 


he offered in his invitation was 
available. 
* * * 
I HEAR from J. Feathers of 


Regional Exhibitions, Ltd... or 


ganisers of the Internationa! Fair 
at Brighton September _ 17- 
October 1, that it will be held in 
specially designed = exhibition 
buildings—inter-connecting and 
completely weatherproof 

* = - 

IN 1956 the Production Exhibi- 
tion will be held in the Grand 
Hall, Olympia. Occupying more 
space than in 1954, it will allow 


improved planning and the inclu 
sion of important new contribu 
tions to the theme of productivity 
in wider fields Again the ex 
hibition will be held in con- 
junction with the conference of 
the Institution of Production 
Engineers, an event that is at 
tended by production § experts 
from every industrial field. 

* * * 

THe Leeps branch of the 
British Housewives League, as 
part of their “pure food” cam 
paign, are planning to present a 
display of food products at the 
Ideal Homes and Industries Ex- 
hibition, Roundhay Park, Leeds 
July 16-30 

* * * 

THe Councit of Industrial De- 
sign, at the request of the Board 
of Trade, have again selected a 
cross-section of well designed 
British consumer goods for the 
“Modern UK” stand at the 1955 
Canadian National Exhibition 
which ts to be held at Toronto, 


@ Continued on page 483 


The BIF stand organised by Dunlop Special Products Ltd. showed a 


range of articles made from 


the 


Duvinea 
company 


the plastic made h 


sheeting 
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EXHIBITION 
WOR L D continued 


August 26-September 10. As in 
1954, the opinions of Canadian 
buvers are being sought as to 
their suitability for the special 
needs of the Canadian market 
* * * 
A FULL range of punched card 


Forthcoming Events 
(to July |) 


June 1-4, Bath and West South 
ern Counties Show, Launceston, 
Cornwall; June 1-11, Plymouth 
Ideal Homes and Trades Exhib: 
tion, Assembly Rooms, Plymouth ; 
June 1-11, British Plastics Fx 


hibition, Olympia: June 6-16, 
accounting machines will be ex- Business Eiiciency Exhibition 
hibited by Powers Samas at the Oympia; June 8-23 dntiau 
Business Efficiency Exhibition, Beales Fair and Exhibition 
Olympia, June 6-16. They will Grosvenor House, London 


include models with 21, 40 and 
65-130 card column capacity. 
Some will be shown for the first 
time. 


June 8-15, Building Plant Exhibi 
tion, Queenslie Ind. Estate, Glas 
gow; June 8-18, Greenock and 
District Ideal Homes and Trades 
Exhibition, Town Hall, Greenock 
June 911, National Aquarium 
Exhibition, Old  Horticultura! 
xhibitions was held during May Hall: June 14-16, Three Counties 
As could be seen by the Agricultural Show, Hindlip Park, 


“F orthcoming events section IN One of the main features of the National Hall (BIF) the exhibit Worcester; June 18-30, County 
last month’s feature, Bourne- 


* * * 
A Recorp number of out-of- 
town Ideal Homes and Trades 


of Ronson products. Measuring 20 feet by 30 fee! dominating of Suffolk Ideal Home, Trades 
mouth, Cardiff, Guildford, Truro. arch attracted the eye of visitors when they came in f any one of — and Industrial Exhibition, Aldet 
and Limerick were all covered the four main entrances. Designed by W. M. de Majo, the main’ man Road Recreation Ground 
* * * contractors were Osters & Fleming Lt Ipswich ; June 21-24, Royal High 
THe Eecrricat Exhibition. land Show, Edinburgh, Scotland 
whith will be held in conjunction The heavy apparatus will be Partners, believe be the first June 23-July 2, Hereford Ideal 
with the Electrical Power Con- housed in a canvas building in time that a Lond m of indus Homes and Trades Exhibition, 
vention at Brighton, June 27- the stadium's car park, where trial designers | taken the Drill Hall, Hereford; June 24 
July 1, will be situated in the there will also be a special dis initiative of bring i display of July 1, Safety and Factory Effici 
Sports Stadium, West Street. It play of commercial catering packaging and commercial in ency Exhibition, Bingley Hall 
will occupy 23,000 square feet, equipment terior design | provincial Birmingham 
and some 100 associations and * * * industrial centre 
firms will exhibit The latest AN INTERESTING exhibition was Can anyone p em wrong? 
domestic appliances will be on held on Tuesday at Leicester, the Invitations wer nt out by city’s Publicity Club. Incidentally 
view, but many exhibitors will home of so many light industries THM Partners 1 ectors and the story of a phase in THM 
also concentrate on technical It was a small affair, but for all sales managers Loicester firms, Partners pack redesign = for 
appliances of interest to the that it ought not to go un- to local advertising agents and Osman products is given on pages 


electrical engineer remarked. The organisers, THM printers, and 1 bers of the 472 and 474 
It’s a good job 
eve asked DIM along! 


Catalogue, showcard, 

leaflet or packaging 

as long as its production 
involves the use of 

some kind of paper or board, 
you will find it pays to call in 
Spicers Paper Consultant 

at the planning stage. 


Speak to $s 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 
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NORMAN LAY 


directs the Gee & Watson 


NO OBJECT! ee 


THE STANDARD of Norman Lay’s work has 


For bigger and better enlargements 
for photographic prints in quantity established him as one of the small circle of 


contemporary photographers whose work is 


4 
call in important. His camera has illustrated many 
Cc m R Ths OG R f Pp rm ucces ful nal nal advertising campaigns and 


magazine features. 


WATERLOO 6544 Lay combines creative vision and sound 


44-50 LANCASTER STREET, 8.£.1. Manchester Office: 3 THE PARSONAGE. BLACKFRIARS 4052 imera-craft with a down-to-earth concern for 


ine phot Prapiin essentials to good reproduc- 


fior prin 
A fine selection of pure v, _— | 
svioreover, Ne directs a P wotographic feam who 
red sable hair are rich in ability and experience, and each one 
a ee of whom is a specialist in his particular field. 
1 telephone call to M@Lbeorn 4787 will ensure 


nickel ferrules. 
Norman Lay's personal attention to your 


Made by craftsmen, 


photographic commissions. 


for all types of art work. 


Creative Advertising and Fashion Photographers 
Studios at 14 Brownlow Street London WC I 


and 102-5 Shoe Lane EC4 


artists’ 


FLEXY BRUSHES LTD. 
Glossop, Derbyshire 


“H 
| 

e ee 

se Ih GREL WATSON 
YA } A He fices at Shoe Lane London EC4 CEN 6555 
| | brushes . 
Prom your usua! supplier. 
S| 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


The heading of this feature is set 
in Perpetua Bold (461) caps 
and Perpetua (239) italic lower 
Case 

Perpetua is one of the most popu- 
lar of the romans of Eric Gill, 


one of the greatest type 
designers of all time. He cut 
Perpetua for the Monotype 


Corporation in 1929, naming it 
after St. Perpetua. 


The sharply cut serifs indicate 


Gill’s stone carving back- 
ground. The italic lower case 
“g” is noticeable for its calli- 
graphic tail 

Gill was a sculptor, engraver, 
letterer, type designer, illustra- 
tor and prolific author. He 
designed no less than 10 type 
faces (or 11, if an uncompleted 
Arabic is counted). The most 
famous, perhaps, is the Gill 
Sans family. 


Print buyers’ guide has 
something for all 


Just published is “The Buyer's Guide to Print,” described as a practi- 
cal reference book for print buyers. At 10s. 6d. it is a useful summary 
for those who have not had a detailed technical training, and it also 


c i infor 


which may assist those who have. 


In any case 


it acts as a reference work for anybody concerned with print buying. 


Publishers are the County 
Associations Ltd., Bourdon 
Street, Berkeley Square, W.1. 


There is a section on how to 
prepare copy and layouts. This 
might seem elementary to some 
but it is necessary in a book which 
aims to be a complete guide. 


Arrighi book 
translated 


A piece of calligraphic virtuo- 


sity is now available from the 
Oxford University Press at 
i2s. 6d. John Howard Benson, 


a stone carver, letterer and printer 
of Rhode Island, USA, has not 
only translated the famous First 
Writing Book of Ludovico degli 
Arrighi, the Papal scribe and 
type designer, but has actually 
ritten the English version out 
y hand, based on the original, 
nd has published it together 
with a facsimile of the Italian 
version. 

The book therefore is a facsi- 
mile and translation of the first 
and finest handwriting manual of 
the Chancery hand, written by 
Arrighi in the sixteenth century. 

In to-day’s widening revival of 
italic handwriting Arrighi’s book 
is considered the best model for 
handwriting reform. This is the 
first translation of the work. 

Mr. Benson's writing is of a 
very high order, and, in fact, re- 
produces better than the origina! 
But it must be remembered that 
while Mr. Benson's hand has 
been reproduced direct by photo- 
mechanical processes, Arrighi's 
was first interpreted by a wood 
engraver and it is the engravings 
which have been reproduced by 
modern methods 

The book has been excellently 
printed by the Meriden Gravure 
Co., and represents a remarkable 
piece of lettering as well as e 
guide for those who are interested 
n the italic hand 


In this section, 
A. Monkman, deals with hand 
composition, type faces, mech 
anical composing machines and 
photographic composition. Of 
this last he tends to give the im- 
pression that the print buyer 
might utilise photo-composition 

It would have been better to 
have mentioned the degree to 
which each machine had been 
adopted and if, and where, such 
methods can be used 

Harold W. Ramsden writes on 
“The Advertising Agency and the 
Printing Trade.” He is print 
manager to Charles F. Higham 
Ltd 

Then there are various sections 
on the printing processes—letter- 
press, lithography, silk-screen and 
process engraving. A noticeable 
omission is that there is nothing 
on gravure 

While print buyers may not 


the author, 


have to use this process very 
much, they do occasionally have 
the big run which might be 


carried out in gravure. It would 
have been worth while to include 
a short article 

One of the lengthiest and most 
informative articles is from the 
pen of Horace R. Martin and is 
entitled “Paper and the Print 
Buyer.” 

J. A. Esler writes on bookbind- 
ing and H. E. Boehm on “Printed 
Advertising Novelties” and “3-D 
Printing for Advertising.” W. N 
Davies writes on “Buying Show- 
cards” and Lisa Sheridan on 
“Photographic Libraries.” There 
are two small sections on “Tags, 
Labels, Tickets and Seals” and 
modern methods of protective 
high gloss finishes 

This book has been well pro- 
duced. It was printed at the Oak- 
field Press, Plymouth, by Clarke, 
Doble and Brendon Ltd. on 
Melfort paper supplied by Spicers 
Ltd. and with ink supplied by 
Shackell, Edwards & Co., Ltd 


The Arnold Space 
Mark 


Band Cleaner 


New space band 
cleaner to be 
seen at IPEX 


One of the more humdrum jobs 
in newspaper composing rooms is 


| 
cleaning the space bands of Inter- 


type and Linotype machines 
When these are mperfectly 
cleaned by hand, eover, the 
walls of the matrices are liable 
to become damage and the 
efficiency of the machine is im 
paired. 

The old-established typefound 
ing firm, Stephens Blake, of 
Sheffield, have made an advance 


in space band cleaning with the 
manufacture of the Arne!ld Mark 
III Space Band Cleaner, which 
will be among the exhibits at 
IPEX, the internat | printing 
machinery exhibit to be held 
at Olympia, July $ to 16 
25 a minute 

The cleaner wil! clean both 
sides of 25 space bands and 
underneath the siide in one 
operation, taking one minute 

As the workir parts of the 
machine are enclosed in a cast 
aluminium casing, the dust and 
graphite which float from the 
rubbing board are eliminated 
The two revolving wire brushes 


are made of compressed soft steel 
wire and it has been found that 
the wear on the space band is 
less than when rubbed by hand 

Iwo hoppers feed the graphite 
on to the brushes and leave a light 
dusting on the aned space 
band, thus helping to keep metal 
from forming on them in lumps 
during use 


The machine is a_ self-con- 
tained unit mounted on a 
movable stand, with the motor 
housed in a dust-proof compart 
ment. 
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SYDNEY SHOW 
TO PUBLICISE 
THE TRADE 


HERE is to be an Austra- 
- lasian printing exhibition in 
November this year. It will be 
held in the Lower Concourse of 
Wynyard Station in Sydney 
Organisers are the Printing and 


Allied Trades Employers’ Asso 
ciation of New South Wales 
Full title is the Exhibition of 


Printing, Printing Machines and 
Printing Processes. 

Objects are (i) to advertise the 
entire trade as well as the pro 
ducts of individual membe: 
firms, (11) give instruction to 
printers and to the public on the 
latest developments in printing 
and reproduction, and (iii) stimu 
late interest in printing in the 
next generation of young men 
eligible for apprenticeship 


Working models 


It will be an active exhibition 
It will consist of a model factory 
with machinery in operation and 
of private displays covering 
articles already fabricated or 
machines which could usefully 
be installed in print shops 

Special features will include 
the non-stop showing of films on 
printing and paper making; a 
psychological centre for the 
taking of aptitude tests ; an exhi 
bition newspaper showing photo 
graphs of visitors to the exhibi 
tron at the time of issue, and the 
distribution of maps of Sydney, 
catalogues and a plan of the ex 
hibition 

Information can be 
from PATEA of 
House, Gloucester 
Streets, Sydney 


obtained 
NSW, Science 
and Essex 


‘Herald Tribune’ 
retains cup 


For the second year in succes 
sion the New York Herald Tri 
hune has won the Ayer cup, the 
highest recognition for excellence 
in newspaper typography, make 
up and press work in the USA 
In winning the 25th annual con 
test the Herald Tribune thereby 
gains permanent possession of the 


current Ayer cup Three vic 
tories are needed to do this. The 
newspaper also won the award 


m 1948 


LETTERING CHARTS FOR SCHOOLS 


An unusual publishing venture 


has been undertaken by James 
Barric Publishers Ltd.. of 3 & 4 
Clement's Inn, Strand, W.C.2 


They have brought out a series of 
handwriting charts specially pre- 
pared by Wilfrid Blunt for the 
teaching of handwriting in 
schools 


They are printed in attractive 


colours on strong tinted papers 
and are packed and rolled in 
specially- made containers to 
facilitate storage when not in use 

Each chart is 23 in. by 18 in 
Charts A and B are 3s. 6d. and 
charts 1 to 4 are 5Ss., with direc- 
tions for use The charts were 
printed by litho by the Chiswick 


Press 
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HE REALLY 
KNOWS HIS 
SUBJECT 


f NLIKE those people who spend a 
couple of weeks in a country and 
then write a book about it, A. B. M. 
Taylor, who recently resigned the 
ysition of advertising manager and 
RO of the Goodyear Tyre & Rubber 
Co. of India, 
Ltd., will be 
able to use 
nine years’ 
S experience as 
the basis for 
a projected 
Jecture on 
Advertising 
in India.” 
He has 
brought with 


library of 
. photographs 
A. B. M. Taylor of Indian life, 
many of which 
he will use to illustrate the lecture. 
During his holiday he intends to 
write his first book, of which India 
will be the background 
With a very varied experience to 
his credit, Mr. Taylor’s services are 
bound to be snapped up before long 
After working on the editorial staff 
of the Evening Standard as publicist 
vith the J. Arthur Rank Organisation 
ind doing other high-level film 
publicity jobs, he went out to India 
n 1946 as chief copywriter with the 
Press ndicate, of Calcutta 
Three years later he joined Grant 
Advertising, Inc., as senior account 
executive, handling five national and 


five international accounts. One of 


them was Goodyear, 
joined in 1951. 

During his stay in India, he intro- 
duced film tie-ups in Calcutta, 
broadcast over Radio Ceylon, and 
free-lanced for a number of English 
and Indian publications. He handled 
the publicity of a number of shows 
presented on behalf of national 
charities and introduced a feature on 
India’s first television programme 
(closed circuit). 


PRO on the PM 


Win perfect timing appears the 
completely rewritten biography of 
Sir Anthony Eden by Alan Cam 
bell-Johnson (Robert Hale, 18s.). It 
has been brought completely up to 
date, with many new chapters on 
Sir Anthony’s war years, his role 
in the post-war Opposition, his 
tenure at the Foreign Office, and 
finally his installation as Prime 
Minister. What with this book, his 
highly-praised study of Lord 
Halifax, and his celebrated Mission 
with Mountbatten, Campbell- 
Johnson has already established a 
solid reputation as a biographer. 
He is a man of varied achieve- 
mem; he has been press attaché 
to Mountbatten in India, twice a 
Liberal candidate for Salisbury, and 
has a considerable reputation as a 
broadcaster. He is now, of course, 
chairman of the public relations 
consultancy that bears his name. 


whom he 
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BACKING 


WINNERS 


At a Conservative estimate half a million people 
tried to “find it” yesterday. Many Liberally minded 
persons helped the bookmakers who Laboured all 
day in their encouragement. 

Harris have been finding winners for over 42 years, 
their clients back them heavily with real exultation. 
They are always full of running, never falter in their 
stridé, are frequently placed at the top of the Poll, 
and rarely is the second or third anywhere near 
them at the finish. There is never any question as 
far as Harris is concerned of “‘also ran”. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W.! 
Telephone: REGent 3295/6/7 


Club dinner by 
the river 


EF THERE is a more enjoyable 
annual dinner than that of the 
Berks and Bucks Publicity Asso- 
ciation I have yet to attend it. The 
riverside location of the Hotel de 
Paris at Bray provided a most 
attractive setting—even though the 
weather was too cold to enable us 
to take advantage of the river and 
lovely surroundings—and the B & 
B people are charming hosts. 

I would like to express my own 
personal thanks to all of them, and 
especially to Mary Messer and 
Dacre Lacey, and also to John 
Derry (chairman) and Denis Court- 
ney Embley (vice-president) for a 
most enjoyable evening. 

The bestowal of an honorary 
membership upon Andrew Milne 
was a tribute of recognition for 
the interest he has always taken in 
the progress of the club. Unfor- 
tunately Mr. Milne was suffering 
from that laryngitis which is so 
prevalent just now, but with the aid 
of a microphone—and the moral 
support (?) of Commander Alan 
Robertson-Macdonald—he managed 
to express his thanks. 


Chindit editor 


"THE WINNING by Ingot, quarterly 
magazine of the RTSC steel and 
tinplate manufacturing group, of the 
top award in the world-wide com- 
petition organised by the American- 
sponsored International Council of 
Industrial 
Editors, is a 
feather in the 
cap of Denis 
Thomas, its 
32 - year - old 
editor. During 
the war Mr. 
Thomas 
served in Bur- 
ma with one 


of Orde Win- 

y, gate’s Chindit 
fij columns In 

. 1946, after ser- 
a vice in Ger- 
Denis Thomas many with 


British Intelli- 
gence HQ, he was demobilised with 
the rank of Major and went to 
Oxford University. 

There, he edited the undergraduate 
magazine Cherwell, and in 1949 took 
an honours degree in English language 
and literature 

Since then he has been executive 
editor of the British edition of 
United Nations World and publicity 
manager of Penguin Books ; and he 
contributes essays and reviews to 
various British newspapers and maga- 
zines. Mr. Thomas took up his 
present appointment in 1952. 

* * * 


Ir is always a good thing when 
advertising men take their part in 
the life of the local community. One 
such is Tom Bowyer, space buyer 
of Glovers Advertising, Bristol. A 
member of the village hall manage 
ment committee and the parochial 
church council, he has now, at his 
first attempt, been elected to Cleeve 
Parish Council 

Mr. Bowyer, who celebrates his 
silver wedding in September, has 
completed 35 years in advertising 
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London 


Fred Alesworth (le/r), 
manager of the “Horticultural Trade 


Journal,” receives from Bram 
Warnaar, 3 chairman, Associated 
Bulb Growers of Holland, a pre- 
sentation in recognition of his 
services to horticulture and to the 
furtherance of good _ relations 
between the British and Dutch trade 


* * * 


BAIE gifts 


AT the annual general meeting of 
the British Association of Indus 
trial Editors at Stratford-upon-Avon 
two presentations were made. John 
P. Wynn, who has resigned from 
the position of honorary secretary 
which he has filled since the forma 
tion of BAIE in 1947, received a 
picnic basket, which he said he and 
his wife would put to immediate use 
in their travels 

Bernard Smith, of Shell Petroleum 
Co., received a watercolour paint 
ing of a cottage in Devonshire. Mr 
Smith was also a member of the 
original group that formed th 
BAIE 

* * * 


BLAST week the president of the 
British Federation of Master 
Printers, Geoffrey C. Griffith, was 
presented with a portrait of himself 
painted in oils by Arnold Mason 
The gift of the directors and share 
holders of W. P. Griffith & Sons 
Ltd. of which Mr. Griffith is chair 
man, the portrait was unveiled by 
his wife 


* * * 


ET seems I was misinformed when 
I referred in last week's issue to 
Eric Oliver as the advertising and 
circulation manager of the Maccles 
field Times The advertisement 
manager is Rhys T. Williams, and 
Mr. Oliver is an advertisement and 
circulation representative 


CONTACT 


WEEK'S WISECRACK 


a“ 


“I think it is carrying busi- 
ness too far when the art 
director votes for the can- 


didate with the best 


designed posters.” 
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Human Niagara 


Ever watched the torrent which pours out of a factory where fifteen thousand 
people work? It looks unstoppable. A flood of men and women which you'd swear woul) 
sweep away the factory walls or anything else in the way. But it can be stopped. Cyril Shaw is a man 
whose daily task is to stop it. And he does it with a contents bill. He and his wife have a mewsagent’s 
hut near the factory gates of Metro-Vick in Trafford Park. And each day sixteen bundred evening 
newspapers are snapped up in a few minutes by workers from every kind of yeome group, Just before the 
flood is expected you can see the newspaper van deliver papers to thé hut. . Then Cyril Shaw 
and his assistant walk across to the main gates ready for the flood to break. Ng this isn’t the largest sale 
point for the Manchester Evening News by any means, and thi is only one of the humdreds offfaetories 
which make Trafford Park one of the industrial wonders of the world. BS picalg example of how 
workers everywhere, when they stream from their benches ag@ desks, rush avoneedi@rthe even” 
paper. They want racing results, sports news, the story im fact of what’: been happening while they 
worked. When you consid size of the Sogth Bast Laticashire 


conurbation, largest after London, ¢ that in it 
ht 


Manchester Eyeing News are an any othe 


morning OF ¢y@miiti then yoy can ee why 1 Manchester Evening News appeals 
P = i 
to - Itis the bes, Sead = paper in the whole North West. 
<< 


Manchester Evening News 


| 
: pow : | P 
om | a 1a ao © 
Pew es a, 
: 8 e : ye N\ iP “is © & by 
= — Fie ce Ae va . a t a or 
| ete _ oLA> 
=< — forar na. 
> “4 “ PictaRES, 
> ays: ig Bmcopics of the . 
Ran * aca 


ADVERTISER'S WEEKLY 


Publications News and Notes 


488 


‘Courier’ rates, 
page size up 


From its July issue, the page size 
of Courier will be increased from 
its present 84 in by 8 in to 9} in by 
9 in (type area, 7 in by 6} in). The 
advertisement rates goes up from 
the present £70 per page, ordinary 
position, to £85, and pro rata 


The Municipal Journal group have 
produced a new quarterly Organisa- 
tion and Methods, “devoted to 
efficiency in industry, commerce and 
the public services Priced 5s., i 
has a guaranteed circulation of 


5.000 among loca! authorit hospi 
tal boards, mdustr nd commer 
ial organisations nd public 

corporations and nationalised indus 
tr First (Spring) issue has 80 
irt-paper pages, with dvertising 
upport largely from offic julp 

ment manufacturers. Advertisement 
£40 single insertion per page; 


“ 


type area 10 in. by 7 in 
* 


The June issue of House Beau- 


tiful published to-day (Thursday) 
f K-page feature < the 
Mr extub ‘ he Ha ngborg 
Exhit or House Beautifu wa 
rt sponsors in exnit 
* * * 

The June Brides Number of 
Woman, 0: i xt Thursday, 1 
lesigned help brick ne J 
their moth with wedd Pp 

* a + 


An article by Fernand Gigon on 
post-war Japan, will appear in John 
Bull next Wednesday 

~ ” ” 

The June issue of Good House- 
keeping published to-morrow (Fri- 
day) contains features on fashion 
for the débutante age and a 16-page 
supplement in colour on Sunday 
suppers 

* 

The May 21 issue of Investors’ 
Chronicle contained the annual 
Building Societies Survey, which 
ran to 24 pages. 


* - . 

Ihe Competitors’ Journal & 
Family Playtime issue dated June 4 
will be on sale this Saturday. The 
Bicycle’s June 1 issue will be pub- 
lished one day late and will there- 
fore be on sale on Thursday, 
June 2. Both are Argus Press Lid 
publications. 

” a” + 

The July issue of Aeromodelier 
(Argus Press) features the journal's 
national “Golden Wings Contest,” 
which will be publicised by direct 
mail shots to school and model 
clubs and threecolour Day-Glo 
posters for newsagents 

* * * 

The Times will publish on Tues 
day, June 7, as a separate publica- 
tion, The Times Careers in Industr) 
Supplement. It will consist of 56 
pages, half Times size, and will be 
sold at Is. a copy 

* ” ~ 

The comparative merits of wood 
and steel caravans are examined in 
the June issue of Modern Caravan. 

* * 


* 

Latest issue of The Ambassador 
contains a 1l6-page survey of fur- 
nishing fabrics 


The Pytram Silent Moving Salesman 


A Battery Operated Turntable that runs 
continuously 24 hours a day for more than 
four weeks on two 64d. batteries. 


* 
* 
* 
* 
* 
* 
* 


DUNBAR ROAD, NEW MALDEN, SURREY 


Can be placed anywhere, in the shop 
window, on the counter, as you please. 
Can be switched off when not required. 
No wiring. No cost for electric current. 
No danger of fire or short circuit. 
Carries up to 4 lbs. at 4 revs. per minute. 
Size 24" high x 5)" diameter. 

Uses two standard U.2 type batteries. 


PRICE £3.3.0 each 
(Batteries 1/1d. extra) 


Single units, C.W.O. less 5°,. Post Free 
Special Quantity discounts on request 


for ‘live’ publicity 


MALden 3225 (3 lines 


The fourth issue of She, the June 

issue, published to-day (Thursday), 

contains features on the Royal 

Family on holiday, Terry Thomas's 

house and boats and holidays for 
everyone 


* ~ = 
Colour Sell 1 Picture Post 
brochure thar has been issued to 
all advertising agents and a big 
list of advertisers eprints taken 
from colour advertisements that 
have appeared in the magazine are 


mounted opposite Monotone repro 


ductions, to stress the pack recogni 
tion, appetite appeal, realism, and 
impact value of colour. An accom- 


panying letter from George Cooper 


Hulton's advert controller, 
points out that tl lopment of 
self-service makes pa recognition 
more important thar 


Sales increase 


Next Wednesday the advertising 
rates in Shopfitting and Display 
will go up from £24 full page to 
£40 and pr rata C G Bass 
advertising director, states that this 
follows on the large increase in 
sales after the recent incorporation 
of Shopfitting World into Shop 
fitting and Display, readership of 
which is now over 17,800 per month 

* « 

The Daily Mail wil! publish early 
in June a 64 page review of farm- 
ing. It will be edited by Alan Exley 
the Daily Mail agricultural corres- 


pondent. Printed throughout in 
photogravure, it measures 154 in. 
by 12 in. and has two-colour 


cover. Price is Is. Prominent an- 
nouncements will be given in the 
Daily Mail 

* * * 


The summer number of Punch 
was published yesterday (Wednes 
day) 

cl ~ ca 

The World Sports International 
Athletics Annual 1955, published 
by World Sports costs 7s. 6d. and 
will be ready early June 

* ” 

This year’s regional competitions 
im the Evening Standard Foxhunte: 
Championship have doubled in 
number Winners of these will, as 
last year, compete in the finals at 
Harringay during the Horse of the 
Year Show in October The Even- 
ing Standard is again giving £1,000 
mM prize moncy 

» “ 

The “Ask Mr. Travel” feature 
which is included in the 80-page 
May-June issue of Go, has brought 
in nearly 5,000 requests for addi 
uonal information 

* * a” 

The June issue of Ideal Home 
deals with living in the garden 
during summer 
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We Hear 


A decrease in the number of 
visitors to the Yorkshire Dales has 
prompted plans for a meeting of 
hoteliers and representatives of 
local councils directly affected to 
discuss the possibility of a publicity 
campaign to attract more visitors. 

* * - 


A BEA Viscount turbo-prop air- 
liner was chartered by the Bowater 
Paper Corporation to fly a party of 
city editors of national daily papers 
from London airport to Chester 
yesterday (Wednesday) to attend the 
Bowater annual genetal meeting. 
The airliner landed at Hawarden, 
RAF aerodrome. 

. * ~ 

The first full-colour Dunlop 
advertisement in a daily newspaper 
since the war appeared in the Dail) 
Record & Mail (Glasgow) last week 
It was a full page by the footwear 
division devoted to the range of 
Dunlop “casuals.” 


Under one roof 


The Milor display organisation 
have brought all their departments 
under one roof at new premises at 
67 Granville Road, N.W.6. Their 
new factory is three times the size 
of their old premises 

* * * 


Four Chinese “mandarins” dis- 
tributed leaflets in Manchester 
recently inviting the public to go 
and hear Pye High Fidelity equip 
ment at record recitals given by 
two local Pye dealers, during the 
Northern Radio Show 

- * * 

At the annual meeting of the 
Condé Nast Publications Golf 
Circle first prize was won by L 
Harwood, director and general 
manager. He also had the best 
scratch score. Walter Williamson 
Yorkshire advertisement representa- 
live, was second 

* * * 
The Carlton Berry Co. Ltd. have 


taken over the representation for 
the advertisement representation of 
Rutas Del Aire, the Spanish aero 


nautical journal. This bi-monthly 
journal has a circulation of 10,000 
* * 


The _‘ Fertiliser Manufacturers 
Association are to extend thei 


publicity and public relations 
activities, in conjunction with th 
Superphosphate Manufacturer 


Association. 
Tory page 


The Tottenham Conservative 
Association took a whole page ad 
in the Tottenham & Edmonton 
Weekly Herald \ast week 

* * * 

Eastbourne Corporation Ras beer 
isked to consider the use of a 
“publicity bus” to advertise the 
resort in London districts 

* * * 

A competition for a proposed 
cover design for Blackpool's next 
year’s holiday guide attracted 139 
entries. First price of 100 guineas 
was awarded to Miss Gladys M 
Jenkins, of Raynes Park, London 
S.W. 


* * * 

In the first week after publica 
Building Equipment News, the latest 
controlled circulation journal of 
Tothill Press Ltd., received over 800 
enquiries relating to products adver- 
tised or mentioned cditorially, the 
publishers claim 
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‘““Opportunity Knocks” 


In the last two weeks two of our 
account executives have been offered 
jobs by other agencies at higher 
salaries. They both decided to stay 


with us. 


They did so, I think, not because 
they don’t need the extra money 
(who doesn't?) but because they 
believe that long term there is more 
opportunity in F.C.B. for reaching 
the top than in any other agency. 


And not so very long term at that. 


Now I think they have some jus- 
tification for their belief. The recent 
W.P.N. review of Press Advertising 
showed that amongst the first thirty 
agencies the average increase in 
billing in 1954 over 1953 was 24.15°,. 
F.C.B.’s increase was 51.2°,—the 
highest of any agency listed. 


That expansion has been going on 
consistently over the last few years 
and it means that opportunities for 
senior positions are coming up at a 
pretty rapid rate. 

Right now we need another senior 
account executive, another group art 
director and another senior copy- 
writer. Our clients are mostly big 
national advertisers, so no “ second 
best "* staff will do. 


executive must be a fully experienced 


The account 


marketing-type man, with real ex- 


perience of handling national 
accounts. The art director must be 
really talented. The copywriter must 


have a quick mind and a sure touch 


If you don’t honestly qualify then 
please don’t write. An opportunity 


may arise for you later, but at the 


ADVERTISER'S WEEKLY 


moment you would = merely be 


wasting your time and ours. 

A ve Well we have no _ fixed 
ideas, but the Directors themselves 
are all between 38 and 45, so some- 
where between 30 and 40 would 


seem to be ideal 


If you feel you might be interested, 
please write to me immediately 
The address is Foote, Cone & 
Belding Ltd., 27 Hill Street, London, 
W.1. Please give full details of your 
experience—because otherwise I shall 
only have to write and ask you for 


them 


Brian MacCabe 


P.S.—I didn’t put my photograph in because | thought it would 


attract anyone! I put it in because engaging staff is a ver) 


personal business and I thought you might like to see who was 


writing to you. Furthermore, you would see rather a lot of me 


if you joined us, so you may as well be prepared for the worst. 
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Half-pages and colour advertising 
to back new Caley product 


in an extensive campaign to launch 
. new Caley product, Caley Double 
ruit. 


The advertising was due to start 
this weck with a double-page spread 
in colour in Picture Post. This will 
he followed by half-pages in the 
Daily Express, News Chronicle, 
Daily Mirror, Daily Sketch, Daily 
Herald, and full colour pages in 
John Bull, Illustrated, Woman, and 


Triple drive for 
Lotus shoes 


This autumn, Lotus Ltd. are to 
back their range of shoes with the 
heaviest advertising campaign yet 
The advertising will be concentrated 
“within comparatively short periods 
to achieve maximum impact,” they 
have announced. 

There will be three main cam 
paigns, each beginning with half 
Pages in national dailies, provincial 
papers, and women’s magazines 
followed by 8 in. doubles in all the 
leading national papers 

In addition the Lotus range of 
Softees, Broadforms and Delteeners 
will also be featured in the national! 


Woman's Own. Further advertising 
will include 11 in. triples in the 
national press. Agents are 

Peacock Ltd. 


Remington easy 
lerms campaign 


Large-scale advertising is now 
announcing new easy terms for the 
Remington 60 electric shaver. The 
campaign includes large spaces in 
national dailies and Sundays, 
London evening papers, Radio 
Times, weekly and provincial Papers, 
The advertisements, which are also 
appearing in an extensive list of 
magazines, carry the Remington 
shaggy-dog motif Subsequent 
advertising will incorporate an “easy 
payment” panel. 

G. Street & Co., Ltd. who are 
the agents, state that direct mail 
shots explaining the scheme and 
detailing the advertising activity have 
been sent to all potential stockists ; 
these, they claim, met with an 
immediate and good response. 

Dealer aids offered by Remington 
include stereos to link with the 
national press campaign, a 50/50 
dealers’ space scheme, window 
stickers, counter cards and crowners. 
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Easy 
Remington 


wéans Lunwey senas ron YOU! 


This advertisement, appearing cur 

rently in the national press, is being 

used in a new campaign for the 

Remington 60, now available on 
easy terms. 


Travel booklet 


Spaces in the national and pro- 
vincial press are being used by the 
Midland Bank Ltd. to publicise a 
new booklet, “The Joys of Travel.’ 
which is designed to help and advise 
travellers abroad. Agents are 
Charles Barker & Sons Ltd. 


Stratford House 
9 Eden Street, London, N.W.! 
FOOD MANUFACTURE is one of the 


press and leadings women’s maga 
zines. Window display units have 
been specially designed to link up 


CURRENT ADVERTISING AT A GLANCE 


LEONARD HILL TECHNICAL GROUP 


aint 


anufacture 


aramount 


edium 


for advertising to 
the Surface Coating 
Industry 


Largest world sale to the 
manufacturers of paints 
and related products. 


Publishers: 
LEONARD HILL LIMITED 
Stratford House, 

9 Eden Street, 
London, N.W.! 


the promotion. Agents are the 
Stewart Alexander Advertising 
Agency. 


‘All the year 
round’ cider 


Large spaces in national dailies 
and Sendees and half-pages in 
general interest magazines are being 
used in a heavy campaign for 
Bulmers’ cider. 

Advertising will be spread over 
the year and increased in the peak 
selling months. The theme is: “The 
all-the-year round drink that all can 
afford.” 

Bulmer's new apple drink Cidona 
is also to be nationally advertised 
It was launched to retailers last 
month. Spaces used will include a 
half-page in the Daily Express, and 
further advertising will be carried 
out in the national press and the 
Radio Times. Agents are London 

Ex Ltd. 


National launch 
for Zing pen 


The first national advertisements 
for the Zing retractable ballpoint 
pen appeared this week. Half-pages 
and other large spaces were used 
The Zing pen has been test-marketed 
in the Manchester area with a press 
and cinema campaign. 

The national campaign is using 
half-pages in the Daily Express 
Daily Mirror, and 13 in. by 5 col 
spaces in the Daily Herald and 
News Chronicle. In addition, 
extensive provincial advertising is 
covering the rest of the country 
Agents are Mather & Crowther Lid. 


® More Current Advertising on 
page 492 


Accounts 


SWISSAIR in Ireland for O'Keefe’s 
Advertising Service Ltd. Cam 
paign in Irish dailies, weeklies 
and Sundays 

POLARISERS (UNITED KING- 
DOM) LTD., for Auger & Turner 


Ltd 

JOHN HEATHCOAT & CO. 
LTD., textile manufacturers; 
CHADWICK & HILL LTD. 
manufacturers of worsted dresses ; 
TAYLOR WOOD HOSIERY 
CO., LTD. PR accounts for 
Newslines. 

KEIR & CAWDER LTD. PR 
account for Public Relations 
Associates 

KASHMOOR iadics’ coats for 
Samson Clark & Co., Ltd. Cam 
paign using large spaces in trade 
press, followed by large spaces 
in daily, weekly and Sunday 
papers, and women's magazines 


Campaigns 

MIDLAND BANK LTD.. using 
national dailies and provincial 
rr (Charles Barker & Sons 

td.) 

LUFT TANGEF (LONDON) LTD. 
using half-pages and other spaces 
in various women’s magazines for 
Standard Swivel lipstick. (G 
Street & Co., Lid.) 

LOTUS LTD., using half-pages in 
national dailies and provincial 
papers, other spaces in national 
and provincial papers, women’s 
magazines and trade press 
(Stewart Alexander Advertising 
Agency.) 

CALEY new double-fruit chocolate, 
using half-pages in Daily Express, 
News Chronicle, Daily Mirror. 
Daily Sketch, Daily Herald, full 
colour spaces in Picture Post. 
John Bull, Illustrated. Woman 


and Woman's Own. (Osborne 
Peacock Ltd.) 

GILLETTE rocket razor set, using 
large spaces in national dailies 
and Sundays, provincial press 
general interest magazines, trad 
press, films, and posters in Lon 
don underground. (W. S. Craw 
ford Ltd.) 

BULMERS cider, using nationa 
dailies and Sundays, and genera! 
interest magazines. Cidona cam 
paign using half-page in the 
Daily Express, national press and 
Radio Times. (London Press Ex 
change Ltd.) 

ZING PEN CO., LTD., using half 
pages in the Daily Express, Daily 
Mirror, and 13 in. by § cols 
spaces in the Daily Herald and 
New Chronicle, and extensiv 
provincial advertising and film 
lets. (Mather & Crowther Lid 

ADAMS (DURHAM) LTD,, using 
large spaces in Northern Ireland 
press for competition campaign 
(Austen-Johnson Advertising Ltd 

UNITED LUBRICANTS LTD. 
using national and motoring pres 
for new double-duty Carburol 
(Graham & Gillies Lid.) 

REMINGTON RAND LTD., using 
large spaces in national dailies 
and Sundays, London evening 
weekly papers, general interest 
Magazines, provincial papers and 
the trade press. (G. Street & Co 
Ltd.) 

COUNTY LABORATORIES LTD. 
using dailies, weeklies and films 
in foreign campaigns for 
Silvikrin range. (Intam Ltd.) 

AIR INDIA‘S augmented services 
to India, using national dailies 
and trade press. (Stuart Adver- 
using Agency) 

MCMULLEN’S ALES, using large 
spaces in suburban papers 
( Stuart Advertising Agency.) 
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y ALLENS 


RIVE home your message with posters on 

David Allen sites — posters to give it the impact of 
size and the attraction of colour — David Allen 
sites to display it where it will do most good — on 
highways and streets, in cities, towns and 

suburbs, throughout Scotland, North East and 
North West England, North Wales, 

Northern Ireland and Eire. 


DAWVED FAL LE Wi & avid Atien & Sons Ltd., 7, Buckingham Palace Gardens, London, S.W.1. 


Telephone : SLOane 0711. Telegrams: Advancement Sowest London. 
Area Offices in Glasgow, Edinburgh, Newcastle upon Tyne, Liverpool, Belfast, Dub ¢ 
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ADVERTISER'S WEEKLY 
MORE CURRENT ADVERTISING 
Going on holiday? 
Slip a Gillette “ Rocket’ set 
into your bag 


This half-page advertisement is to 


be used in the national press as part 

RE F of the Gillette Rocket Razor set 
- i ] 

holiday campaign. It features a new 


railway porter motif that is to 
appear in all advertising 


AGAIN 
£50,000 razor set 
holiday drive 


The Gillette Rocket Razor set is 
VOTE to be promoted on a large scale 
during June and July The com 
pany state that they will spend 
| X |H.0.N. GROUP | 
The promotion will be the most 
concentrated ever for this product 
in the A special motif of a railway porter 


£50,000 on an “all-out sales drive” 
figure will appear in all the adver- 


during the holiday season 
tising, which will include ewSs- 
BEDS, HERTS, BUCKS | pacts, “magazines, posters’ ant 


and 

cinema screens 
CONSTITUENCY W. S. Crawford Ltd.. who handle 
BY A the account, state that very large 


spaces, including half-pages, will be 
ORITY used in national dailies and Sun 
MAJ days, provincial papers and colour 


paces in magazines London 


Underground posters and a one- 
minute colour filmlet will be in 
cluded in the campaign 


Special display material linking 
up with the holiday promotion has 


Represented in London by also been designed 
WILL KITCHEN, Jnr. LTD. 
13! Fleet Screet, E.C.4 entral 1960 Polaroid coastal 


Head Office LUTON Phone 50% 
Advertisement Monoger C ‘ 


HOME EOS Chath 
NEWSPAPERS GROU 


test campaign 


A test campaign for Polaroid Sun 
Glasses is now being prepared by 
Auger & Turner Ltd. who have 


been appointed advertising agents 


for Polarizers (United Kingdom) 


E D U C A T I O N ; he campaign, which will be 


The OBet Cram of Se carried out in a famous seaside 
Association of & i esort, will be part of the prepara 


rar ch ccoee tom tion for next year’s advertising 
eonceceeeneneneoeans 
Read by Members and 
Officials of Local Educa- : 
tion Authorities, School for Silvikrin 
Governors and Managers, County Laboratories Ltd. have 
and others engaged in renewed campaigns for Silvikrin 


: Tonic Hair Dressing, Pure Silvikrin 
national education. Silvikrin Hair Cream, and Silvikrin 


Foreign renewals 


Shampoo, in 25 overseas markets 

10 . 1 Anne Street, Media being used includes daily 

Leadon, W.1 Maseum 1425 and weekly newspapers, and 
Ltd. 


cinemas. Agents are Intam 
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Bristol and West 


Catering for 
all tastes 


A wide variety of subjects for next 
winter's lectures were suggested at 
the annual general meeting of the 
Bristol and West Publicity Club 
Requests were made for talks on 
circus publicity, industrial design 
public relations, the development of 
Billy Graham's publicity campaign. 
the use of film in publicity, and 


Special eee on commercial 
TV and “Is advertising a luxury o1 


Alan Robertson-Macdonald (right) 
assists Andrew Milne at the micro- 


a necessily “ ilso asked for 
Reviewing th events of the phone at the Berks and Bucks 
ic if < Vern ‘ ; 
irrent . et G. Mortey Publicity Association annual dinner 
cL enti scas cna nan x orice 
Davies said the talk on the subject 
of so-called h mics, given by 


the Rev. Marcus Morris. scored an Berks and Bucks 


illtime high for members’ atten- 


Tae Bore 4 comparative new- Andrew Milne 


comer to Bristol, objected to the 


club's ceasing $ ac ties during 

the summer months None of the honoured 

clubs he had ever belonged to in 

the profession, he said. followed At the annual dinner-dance of 

such a course, which he described = Berks & Bucks Publicity Asso 

as “a fatal one ation, held at the Hotel de Paris 
Officers elected wer president, Bray-en- Thames on Friday, John 
. K. Pearce (Walter Pearce Ltd.); I Derry, chairman, announced 

chairman, G. Morl Davies (Port that Andrew Milne had been made 

of Bristol Authority); vice-chair an honorary member of the Club 

man, Ken Wood (Glovers Advertis- Members and guests totalled 


ing Ltd.); secretary, R. E. Andrews about 90. Thanks were expressed 

(Western Daily Press); and to Miss Mary Messer and E. Dacre 

treasurer, K. V. Gill (Bristol Even- Lacey, the organisers, and also to 

ing Post) firms that had presented prizes for 
New council members are: P. D a raffle for NABS—Time-Life Inter 

O'Connell! (Mills & Rockley Ltd.), national, Wm. Gaymer and Sons 

H. Pass (Western Daily Press) Phillips Electrical, and Reginald 

F. Jennings (Bristol Evening World), Harris Publications 

ery (South Western Gas 

Boar 4), and D. Handley (Bristol 


Evening Post) R. H. Whitlock Oxford 
(J. S. Fry & Sons Ltd.) was elected oo 
associate council member . . 
To organise final 
r 
Leicester The Advertising Club of Oxford 


Cup winner is to organise the final of the AA's 


national public speaking contest at 
At the Publicity Club of Leices Oxford on Saturday, June 


ter’s annual public speaking com Officers elected at the annual 
petition, the Frank Coulson Cup general meeting were: president, H 
was won by F. W. Willbond who Clarke-Scholes;: chairman, K. | 
spoke on “Advertising and Indus Stephenson; honorary _ secretary. 
try.” The runner-up was K. G dD. G Wood; and _ honorary 
Thorogood treasurer, W. A. Snellgrove 


4 luncheon was given by the council of the Manchester Publicity Associa- 

tion to mark the occasion of the retirement of Sydney Wicks, a veteran 

member of the Association, whom they presented with a silver cigarette 

casket. Picture shows (|. to r.) Sydney Wicks receiving the casket from 

chairman E. A. Paessler hot ~~ E. Schofield and D. W. Wicks 
look on. 
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Sunderland 
New officials 
elected 


At nual general meeting of 
he ty Club the 
follov re elected for 

) chairman, 

St in, Mrs. £& 
Ca Bailey; assis- 
ten J. Macdonald 
r programwne 
v arv press secre- 
ta J uncil mem- 
b I Lee, V. H 
Dewey 

A vo f 

j were cam- 
piime ogramnmny, 
whict a speaker 
as the ng in the club's 
history 
Regent 


Cu Pp presented at 


annual dinner 


c speaking group of the 
Advertising Club finished 

session with thea 
r, attended by over 20 
f the group and gucets 
the course of the dinner 
embers proposed and 
to toasts as a form of 
under actual conditions of 


ird, instructor and chat 

f the group, was in the chair, 

and awarded the Hal Saward Cup, 

th to Miss Anne 

I f Napper, Sunton, 

Woolley Ltd., as the member of the 

group who had shown the greatest 
during this session 


Hull 
Retiring president 
sums up 


In hts port as retiring president 

~ H Publicity Club. Major J. A 

Ivesor id members at the annual 

at of vf the aims of the 

‘ los re spirit of com 

oaks ween members From 

‘ h d, he could confi 

4 hat the year had been 
x er vn ippy on 

Spex yute was paid to Claude 

F. Brow who had been secretary 

f ¢ for 15 y Ss, and was 

? 2 l “ ns hardly 

R nagine the club without 

) nspira m of is 


“ B. Morre nanaging dire r 
f he Birn ’ Gazette . 
De I J new president of 
rh B am Pu i ‘ 7 
tior ci sted wi hy bad ge ‘ 
hice Dy utgoing president Arthur 


Chamberlain 
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Picture shows Publicity Club of Wolverhampton prizewinners in 
Speaking Competition with mem pub 
Holloway, public s 

P. L. Gomm; G 


Cus Pubi r 


committee Left to right are G 
hairman and organiser of the event 
Beattie Cup winner; A. Woodhouse 


Starkey. 
Newcastle 


Ad man’s place in 
selling peace 


A brief history of advertising, 
from the Garden of Eden (with the 
serpent as the first advertising agent) 
and a challenge to the advertising 
men of the future to sell the idea of 
peace to the world were given by 
Mrs. A. B. Sinclair at a meeting 
vw Newcastle club 

Mrs. Sinclair, speaking on “The 
Housewife’s Approach to Adver- 


tising, said that in matiers of 
houschold goods the housewife 
made up her own mind, unin. 


fluenced by masculine exhortation 
but in fashion and beauty her rome- 
fance was al zcro 


Berks CC brings 


Fines totalling £70 were imposed 


at Reading last Friday on owners 
and users of two advertisement 
hoardings for contravention of 
Town and Country Planning regula 
tion 


Five summonses in all were 
hrought by Berkshire County 
Council—two —_ against Dominant 


Sites Ltd. Portland Place. and one 
each against Bovril Ltd., Old Street 
café-owner Mrs. I B. Watson of 
Twyford, and café owner Mrs 


M. E. Seward of Earley 

K. Boynton, deputy clerk of Berk 
shire Con Cour said that it was 
c jed n nsent had 
be made The question 
was whethe deemed, and 
t wa j broad cate 

(a) for advertisements existing when 
the regulations became effective on 
August | 1948 Both hoardings were 
erected last December and 

(b) for advertisements on business 


premises displayed wholly with reference 
ous 


One hoarding was adjacent to the café 


wwned b r Watson and bore the 
word Super Spread Bovr The 
caf ame within the definitior but the 
ad ement w a tree standing hoard 
ne within its rtilage and n wholly 
ry reference goods sold or service 
supp 4 he fe 

The her }t wned 
Seward bor advertisement 
v hoarding had bee haller 
c ‘ he present - one 

r ar the same site The efinit 

S$ a hoarding used for Trying an 


advertisement 

The same points applied to this as 1 
the ther, since it was not mn the 
building and had no reference to busi 


he Beattie 
spearning 


bers of ine puoi 
ing mmimitfee 
Merrvweat er, 


Mis 


K. Stacey 


runner-uy and 


tutor to the public speaking section 


Southampton 


‘Good advertising 


men are scarce’ 


‘Lucky is t in who gets a 
first-class adver ng man to do a 
iob for him You car pay too 
muc for xp < ind t tv 
and the man wh can product 
i good ad ser irce 
e. « H. J ‘ i the 
National Saving d the 
Southampton P ( 

Speah { the 
Nationa! Sav Y aid 
tha was due ¥ { pub 
licity roodwi!t 1 s of 


LEGAL AND GAZETTE 


summonses 


ness r 2 he t suse it 
was k 

s « z Me 
wit was 
jeer & 4 M ‘ id 
ne ‘ “ ed 
ver e defir 
t “4 the 
reg ire 
or « 

Tt f hoa ture 
und pa f cs 
N rding was 
not f A t ne 
must « 
ever f hear 

s " 

Mr B t was 
' f { the 

D Ss A e i each 
sumr Bb i j her twe 
fef i Mr i tumated 
the . + + 4 { Quarter 
Se 


Changes of address 


Jessica H. Masnted Lid., to Charlotte 
He ay? ¢ 


“ srlotte Street. Wi. from 

June |! 

Monotype Corporation M type 
House, 43 Fetter Lane. Lond FC4 

“Harper's Bazaar’ Brook 
Street, Mayfar. Wl 

Biro Swan Led... ‘sale weantsation 
and account sion) t 7k-202 Great 
Portle Stree Lor t wi 


Milor Display Service to 67 Grenville 
Road, NW 


“ Edgware and District Pou group 
to 165, Station Road igware 
Parming and Poultry Advertisement 


Control Board to 4) Shoe Lane, London 
4 


Jobo Herd & Co. to 17 Great Com 
beriand Place Marble Ar Wi 

Janes Advertising to 5) Pernel Square 
Wes, Dublin 
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Glasgow 
Spring meeting 

Results of the Publicity Club of 
Glasgow Golf Circle spring mecting 
at Prestwick were 

Kemsicy Cup: G. Spencer 

First Class 1, W. Meiklejohn 
Jnr.; 2, F. Greenhill; 3, D. Hamil 
ton 

Second Class: 1, G. Spencer 
2. D. Wilkie: 3, W. Mitchell 


In brief... 


Novelist Miss Naom: Jacob gave 
an informal lunch-time talk to the 
Liverpool and District Publicity 
Assoc ation recently ba 
Detective Superintendent Bob 
Fabian was guest of honour at the 
last luncheon of the season at the 
Glasgow Publicity Club... . Is 
Leeds becoming too big?" was the 
subject taken by the Vicar of Leeds 
Canon C. B. Sampson when he 
addressed the Publicity Club of 


Leeds. 


Advertising 
Diary 


Friday, May 27 


PUBLICITY CLUB OF LEEDS annual 
meeting Great Northern Hotel 
Leed 60 pm 
Saturday, May 28 

s ute om PUBL IC RELATIONS 
(Scottish group) dinner meeting J 
Kemp on Th BBC's News Ser 
vices Grand Hotel Charing 
Cr Glasgow 6M pm 
Wednesday, June 1 
rir aprr ‘ un in 

mcus immer meeting, Mx 
he ne RAT? 4 S MA Ac.de 

4 * | he r 


mmercial 


y r Sal Assistant Connaught 


Winding-up Orders 


BocknaM Printeay Lro 18, Buck 


mm Palace Road, London, SWI 
iing-up Order April ‘ 
INTERNATIONAL ALVERTISIN Lip ty 
Broad Street Place Londo F 


Windmg-up Order April 2° 


Armurpne Frenpesick pe Josxous 
Kingsway, Hove director of Ihffe and 
Son Ltd left £27,115 J j ] 
14.44 0 7d “ value (Dut i 
inv) 

Howmace Jam AsHwrit { Lougl 
ton, Essex, left £60,513 17s. Id 
if s 19 et value (d paid 
{19.4 bequest ub 
Nat al Advert He | . ty 

Crom i ‘ wher Ind rial 
Stud Lt heft and © member 

Sheff iP | ty « | il 6 
er > Lt Ate i shue 

am Ach O Baers of Ken 
no, SW and of the Fast Midland 
Pr and rmer! for 


ur with he Kernsk ur y ' 

hester lett £6.19 i 
£$.21 13 net valu iD 
i189 

Gromce Heney Wreisn { Cheam 
Surre late advertisement manager for 
The Law Time left £1,905 14 2d 
gross, £1,847 19 Sd. net value 

Tomas Eomunt Berariry of 
Hatherley Road. W hester, manager 
of the advertising and financial depart 
ment the Hampshire Chronicle, left 
£1.97 lid. grows, £1,926 11 2d 
net shue 

Raaxnp Jows Srues, of Haywards 
Heatt Suseca advertising mtractor 
left £1 > 15s. Od. gr £191 19% met 
val 

James Aterer Brecon f Bramall 
qc? re rmer ecretary nd oman 
ager fw Cheshu mod North Wales 
Newspaper ( Lid., beft £6.042 108 64 
er 15.947 & Ad. net value (Duty 
pa | i 


Coroner Peenericx Stewast Bow es 


of Strand. WC 2. proprietor of The 
Lady, \ett £3,740 Js iid gross. net 
vaiue nu 
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The “Sunday Mercury” “Give a 
Girl Health” fund has raised a 
further £1,000 for the Red Cross 
to send girls to Switzerland to 
recuperate after tuberculosis Pic- 
ture shows American singer, Johnnie 
Ray (right) present a cheque on 
behalf of the “Sunday Mercury’ to 
Miss 1. Grayer and Lt.-Col. W. M. 
“4 Collin of the Birmingham 
branch of the British Red Cross. 
[he presentatior fook place at 
»drome. 


Birmingham Hipp 


Magazine's glider 
breaks 5 records 


The Eagle tne twin-seater 
glider in which Frank Irving and 
Lorne Welc ide nt 
record-vreak c F 
flight, and which w t it 
Eagle by Edwa H ha 
man of Hult Pres a it a 

eal AZO, $s entered f ti 
British National Gliding Char 
onships at Lashan % 

turda July 23, and VM 
YULUSI ] 

There will be an Fas a! 
he championships, ar " 
nents will be made I 
(Club members to see their glide 
perform 

A tcam f gliding 
headed by Lorne and Ant 
Welch, supervises the Eagle { 
Hulton’s it is stationed at 
Lasham Ailirfield Hamp 
and is im continuous use 
teaching young peor © fly It 
has broken five Brtish recor 
since coming to FEael: 
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Three editions 
cover the East 


Indian Trade and Industry 
hitherto published by the High 
Commission of India, London, 
has, with the approval of the 
Indian Government, been taken 
over by Great Britain and the 
East Ltd., and is being issued in 
a new format, as an edition of 
Great Britain and the East 

The Middle East edition of 
Great Britain and the East made 
its first appearance this month. 
Advertisers are offered insertions 
in these two journals and the Far 
East edition, which give a total 
ABC figure of over 8,000 copies 
throughout India and the Middle 
and Far East, at £40 a full page, 
monochrome, single insertion, 
and pro rata. 

New manager of Great Britain 
and the East Ltd. (58 Farringdon 
Street, E.C.4) is Gerald Aubrey 
formerly Midlands and Northern 
representative for Machinery 
Lloyd. A director of the com 
pany is Sir Alfred Watson, former 
editor and chairman of the 
Statesman in Calcutta. 


Film honours 


The British Ambassador in the 
United States attended a special 
showing in New York of British 
documentary films yesterday 
(Wednesday) On behalf of 
World Wide Pictures Ltd. he 
received the Academy Award for 
“Thursday's Children” and the 
Golden Reel Festival award for 
David.” He passed both these 
iwards to the captain of a BOAC 
plane for delivery to London to- 
morrow 

This is the first time that a 
British documentary film com 
pany has collected two important 
American documentary honours 
in the same year. 


Importance of ads to airlines 


Press and publicity matters are 


s© important to an airline bust 
ness that the departmenta! head 
has direct access to the chairman 


and board of directors, L. G. §S 


Hyland, sales development man 
ager, British Overseas Airways 
Corporation, told the London 


branch of the Incorporated Sales 
Managers’ Association, at their 
monthly meeting 

Mr. Hyland, 
“How we sell air travel to the 
world,” said that since the press 
of most countries regarded any 
new development in air transport 
as important, whether it was 
good news or bad, all air 
lines had to establish a healthy 
relationship with the news- 


“es 

f this relationship was 
neglected by the industry, news- 
paper reports could mislead the 


recent 
speaking on 


public and have a direct bearing 
on the future progress and 
prosperity of the industry 


Describing advertising as “a 
very controversial subject in any 


business,” Mr. Hyland empha- 
sised that an airline must select 
a basic advertising policy and 
stick to it, but there must be 
flexibility in implimentation 

An airline's advertising must 
be recognised as being associated 
with that particular airline in any 
part of the world. 

Advertising an _ airline in 
Burma was a far different pro- 
position than advertising in the 
United States In the Middle 
East alone, BOAC advertised in 
eleven languages. 

Throughout all this, however, 
the general designs were basic, 
and it was in this way, said Mr 
Hyland, that an airline’s adver- 
tisement was recognised any- 
where in the world 


Boro in Birmingham 


Telephone number of Borough Bill- 
posting Co.'s offices in Birmingham 
received too late for insertion in 
this week's advertisement, is Bir- 
mingham Central 6705 


| 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display 
APPOINTMENTS WANTED, 3s. per line, 35s. per display pane! inch. sar) a 
tions, 4s. per line, 48s. per dupiay panel inch. Misimem, 3 lines. te 
charge, one line plus Is. covering postage, etc Series rates on application : 
advertisements under seven insertions MUST BE ‘PREPAID. Address “ > Kd 
Weekly.”’ 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant : “* The engagement of persons answering these advertisements must 

be made through a Sead Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


Clifford Bloxham & Partners 
Limited 
require 
AN ASSISTANT SPACE BUYER 


Applicants should be men under 30 who have had at least 
3 years’ experience ina Media Department and who feel at 
home with media statistics. 
Details in confidence to Media Director, 
Clifford Bloxham & Partners Ltd., 
Lion House, Red Lion Street, London, W.C.1 


PRODUCTION MAN for well-known PRODUCTION MAN. Inter 


London Printing House Agency- position flered to experie ced 

trained with at least four vears’ experi- in busy advertising departme f 

ence and good all-round knowledge company Work vers at 

Excellent opportunity for the right brochures na 13 

man Write stating age, experience adver ing, packaging 

and salary required heets etc F 

Box 0892 Ad. Weekly 180 Fleet St EC4 scheme socia fa 
RETOUL HING AND LETTERING — oars full details and sa 

ARTISTS required Apply with ws . 

specimens to Cheesmans’ art Service Box 1040 Ad. Weekly 180 Fleet St EX 

Ltd., 131, Fleet Street, E.C.4. Tel SPACE SALES LADY, London a 

CEN. 4325 Suburbs. Must be keen and energ¢ 

; - Write PP Service il Dr 
RETOUCHING ARTISTS required Chambers. Oxford Street. W 1. 

capable of a high standard of Colour phone Uplands 7473 after 7 

and Monochrome Ideal working _— 

eonditions Holidey this veer by SAL ES PROMOTION ASSIST ANT, 

arrangement. Non-contributory Pen under 30, able wae S00n 

sion Scheme. Please call or ‘phone ered career with ke 

Howard Glover (Commercial Artists) publishers Direct 

Limited, 27/29, Furnival Street, E.C.4 and = good rganising 

CHAncery 4302 ability helpful -day week, pen 
meee 7 fund, staff restaurant Please write 
COLOUR RETOUCHERS wanted for Stating age, experience and salary re 

expansion of colour section. Vacan quired 

cies for Senior Artists and improvers Box 1024 Ad. Weekly 180 Fleet St BC4 

Good wages, bonus and superannua DESIGNER. A Leading Exhib 

tion schemes Write or telephone for Contractor requires a Exper: 

appointment to Art Director, Studio enced Chief Designer to take charge 

Irwin Ltd 118 Chancery Lane of Studios. Permanent position Ff 

London, W.C2 Tel CHAnocery Austen & Sons. Ltd 188 Blytt 

14} 


Road, London, W.14 


PRODUCTION 
ASSISTANT 


A young man wanted as assist- 
ant to Production Manager. 
Must have at least three years’ 
experience in agency produc- 
tion work and a_ sound 
knowledge of typesetting and 
mechanical processes. He must 
be capable of issuing detailed 
instructions and keeping 


Well known Advertising Agency 
requires 
experienced all round 


FASHION 
ACCOUNT 
EXECUTIVE 


accurate production records 

Five-day week. Salary accord- 

Inside Administration ing to ability. Holidays as 
His work and experience arranged 


Applicants should write or ‘phone, 


must be complete and c c 
, W. A. Clare, Esq. 
modern. Write full 
‘ RIPLEY, PRESTON & CO. 
details to : LTD. 
Box 1080 Ludgate House, 107 |11 Fleet St. 


LONDON, E.C.4. 
Telephone : CENtrai 8672. 


Advertiser's Weekly 180 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS | SXXXIcnIRI0E 


| __APPOINTMENTS VACANT. 
ADVERTISING APPOINTMENTS VACAN GooD ARTISTS 


ASSISTANT ASSISTANT TO CAN EARN 
Parke, Own & Company, Unies AR AN 
reauire s roung pharmacat her a a ane GOOD MONEY 


involved in all aspects of Advertising Clifford Bloxham & Partners wish to appoint an assistant 
and Sales Promotion and in perticuler to the Market Research Manager. Applicants should iN 
the compilation and presentation of have one or two years experience of market research work 
medical literature from technical and the ability to write clear, factual reports This 


information provided, some literary vacancy Carries some executive responsibility immediately LIVERPOOL 


ability is therefore an advantage and offers scope for larger responsibilities in the future 
Generous pension plan, five-day week, Write, giving full details of previous experience, to 
coal caceceadeie . imakaes i ie ees Two first class letterers re- 
instance giving full particulars of Market Research Manager, quired. Also still life man used 
experience and present salary to :— CLIFFORD BLOXHAM & PARTNERS LIMITED, ph ooecmyenm | “fee pomee 
: , : c ue work. Five day week. 
. Ss \ - 
ciciiaiaiiidihiainets Lion House, Red Lion Street, London, W.C.1. Good working conditions. 
ger, Write in first place stating ex- 
PARKE, DAVIS & CO., AMBITIOUS YOUNG MEN, aged EXHIBITION = Standfitting Designer perience and salary required. 
Limited 24/35, who wish to make a career wanted. Must have modern idcas and 
in space-selling are required by well- be capable of first-class visuals. Good 
Staines Road, Hounslow, known Fleet Street group of pub- salary and conditior Please write in Box 1020 
Middl lishing companies £7-£8 per week first instance t Chief Designer 
esex. salagy will be paid during comprehen- Olympia Ltd. Kensington, London Advertiser's Weekly 180 Fleet St EC4 
sive training "Phone Mr. Matthews Wi4 
CHAncery 8844 VERSATILE LAYOUT MAN pable 
ARTIST.—Fisons Limited require YOUNG LADIES with artistic. creative of some finished ar k, with at least ADVERTISING ASSISTANT (aged 15 
Senior Commercial Artist and layout abilities, required for Lyons’ Corner wo vears’ @ quire 21) required by Advertiser's Week 
man, several years’ practical agency House, window display studio, draw wor t P ang acc . Group for interesting work i 
or industrial experience essential :, painting and clay modelling i] i th ’ boenihe nection with make-up, copy, blo 
Pension and widows’ pension schemes ' and handcrafts essential exper ‘ ' nad etc Would suit young womar 
salary according to age and experience 10D for interview GERrard 7431 rect . " art has had some experience in ar 
Applications to Personnel Officer (AJ) x 232 4n 


2 Compar l a 
Fist ns Ltd Harvest House, Felix- VISUALISER-LAYOUT MAN with a DISPLAY ORGANISATION - N xt rthand typing of book-keeping 
stowe, Suffolk to print design . leadir at ivertise needed day week Particulars of 


‘ ne . 
BRIGHT COMMERCIAL ARTIST quired by middi y quires ; t 2 , . ng rh ane pas ry wees = 
AND VISUALISER (male or female) s ogress SILO wa an art sct t t ‘ to pra 180 I set Serest. 8 C.4 ee 
required for Advertising Division of wit nd « : pect 
Na 1) advertiser with, offices ir ared to shoul t or wor f oug JUNTOR REPRESENTATIVE for Com 
West Londor Interesting variety of ulity for the de wa lz ol 4 ech i ir ' t mercial Studio in Strand (completed 
work and pleasant working conditions ot t nical nsume : t . sonal Service) Excellent opening 
week Write, giving full details les te ly tatir a experi ady g ‘ PrP ¢ experience an advantage but not 
an salary required, to ence, age and salary required tur ; r ve ght vial Particulars to 
ck 180 Fleet St EC4 02 Ad. Weekly 180 Fleet St EC4 . t . ‘ 1 Ad Weekly 180 Pleet St Pca 


fing agency or m the printing worl 


i a 


First Class 
Permanent Position 


have now more vacancies for 


for 


EXPERIENCED || TYPOGRAPHERS 


typography, and looking for a place in a creative team 
THE Publicity Department of GEORGI who really care about type. One, a more senior position, 
NEWNES LTD. needs a good creative man 
capable of producing slick presentation 
roughs for National Press Campaigns, Posters, with some agency experience 
Showcards and Folders Must have a sound 
knowledge of typography and be experienced 
enough to guide a job through to proof 
stage Attractive salary with Superannua- for interview, or telephone the Art Director 
tion Scheme. Existing holiday arrangements 


need not be disturbed 
Telephone: TEMPLE BAR 4363 (Ext. 126) = 
© write, with full details, to . 


Publicity Production Manager 26a Albemarle Street, London, W.1. 


GEORGE NEWNES LTD. 
Tower House, Southampton Street, Strand, London, W.C.2 HYDe Park 8911 


requires considerable experience, the other is for someonc 


¢ given to existing holiday arrangements 


Please write giving details of experience and when available 


‘Phone your classifieds to CHA 8844 (Ex 25) 


| a OP 
MD) LAYOUT MAN [ecco « vnsnue nur wntes sree 
. ee | ||) 
ee 
a ee 
ee | 
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CLASSIFIED ADVERTISEMENTS 
APPOINTMENTS VACANT 


Siteations Veceut : “ The engagement of persons answering these advertisements mest 

4 be made through « Local Office of the Ministry of Labour or a Scheduled Empioymeat 

mi Agency if the applicant is o mas aged 18-64 inclusive or s woman aged 18-59 iaclasi+s 

unless be or che, or the employment, ix excepted from the provisions of the 
Notificstivn of Vaceeries Order 1952." 


LAMBE & ROBINSON 
PRODUCTION ASSISTANT 


} L We want a lively young man in our production department to 

1dve help handle a growing volume of work. He should have 

completed his National Service. Some knowledge of pro- 

* oe ee duction would help, since the applicant would then know 

o a vacances that he wants to be a production man. Experience, however, 
a. not essential as the man appointed would be trained 
for a Good Salary and prospects in exchange for hard work 


Write or phone for appointment to 
Production Manager, 
W. H. GOLLINGS AND ASSOCIATES LTD. 


t 
senior 21, Hertford Street, London, W.l. GRO 2921 


ADVERTISEMENT Re; entatives (2) AIRBRUSH 


rade month! 2 iv 


ARTIST for General Re 
Art and Phot 


r 


’ t Representatives Studios, interested in colour 
] For intery Mr. ¢ G Studi 28 Kingsway, W.C.2 Ho 
ayout man — —— 
CONTACT MAN | |STUDIOLORRAINE 
with good advertising background require 
required. Full support given write Artist f past nd ge | 
good enough to produce ao artes Sor pein: tok gener 
| Harwood Press (Advertising) Ltd., 23 Golden Square, London, W.| 
47-9 West St., Harrow, Middx. Gerrard 7934 
| x . 
outstanding work for LETTERING ARTIST, finished and ADVERTISING MAN REQUIRED 
layout work. | ury for the FOR JERSEY SUN, CHANNEFI 
right mat I Clit 1189 ISLES 


big spaces in the 


National Press. W.P.S. 


REQUIRES ANOTHER 


We pay’ wel TYPOGRAPHER 


WITH THESE QUALIFICATIONS: 
We try to make our staff 


(a) Agency experience. 
; . (b) Fast and accurate work. 
happy and comfortable. 
(c) The ability to produce quick visual 
adaptations in collaboration with 
Creative Designers. 


; Telephone or write to (d) Clear and exact type mark ups for 
° both press and print. 
THE ART DIRECTOR (e) The right man will already be 


earning a good salary—it ts your 
opportunity to join a growing 
169 REGENT STREET, W.! agency and build your own typo- 
graphical team. 


LAMBE & ROBINSON LIMITED 


Telephone: REGent 8621 


Apply giving full details to:— 
STAFF DIRECTOR, WILLING’S PRESS SERVICE LTD. 


356-362 GRAY'S INN ROAD, W.C.|! 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS | SIRE OCC 00090772 sa 


PHARMACEUTICAL PUBLICITY 


A pharmaceutical chemist with experience of or with a marked 
flair for authorship and editing and with some artistic ap- 
preciation, is required by a well-established pharmaceutical 
manufacturer of ethical products. The successful applicant E 

will be required to develop, under the Sales Manager, a very agency 
department producing all forms of printed publicity (including 
journal advertisements), exhibition stands (in conjunction 
with a free-lance designer), and other forms of visual sales 
promotion aids. The commencing salary offered is £1,000. 


o 
The Company has a non-contributory pension scheme. k 
Applications to Is Séé in 
Box 1057 
Advertiser's Weekly 180 Fieet St EC4 


ell 
HEDLEY BYRNE & CO. LTD., i) 
Park Lane, W.1. invite applications irs C ass 
from up-and-coming Creative Layout 


Men—agency trained—who wou 
to take up newly created appomtments 


J like 


I bur "f wh in the . studio Write, or phone 
CENtral &15¢ QUY, MAYfair 5026 


GESTETNER LIMITED recuire a» | | SILK SCREEN STUDIO MANAGER creative staf; f 


additional artist in their Art Depart- ri progressive business South Mid- 

ent for preparation of technical line lands. Must have all-round knowledge 
Drawings. Canteen and Welfare facili- f all types of screen printing including 
ties. Telephone TOTtenham 1050 cCormick. Age over 3). Only a 
for appointment or call with specimens y first-class man will be considered 


st oO c 
work Personne! Department, d salary = of f profits 
r n T h - ; ox 
ans to, Teen, Advertiser's Weekly 180 Fleet Sc EC4 


STANT it there are reasons why it would be 


LAYOUT ARTIST. With agency ex. TYPOGRAPHY/LAYOUT ASSI 
t “ can produce clients y wanted for t lesig jepa 

ry Londor N finished 

© position with happy agency ee eee Tae ae eee well worth while for those who are considering 

tt & Hardy 15 and salary required t« 

Wi. MAY ox 1064 Ad. Weekly , 

a move to get into touch with Tom Smith at 


Smiths’ Advertising Agency first for an inter- 
WORLD RENOWNED PUBLISHING HOUSE 


view, so that these reasons can be explained. 


has vacancy for a Particularly Smiths’ are looking for Visual- 
SENIOR isers, Layout Men and Copywriters. Needless 
ADVERTISEM ENT to say in every category they must be able to 


point to progressive experience in a London 


REPRESENTATIVE Agency, and preferably they should be young. 


The position offers an unusual opportunity for 


a man of mature judgment, with successful space A letter or a telephone call will be sufficient to 


selling record. Alternatively, consideration 

‘ arrange an appointment. 
would be given to a Senior Advertising Account 
Executive who wished to transfer to the publica- 


tion space selling side of the business. Appli- 
cations, which will be treated in the strictest SMITHS’ 

confidence, should give brief details regarding 

age, education, business experience and salary ADVERTISING AGENCY LTD., 
required. 100, Fleet Street, E.C.4 


Telephone ;: CEN 5371-4 
Box 1060 
Advertiser's Weekly 180 Fieet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


, ‘ 
on 
VOUCHER ASSISTANT required by 
I Street Ager Five-day week 
H ays can be arranged Write, 
r 
1 | 
f ae 
j 
| ee 
| | pd 
&§ ee 
Eee | 


ADVERTISER'S WEEKLY 


Well known Advertising Agency 
requires 
First Class 
VISUALISER/ 
LAYOUT MAN 


Must be able to produce smart 


layout to the finished rough 


stage. Must have modern Agency 


Bs experience. Write full details 
fa 
3 Box 1079 
i | Advertiser's Weekly 180 Fleet St EC4 
i 
i 
ABLE PRODUCTION MAN is offered 
' Pr f becoming Pri 
Manager f medium-sized 
e . End Ag ’ juality 
nN production and 
~ Ww j ip 
Ad. Weekly 180 Fleet St EC4 


WOMAN 
| ASSISTANT TO 
SPACE BUYER 


498 


APPOINTMENTS VACANT 


t “ The engagement of persons answering these advertisements must 
made through 2 Local Office of the Ministry of Labour or « Scheduled Employment 
the applicant is 2 man aged 18-64 inclusive or « woman aged 
or the eauploymest, is —— from the 
Notification of Vacancies 1952.”" 


May 26, 1955 


EMER | CLASSIFIED ADVERTISEMENTS EQRIIGEUERZELIM 


PUBLICITY MANAGER 


required by Hall & Pickles Ltd. Manchester. Age 25 to 35, 
with ability to work on own initiative. All round experience 
in the production of technical catalogues, leaflets, exhibitions, 
display, house journals etc. including ‘‘ copy writing '’ and 
editing essential. 

and advancement. 


Excellent opportunities for development 
Good pension scheme. 
experience and salary required to 


The Manager, Hall & Pickles Ltd., 64 Port Street, 
Manchester, |. 


Full details of 


Marked ** Personal *’ 


ADVERTISEMENT REPRESENTA. SECRETARY. A smal! weekly trade 
TIVE wanted for controlled guarar paper has a vacancy for an efficient 
teed circulatior technical journal Woman Secretary, aged 30/40 Sonn 
Applicants should be used to inter experience of advertisement mitra 
viewing industrial executives and records and the preparation of copy 
technicians as well as advertising for press is desirable. Good shorthand 
agents, and preferably 25/35 years of and typing essential. Interesting per- 
age Successful applicant will be manent position 
based in London and required to visit Box 1095 Ad. Weekly 180 Fleet St EC4 
principal industrial cities in the U.K COPY DETAIL CLERK required by 
Salary commission and expenses with West End publishers to control adver- 
excellent opportunity to make quick tisement copy for a group of maga- 
progress Write in confidence he zines Five-day week Salary 
Managing Director according to experience. Reply to 
Box 1104 Ad. Weekly 180 Fleet St BC4 Box 1099 Ad. Weekly 180 Fleet St.BC4 


GENERAL REPRESENTATIVES 


required in various districts, by 
manufacturers of world-famous 
successful patented gift articles 


ADVERTISING 
MANAGER 


THIS MAY BE THE 
OPPORTUNITY THAT 
YOU ARE SEEKING 


If you are a young man or woman 
(22-25 years) with sound agency 
experience and knowledge of 
mechanical production, there 

a splendid opening for you in the 
Advertising Department of a 


SHOE MANUFACTURING 
GROUP 


You would have to accept 
responsibility—be conscientious 
and assist the Advertising Mana- 
ger generally 

5 day week and amenities, sum 
mer holidays will be considered 
Send particulars of experience, 
age and salary expected to 


ADVERTISING MANAGER, 


28, GROSVENOR STREET, 
LONDON, W.1!. 


o B c/o 
Lid., 19 Ludgate Hill, E.C 4 


SPACE BUYER 
REQUIRED 


by medium size London Agency 
This is an interesting position, and 
could probably be filled by one 


REQUIRED! 


We are a publicity and editorial 
department of a well-known civil 
engineering company, publishing 
two house magazines and taking a 
great number of photographs. 
We produce and shoot documen- 
tary films. We deal with all the 
Publicity and P.R.O. work. We 
also handle exhibitions. In fact, 
we do the lot! We are looking 
for another genius in his middie 
twenties who does not mind 
erratic hours, and aspot of travel- 
ling. 1f you think you will fill che 
bill, then drop us a line and tell 
us about yourself, indicating 
present salary and salary you 
think you are worth. 


Box 1091 
Advertiser's Weekly 180 Fleet St EC4 


FIRST-CLASS 
COPYWRITER EXECUTIVE 
REQUIRED 


An exceptional opportunity awaits a 
creative Copywriter of first-class experi- 
ence in a leading London Publishing 
House. The position offers a generous 
salary with excellent prospects to a man 
of good education and marked ability. 
Summer holiday this year. Applications 
will be dealt with at high level in strict 
confidence. Write, giving full particulars 
of experience, age, salary required etc. to 


Box 1076 
Advertiser's Weekly 180 Fieet St EC4 


for Old Established Light Engineers Must have introductions adver- who is at present second in com- 
required immediately by in their newly erected premises tising gift consumers—the crack mand provided experience is 
old-established West End Excellent prospects and salary to man salesmen’s opportunity. Write, adequate. 
Agency. Good typing of proved ability in copywriting and stating experience, territory, Please give full details in your 
essential. Details of age, — . 25 ~ Apply Staff articles already held, etc., to application, which will be treated 
experience and salary irector, ills (Patents) Led. Box 1087 in strictest confidence. 
expectation to Lendon Road, Staines, Middx. : Managing Director, 
pe ‘ Phone: Staines 5041, Ext. 23. Advertiser's Weekly 180 Fleet St €C4 Box 0969 
Box 0956 Advertiser's Weekly 180 Fleet St EC4 
. THERE IS A VACANCY in the Pub- ADVERTISING. # his 
Advertiser's Weekly 180 Fleet St EC4 icity Department of a large group of (lady or gentiema pt mend Stal are aware of thi 
Engineering Companies in NW tising Office advertisement.) 
London for a Layout Man with sore Experi e 
REPRESENTATIVE for | area typographical knowledge The abilit copy desirable MOBILE DISPLAYMAN requir 
required by Provincial fire Tech to execute a limited amount of finished for preparing chain store organisation, t f c 
al Artists and Blockmakers h art work could be an advantage and attractive prosp < in Food Displays. Based on Lond 
established connect 1 Lond an engineering background is desirabie Permanent posi t but travelling to various res 
Detailed technical “ ‘ « 5-day week and pension scheme. Please Write in fir | throughout the countr Applic ‘ 
Able to drive car App giving full State age experience and salary ticulars of past experience Applica give age, experience to d . 
Jetails of experience, salary, et required tions confidentia Staff Office salary required 
Box 1094 Ad. Weekly 180 Fleet St EC4 Box 1100 Ad. Weekly 180 Fleet St EC4 Busbys’. Manningham Lane, Bradford Box 1072 Ad. Weekly 180 Fleet Sc EC4 
of 


BRITISH COLONIAL 
NEWSPAPERS 


will shortly have a vacancy 


for a young man as 


ADVERTISEMENT 
MANAGER 


in London 


The position offers scope for advance 
ment and interesting opportunities { 
serious business-ouilding n fa 
developing media. Commencing sala 
will be according to age and qua 
fi ugh personality 
usiasm™ W . um | fT more 

ious experience in advertising 
Apply, in confidence, giving <Gcta 
of age, education, and career to date 
to Managing Director, 


Box 1063 
Advertiser's Weekly 180 Fleet St EC4 


cations altt 
nth 


"Phone your 


classifieds to CHA 8844 (Ex 25)’ 


eS = | 
ee a le ie ee 
Sit 
be 
Ag 
$$ LL—COS Ly 
| a 
q Ss 
2 es | a 
| Po 
: a 
PRINTING REPRESENTATIVE. Ar 
opportunity for young man with per 
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London Sale office of Countr 
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an advantage, but not essential. Wr 
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‘CLASSIFIED ADVERTISEMENTS | 
SPACE 


BUYER SALES /SERVICE CO-ORDINATION ASSISTANT ERWIN WASEY 


REQUIRED A new position with a leading organisation (London offers require 
employment of interest, variety and responsibility to the right man 
by well-known Advertising Successful applicant will be required to co-ordinate between sales 
Agency. Minimum of 5 years’ and service depts. in the development of various publicity an DETAIL SERVICE 
experience as Senior Space promotional activities applied to retail stores and comp: 
Buyer cosontial. Must be not | | representatives. This will necessitate sound ability in handling (TRAFFIC) MAN 
less — years pF and detailed correspondence, editing of information manuals at 
cae aaa ' sero t “| Pa bulletins. Liaison on planning, etc., to implement ar 
: ) ) ) y 
cepuiona: Opportunit; ur | certain aspects of dealer relations development. Positior 
outgoing Space Buyer will tell aunt anil meniansin sit iameaiaaiin Ca , 
you we are good people to ‘ : and pe “— hable * , ~ oa & salary | . 
work with. All members of our m pa ; rite wil . Ms Pree s a age, “ ere 
taf . are ao ox S. 693, c/o Streets, 110, road Street, E.C .2 . , ‘crew 
a Bec Appl = a — ERWIN WASEY & Co. Ltd., 
isement. ications wi p , ——- 
treated as strictly confidential BROOK HOUSE 
, WANTED. Young lady required with OLD-ESTABLISHED t PARK LANE. W 
Write to a knowledge of Advertising Agency (ABC partly pr t UA! 9 ole 
| Production Practice experience im von witt lead ? ’ t : - 
Box 1075 ‘eping ‘cop chedules, dispatch Government ce Mayfair 8171 Ext. 300 
Advertiser's Weekly 180 Fleet St EC4 | | Op) 1G Clocks sad supe ne eS 
< y-outs An interest- land, York 
t surroundings and | j 
" IMC ON v competence a and expenses tf ehest 
LEADING bag Sind LITHO HOU = interest is evident every t or- references essent st ARTIST required for Packaging / Display 
= ~— . 7 forme whethe t dence Stud with ecaperience im lettering 
~ vlocks Sf Box 1063 Ad. Week : j jesign Salary according to 
~ par ). 5-day vliday REPRESENTATIVES qualifications Applications includ 
respected . sions ' s small selection of recent work 
Brockic, Brockie, Haslam & Co, Pre : : particulars of age and experi 
C.2 Phone a x 


With Agency Experience 


Phone for an appointment 


2 wi ationa 


ssior Asis Give | particulars in 231 Strand, jp rence, to the Studio Manager, Goya 
nfidence 2824 . d Badminton ( t merst 
Box 1089 Ad. Weekly 180 Fleet St EC4 | Se a 


| Experienced McGraw-H 
COLOUR PRINTING | GENERAL ARTIST SPACE SALESMAN OPPORTUNITY ! 


REPRESENTATIVE wanted eect ee awa ad This is a job in a small growing 


a Agency where a man will have 
are looking for a tunity f ’ 4 ia : 
required London and Home Counties 2 — ; ‘ responsibility and welcome it 
ciirdensisaieetiiede headin GENERAL ARTIST represent bigges ‘ 
~ ection amongst large buyers, coin eaten ol A good knowledge of produc- 
to handle sales of showcards, cutouts, male or female, with all round advertis- leading bu ss ‘ 
transfers, etc., of highest quality ing experience. interesting well paid in virgin territ ~ ’ tion, typography and process is 
This is unique opportunity for a good job with good prospects mi t a first essential, and the oppor- 
man and carries salary, commission, Wrice Mr. R. W. R. Chiswell, 9-11 ful tunity is ther rain for 
liberal expenses, and car after proba- Cursitor Street, London, E.C.4, Street y ere to train for client 
tionary period. Backed by good studio or Ring HOLborn 3280, contact and develop any other 
where designs are required, and up-to- talents. Full details of age, 
date production factory . . 
Our own staff know of this adver- SIGNWRITING AND DESIGN SEC. CALLING A CAREER GIRI experience and salary required 
tisement TION of cla pport heer to 


large retail organisation has 
Box 1074 og hy 2 ee ve gency i Box 1078 
Advertiser's Weekly 180 Fleet St EC4 nd Signwrite erienced in St ow — 7 Advertiser's Weekly 180 Fleet St €C4 
ARTIST. A first-class retoucher is ‘ y wok. Pensde scneee 
flered the oO 


ppicats ? t ve age, full details 
ning a = 


ARTIST WANTED for Creative Depart 
ary required : | { t Much of the work is almost 
y 180 Fleet St EC4 . var f , 1 et im or the high-«peed pro 
BALLOON LETTERING ARTISTS cat c f f ‘ m of 4 x 15 in. posters 
wanted A isc first | 1 : Sales Campaigns Commenc 
igure Artist Regular work ft pe " ing salary £600 per year No begin- 
vens to Temple Art Agency ; a ! r r rview ners, please Piease write to 
har Ww 2 


ancery Lane C2 Oo i2 Ad : t St Box 1054 Ad. Weekly 180 Pleet St BC 4 


Ouing to continnsd expansion YOUNG PRODUCTION MAN NATIONAL NEWSPAPER 
CENTRAL (AROUND 22-25) WANTED requires 


A WHY BE A VERY SMALL COG ne 
L 
urgently require more PUBLICITY MANAGER 


IN A VERY LARGE MACHINE? 
Applicants must have all round 

TOP We offer a rare opportunity for a young and energetic advertising experience and be 
production man to assume a responsible and well-paid fully prepared and qualified to 
LINE position in double-quick time, instead of waiting around for take charge of production, 
dead-men’s shoes. If you really know production and seek direct studio artists and write 

an opportunity to show your worth, write, with full particulars copy. The post calls for a good 

ARTISTS of experience and salary required, to The Secretary, administrator with ideas and 
a really energetic personality. 


Ideal working conditions. Holiday RENSON ADVERTISING LTD., Write with full details of 
arrangements. Call or ‘phone + enbeeanoes and salary expected 
saibinctin aii 16 Albemarle Street, Piccadilly, London, W.1 to:— 


309 Oxford Street, W.!. Specialisi ; - : y - isi 
MAYfair 3742 pecialising exclusively in technical and industrial ac 


n in 


class 


I 
- 
( 


1069 Ad. Weekly 180 Pleet St EC4 


Box 1087 
Advertiser's Weekly 180 Fleet St €C4 


‘Phone your classifieds to CHA 8844 (Ex 25) 


APPOI? APPOINTMENTS VACANT 
Birmingham, with a variety of colour 
work The position is permanent and 
highly paid with a staff pension 
: cheme Please write for interview to 
Studio Manager 
6 
= | | 
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4 CLASSIFIED ADVERTISEMENTS | 


(WOMAN) | Situations Vacant : “ The engagement of persons answering these advertisements mast . 
be made through a Real Office of the Ministry of Labour or a Scheduled > 
3 to Advertising Manager Agency if the a applicant is a mas sged 18-64 inclusive or 2 woman aged 18-59 inclusive 
a THE COMPANY : unless be or she, or the employment, is excepted from the provisions of the — FROZEN FOOD 
} British subsidiary of America’s Notification of Vacancies Order 1952." | 
r largest manufacturers of small SALES MA AG BR 
; domestic electric appliances | N E 
THE jos: Visualiser ACTIVE, LIVE, LONDON 
Initially—to help im the ivi j 
ti of th dvertising : G ‘ 
-~ ——S ee with agile brain and slick SALES MANA ER One of the leading food com- 
entirely up to you. The scope ideas for strong selling press required by firm of top novelty bines in the country has decided 
ren PERSON — and print displays. Quality successful gift articles Only to enter the frozen food market 
% meone 1 fical, accurate counts as much as quantity. applicants with proven results on a major scale. A Senior 
- gee oy ey Variety of accounts and and possessing the Lapa of a Sales Manager with full quali- 
ndvestias Gipaseaienh enpes | plenty of scope. Expanding coe nag” Mes wey, a fications is required to organise 
nce ‘ » practical kno one a-t i chance Ilo ne 
— ne prectic kr . Agency. Friendly atmo- o> ath lia Ween: quntdiinan from scratch a National Sales 
though not esseatial, would be =} | | sphere. 5 day week. Holiday articles and sales handled, eurrent Organisation and to advise 
ac 4 
; , ‘ . this year. value, age, salary, in strictest eggs on or policy 
nlerestec Then write ng aii deace in the resh rozen food 
deta f ur perience, age connecnece 
and salary requirements, t& Wanted Now Box 1088 market. This man must be an 
The Advertising Manage - 347 experienced and successful Sales 
Phone: CENtral 8 Advertiser's Weekly 180 Fleet St EC4 D ' 
SUNBEAM ELECTRIC LTD. irector. He must know the 
14-16 Old Quebec St. London, WI | AMBITIOUS YOL NG MAN required ; d market intimately, be prepared 
with some experience layout and ae ENG ere ORGANISA- for hard work and ready to 
design Good oppo wtunity for 0 requires ar 
THERE MUST Bf re @ Com acquiring knowledge in photograpt Assistant, aged 22 for expanding organise from the ground up. 
roulr ‘ fixe 4ver t App nts 
" exhibit sonees struc t and displa Adv st maa can For the right man with the right 
, work eral pply G ve vf 
} n e | Box 1053 Ad Weekle 180 Fleet St EC4 Jucat i possess some qualifications, opportunities for 
b | - : — qualification or ogy aoe advancement in rank and pay 
| « printing. firm Nort ; 7 s salary requ Box S. 690 es are most attractive. Starting 
» | perience in ering # letter desig —— = Street, E.C.2 salary will be commensurate 
sent ‘ -\) s it the art required by 
bene - oil ~ ne ir 4 i = RETARY | — a Ltd. pans ! with pas er ae and —_ 
ing business. Further particulars tror at “ n xperience n rent level. Interviews in London. 
g | Ben S52 Ad. Woskly 100 Plon & EX : -S err In Write in confidence giving full 
~<a ' g work Age 25/3 Good giving 
Pad | ANOTHER DISPLAY DESIG NER re ry and hi t ear. Writ ; details of experience, age, cur- 
g | quired. Must be capable of producing giving full de jucation and rent salary,"etc., to 
4 good visuals, finished art, and y ‘Pp ce R Aquascutum Ltd a 
‘ eod ne edgy constru ia oO 10 eAt Street 
ba car 7 on ‘ Trapinex Ltd., 176 Acr W ¥ Box 1058 
Box 1106 Ad. Weekly 180 f xs ECs ! Lane, Brixton, S.W.2 
Advertiser's Weekly 180 Fleet St EC4 


SECRETARY (20-25 uired by Copy 


eq 
ef of DDW ‘k s Shorthand not 


ARMSTRONG-WARDEN LTD. BUYER esi opening Ro, “Eas 


Assistant required for Print 


Ferranti Ltd Hollinwood, Lancs 
have a vacancy in their PUBLICITY 


want another Visualiser Buying department of West End ie. 2 
Advertising Agency. Phone PUBLICITY ASSISTANT 


Mr. R. A. Fielder, GROsvenor a oe ‘er ene 
wr x rvenc al spect 
7971 for appointment. aaa he ont yp et Rg 
We want a man who is basically a preferably be between 25 and 30 years 
of age. A good deal of the time of 
designer, yet can be enthusiastic on BENSONS require an Assistant in their | | spentin London 
es = mg and Buying Depart The appointment offers excellent scope 
. ment here are g prospect nd pr ts and is to the permanent 
the harder selling national accounts. le lor Gemma al ad tae teineaes oleh cane 
who has a zg f k wiedge a Staff Pension Scheme 
’ ’ . f the Press and afraid of Application f ms from Mr. T. j. Lunt 
lf you're the man we’re looking for responsibility. Apply. stating age and | | S26 Manager: errant’ Led. Hollinwocd 
‘ ’ : Bensox red ‘ owe aT Moses Lancs. Please quote reference P.A 
—we'll be the Agency you're looking wy WD ee 


for . . . pleasant to work with and 
GREENLYS 
as interested in your future as you are! YOUNG ASSISTANT a 


FOR PRODUCTION DEPARTMENT REQUIRE TWO FULLY 
Write a letter, telling us about yourself to :—, Young man or lady wanted for EXPERIENCED 


busy production department 
of Fleet Street Advertising 


The Secretary, Agency Previous experience PRODUCTION MEN 


essential Good salary and 
Armstrong- Warden Ltd., prospects. Holidays as 
69 New Oxford Street, arranged. 5 day week. Write RING PRODUCTION 
London, W.C.1. Box 1105 MANAGER GROSVENOR 7971 
. | | Advertiser's Weekly 180 Fleet St €c4 for appointment. 


\ 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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- APPOINTMENTS VACANT 
zr INTENTS VACANT 
|| PRINT Rearmed 
5 Phone: GRO 7701 (Mrs. Stevens) 
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May 26, 1955 iii ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


MASSEELEY MODEL 7 a 

j Printing and Etch achine for 

A S S l S T A N T APPOINTMENTS WANTED FREE LANCE SERVICES labels or showcaste €2 metal, plastic, 
wood, glass, rubber, leather card, 

S e A 4 b 4 U Y E 4 VISUALISER who is also a Figure fabrics, etc., by the Masseeley hot and 
Artist needs a change i cold processes. Electrically heated top 

Box 1084 Ad. Weekly 180 Fleet St BC4 plate. Foil cutter. Platen top 12} in 


required by progressive Agency, 


ment experience. There is plenty 
to do and plenty of opportunity. 
Holiday can be arranged. 


maximum responsibility, hard routine, 
creative work. Within shooting dis- 
tance London 


Box 1086 Ad. Weekly 180 Fieet St BC4 


AGENCY 


YOUNG ADVERTISING MANAGER, x 6) in Between columns 13) in. 
competent to run Space Books, engineering background, requires YOUR F. J. Edwards Ltd., 359 Buston Road, 
etc. We are looking for a young similar appointment with engincering/ N.W.I 
man or woman with Space Depart- automotive concern Prepared for 


B = ACCOMMODATION 


NEAR FLEET STREET, 


" = c ly 
WORKS MANAGER desires change 4 vacant car 
Apply Managing Director : Accustomed to large-scale production and the free-lance "hs a Se ome. = 
HOWARD PANTON LTD of - kinds of Silk Screen Printing ~ Re gs 
by Fully Automatic, Semi-Automatic . . , : . _ 
P and Hand Tabie processes. He is both services of this Box 1081 Ad. Weekly 180 Fleet St BC4 


162a, Strand, London, W.C.2 STUDIO AND OFFICE, W.C.1 district 


Reasonable rental Glo-Lite Signs, 


technical and administrative and has, 
by virtue of experience, a modern out- 


TEMple Bar 6158 


COPY DETAIL/PRODUCTION MAN. 


A new position is being created on our 
re staff at our Head Office at 
jatford, under favourable conditions 
of service, for a man capable of 
handling the entire preparation for the 
printer (less art work) of our cata- 
logues, price lists and general adver- 
tising, which are directed mainly to 
the architect and builders’ merchant 
Applicants should be under 30 and 
have had several years’ experience in 
the advertising profession ; an ability 
to write first-class copy is essential 
Some technical knowledge of building 
or roofing work would be an advan- 
tage. Write, giving full details, to the 
Joint Secretary, Universal Asbestos 
Manufacturing Co. Ltd., Toipits, 
Watford, Herts 
VISUALISER WANTED with at least 
five years’ Agency experience now- 
ledge of layout and typography 
essential. Opportunity for fullest self- 
expression Apply in writing to the 
Managing Director, Auger & Turner 
Ltd., 40 Gerrard Street, W.1 


APFOINTMENTS WANTED 


SENIOR ADVERTISEMENT 
REPRESENTATIVE 


Secks new appointment. Aged 35. 
Outstanding record with present com- 
pany—one of the largest Publishing 
Houses in the country. Consumer, 
Trade & Technical Press. Managerial 
position considered. Salary £1,500- 
£1,800 first year — thereafter by 


arrangement 
Box 1062 
Advertiser's Weekly 180 Fleet St EC4 


INFORMATION /RESEARCH. 
wide experience, 
information on magazine and 
seeks post in Ad. Agency, 
cial T.V., etc 
Box 1107 Ad 

SILK SCREEN MAN with 15 
experience desires appointment 
progressive firm in a 
capacity Has ability in 
product 


Lady, 
varied research and 
radio, 
Commer- 


Weekly 180 Fleet St BC4 
years’ 

with 
supervisory 
controlling 
m and staff. Also drawing up 


specialist and stencil cutter 

Box 1085 Ad. Weekly 180 Fleet St BC4 
GRANTA University Journal Advertise- 

ment Manager secks vacation post in 

Advertising July-August Write 

Girling, Jesus College, Cambridge 

A Company desiring to incor- 


porate a Mail Order Division to 
their existing organisation may be 
interested in contacting Adver- 
tising Manager fully experienced 
in Selling by Mail to British and 
Overseas Markets. Able to or- 
ganise and promote substantial 
sales of merchandise of every 
description. Joining existing mail 
order company to increase present 
sales turnover considered! 
Box 1059 
Advertiser's Weekly 180 Fleet St EC4 


“HAND PICKED” 


YOUNG WOMAN 


SALES 


PRODUCTION. 


look and approech in all aspects of 
the industry He asks a moderate 
salary with bonus arrangement upon 
improved production. Replies 

Box 1071 Ad. Weekly 180 Ficet St BC4 


CREATIVE ADVERTISING MAN with 


proved talents as an artist and writer, 
secks vital post in commercial TV 
section of progressive agency. Signi- 
ficant background covers most 
branches advertising; cartoon films; 
strips; radio; commercial theatre 

Box 1073 Ad. Weekly 180 Ficet St BC4 
yy 
available. The Wigmore Agenc 
Wigmore St., W.1. HUNter Gost ‘2/5. 
(8), experienced 
copy-writing, sub-editing, make-up. 
seeks post journalism, public relations, 


advertising 
Box 1103 Ad. Weekly 180 Fleet St BC4 
MANAGER with outstanding 
personality, practical printer with 
Newspaper advertising experience, used 
to negotiating at high level, fully con- 
versant with sales promotion, the 
direction of representatives and adver- 
tising, Public School educated, invites 
correspondence with Principals who 
could utilise his knowledge 
Box 1067 Ad. Weekly 180 5 Feet St BC4 
Responsible position 
sought by young man (24) with Agency 
or Process Engraver. Thoroughly 
experienced, having had nine years’ 
Process Engravin 
Box 1093 Ad. Weekly 180 Fieet St BC4 


BUSINESS OPPORTUNITIES 


FREE 


DESK SPACE 
TELEPHONE 
COMPRESSED AIR 
For Free-lance ret. artist plus 
PLENTY OF WORK. BOX 1096 
Ad. Weekly 180 Fleet Sc EC4 


INSTRUCTION 


EDITING AND PUBLISHING of 


House Journals and Magazines under- 
taken 


Box 1109 Ad. Weekly 180 Fleet St EC4 


A LEADING MECHANICAL ILLUS- 


TRATOR requires Agent 


Box 1083 Ad. Weekly 180 Picet St BC4 
COMMERCIAL PHOTOGRAPHIC 
STUDIO G mins aoe may be 
hired by Agencies or ofessional 
otographers. Cobb & Clow Ltd. 

UL 9806 


FREE LANCE SERVICES 


LAYOUT ARTIST (Ex. Pig.) specialises 


in folders and brochures, 

commissions 

Box 0648 Ad. Weekly 180 Pleet St BC4 

BOOKS, Technical 
anuals (engineering) Top-flight 

author /editor requires ~pene spare- 

time commissions. Wr 

Box 1092 Ad. Weekly 130 Pleet St BC4 


FASHION ARTISTS 


Freelance artists are invited to submit 
specimens and prices for good fashion 
work to Advertising Manager 


DUPONTS 9255"",%; 


London, E.C.! 


| 


| 


‘Phone your classifieds 


Four-figure 
visualiser 


can mean 


business.......... 


Box 1077 
Advertiser's Weekly 180 Fleet St C4 


EXPERIENCED COPYWRITER, now 


in very senior post in one of the 
largest and most successful London 
agencies, would undertake campaign 


planning in all its phases for agencies 
with << outlook on adver- 

tising Wri 

Box 1065 Ad. Weekly 180 Fleet St BC4 


FIRST-CLASS 
VISUALISERS 


of wide experience and valuable know- 
ledge (Nationa! accounts) are available 
to render first-class design service to 
advertising agents, studios and National 
Advertisers, booklets, 
folders, brochures,typography, humour, 


Press layout 
fashions, photography, lettering, figure, 
technical. First-class work, punctual 


delivery. 


Phone: Kerry, Tul 7670, London 


FOR 


SILK SCREEN TRANSFERS. 


MISCELLANEOUS 


FLEXICHROME is © superb new colour 


print process. Full particulars from 
Philip Gotlop Photogra Lid., 
24 Kensington Church St., W8. WES 
4130 


ORIGINAL GIRL PICTURES 
Pin-ups, Figure Studies, etc, of 
Visual Arts Club models—singles or 
sets Photo-Union Pict ure de 
12 Seho Square, London, 


Manu 
facturer has surplus capacity for 
Ceramic and Paint Silkk Screen Trans- 
fers Can offer quick delivery of 
transfers to your own design for firing 
on to Pottery or Glass. Enquiries for 
long or short runs invited —-eny number 
of colours 

Box 0941 Ad. Weekly 180 Pleet St BC4 


SEYMOUR STUDIOS, Photographers, 


61 Seymour Street, W.1, have con- 
structed a new darkroom solcly 
photocopies to sale We am wo 
give an ultra rapid quality service to 
the West End and C. ares. Your 
enquiries are invited PAD 2708 


COPY, PROOFS, BLOCKS quickly 
delivered by ustrict Measenyer 
Regent 1026, 191 Piccadilly, W.1 


4 Weston Rise, W.C.1 
FLEET STREET DESK, 


sun artist 
Box 1108 Ad 


Os. weekly, 
Magnificent 7. 
Weekly 180 Pleet St BC4 


TENDERS 


MUNICIPAL REVIEW 


ASSOCIATION OF MUNICIPAL 
CORPORATIONS MONTHLY PUBLICATION 


Tenders are invited for printing 
MUNICIPAL REVIEW during 1956. 
The run is about 9,200 copies monthly. 

Particulars and forms of tender can 
be obtained from che Editor at Victoria 
Station House (TATe Gallery 0764-7). 
—— date for return of tenders is 


june | 
G. H. BANWELL, Secretory. 
Association of Municipal 
Corporations. 
Victoria Station House, 
Victoria Street, 
London, $.W.1!. 


COURSES 


A.A. & LP.A. EXAMS 
SPECIAL 
SUMMER TERMS 


For a limited period L.C.S. Home 
Study Courses for the above 
exams are available at reduced 
fees! These practical and up-to- 
date courses have been prepared 
by experienced and successful 
advertising men with your special 
needs in mind. Enrol now and 
save precious time—and moncy! 
We yy specialised training 
in COMMERCIAL ART 
POSTER DESIGN, LE TTER- 
ING and SIGN WRITING. 


Write for free book obout our service 
and for details of our Special Summer 
Term Offer. 

DEPT. 2F, 

SCHOOLS, International Buildings, 
Kingsway, London, W.C.2. 


SPECIAL ANNOUNCEMENTS 


See May issue of 
ApverTiser’s WEEKLY, pages 
370, 371, 372 for the Adver- 
tising Services and Supplies 
Section. June 9 will be 
the next issue containing these 
Services. 
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ADVERTISER'S WEEKLY 


Selling 


Industry 


means 
advertising 


—the Independent 
Journal with 13,932" 


of which 91% go to 
Executives i 
British Industry 
commerce the world 


*) A.B.C. certificate 


Business 


The Journal of TOP Management 
in British Industry & Commerce 


Business Publications Ltd. 
180 Fleet Street, London, E.C.4. Tel: Chancery 8844 


Published by the Proprietors, BUSINESS PUBLICATIONS Ltd 


May 26, 1955 


— STOP PRESS — 


Elwyn Hughes: — vere ‘woot (red) ana Upper Cu 


(blue) introduced at reception 


4 organised by Mather & Crowther, 
creditors meet «= tra. ana hed at Royal Festival 
Hall on Tuesday on — of ar 
. credi _— Manufacturers’ Association 
Py Ba %, -? Jamaica Ltd., to commemorate the 
Buckingham Street, WC2, adver. ‘ercentenary of Jamaica's entry into 
tising agents, held at Central Hall, the Commonwealth. Gilbert Hard- 
Westminster, on Tuesday. Resolu- '"& Was host. 
tion passed appointing J. B. Pren-  pERIRERRaEnE 
tice, of Edwards, Myers, Clarke & “The Times Weekly Review” 
Co., chartered accountants, «as published today (Thursday) has 
liquidator. record number of 64 pages. It in- 
The agency, handling mainly cluded a 44-page illustrated Survey 
technical advertising, was founded of the Plastics Industry, fully sup- 
by late Major Elwyn Hughes in ported by advertising and linked 
1945. Since his death at Christmas, ‘o British Plastics Exhibition and 
1952, John E. Saunders, managing Convention to be held at Olympia 
director, and Col. C. F. C. Bentley from June I to 11. 
have been directors. 
Mr. Saunders is resuming his 
former business of advertising Rex account moves 
consultant. J. Bibby & Sons, Ltd. have 
aes SO eee 
References to “advertising ad to handle advertising for Rex 
to the cost of the product” made Is margarine. 
BBC's TV “Special Enquiry” into 
the cosmetic industry on Tuesday Time is being booked on both 
has drawn from Drummond Arm- Londen and Manchester Commer- 
strong, director, Institute of Prac. cial TV transmissions for Aer 
titioners im Advertising, following Lingus (Irish Air Lines) by Foote, 
comment: “This serves to point, Cone & Belding Ltd. Four 3- 
more prgently than ever, the need second filmiets are to be prepared 
for public relations campaign for at Elstree. Decision still to be made 
advertising.” as to whether hostesses from the 
a regular service or actresses will be 
featured. 


Arm- So far Aer Lingus is onl 
strong believes that invitation to Irish company to book oa a 
Institute to take part in first Inter- British TV. 

national Meeting of Advertising 
Agency Leaders, to be held in 
America next year, “will be accepted 
with pleasure, as a valuable contri- 


On behalf of the staff of F. C. 
Pritchard, Wood & Partners Ltd., 


chairman F. C. Pritchard presented 
= the develo; of inter- Miss Audrey Deans with a silver 
aa “ee on the tea and coffee set to mark 


retirement from the agency. She 
Proposed conference is being will be succeeded next Wednesday 

organised by “4As”—American as media manager by Ralph Palmer, 

Association of Advertising Agencies space buyer. 

ey agency organisations in more 

than 40 countries are being invited. D. H. Brocklesby Ltd. appointed 
Meeting will be held during a agents for nee 

two-week period in Spring of 1956 US Concessionaires Ltd. (sole 

in New York, Washington, Sulphur  concessionaires in UK for Pontiac 


Springs, and possibly elsewhere. cars); Ambassador Motor Cycles 
Ltd. (sole concessionaires in UK 
Bacon drive for Bella Motor Scooters and Lati 


eee & i. sae S. Co. 
Meeting of Consumer Research Ad.—{Sprot_ oils); and Power 
Association’s bacon advisory coun. "Equipment Co. Lid. of Kingsbury. 
cil to be held to-day (Thursday) to i ig SAT ge 
plan a £250,000 campaign for bacon, Eari Eagling Publicity Ltd. ap- 
including the Danish product. In- pointed to handle advertising for 
terested in object of campaign are Goodes Engineering Co. Ltd. of 
Ministry of Food, producers, curers, Royston. Space now being booked 
wholesalers, retailers, and exporters. im farming press. 
© advertising agent yet been rr ie gm 
appointed, it is undenteod. GHS Advertising Service Lad. 
moved to new premises at 1-9 Tudor 


Drive, Morden, Surrey. 
Mather & Crowther Ltd... adver- Sa 

tising agents for the National Milk Next Advertising Agency Com- 
Publicity Council, uced a mock mercial TV Circle dinner is to be 
e'ection leaflet, “Vote for Biggar- held on Monday, June 6. Dave 
Sayles,” as well as a “newspaper,” Hilberman, a leading New York 
the “Hastings Evening Argus and creator of animated commercials, 
Dairyman’s Friend” (printed by the will talk to the Circle, and show 
Brighton “Evening Argus”), for the some of his films. 

delegates at the National Dairymen's 


Conference at Hastings last week. Newnes ed. have 


George 
appointed Trevor Henley to the 
National Association of Reta *Sterstlp of “Wide World” ie 
‘ addition to his present duties as 
Furnishers is inviting its members editor of “Tit-Bits.” 
to help in wide promotion of British 
Institute of Standards’ mark for fur- 
niture and bedding. Members are Advertising rights on Reading 
asked to use mark in their general buses have been recommended for 


advertising, and to use showcards letting by the C uhee 
and leaflets now being distributed committee to Gril and M 
by BSI. ton Ltd. for the next six years. 


_ at their office at 180 Fleet Street, Londom, E.C.4. (Phone : Chancery 8844.) 
Clements Press Litd., Portugal St.. Kingswav, London. WC 2 
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